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The  competition:  The  E&P  21st  annual 
Color  Awards  Competition. 

The  category:  "Best  Color”  in  the  spot 
news  and  sports  division  for  newspapers 
under  100,000  circulation. 

The  winner:  The  27,000-circulation 
Chronicle-Tribune  of  Marion,  Ind.,  one  of  the 
73  different  community  newspapers  in  Gan- 
nett’s  world  of  different  newspapers. 

The  subject:  A  protest  by  migrant  workers 
on  a  roadway,  framed  by  the  hand  of  a  U.S. 
marshal. 

The  photographer: 

Breen,  Graphic 


Arts  Director  of  The  Chronicle-Tribune. 

Everyone  at  The  Chronicle-Tribune,  from 
the  publisher  to  the  editors  to  the  photo  staff 
to  the  pressroom,  believes  that  good  spot 
news  color  photos  build  good  readership, 
and  that  builds  a  still  better  newspaper. 

But  it  must  be  good  color.  Prize-winning 
color.  That’s  what  The  Chronicle-Tribune  de¬ 
livers. 

And  that’s  another  example  of  the  total 
newspaper  effort  for  excellence  that  brings 
pride  to  Gannett, 
honors  newspa- 
pers 


A  World  of  Differeirt  Newspopeis 


Canal  treaty  strips  U.S. 
of  all  rights  In  Panama 


If  we  had  lost  a  war  to  Panama  and 
had  to  tender  an  unconditional  sur¬ 
render,  the  peace  treaty  wouldn’t 
read  much  differently  from  the  treaty 
that  President  Carter  voluntarily 
signed  on  Sept.  7, 1977,  and  now  asks 
the  Senate  to  ratify. 

Here  is  what  the  terms  mean: 

1.  We  immediately  give  Panama 
sovereignty  over  the  U.S.  Canal 
Zone  that  we  bought  and  paid  for  at 
a  price  higher  than  the  total  price 
we  paid  for  the  Louisiana  Purchase, 
Arizona  and  Alaska  combined.  All 
Americans  in  the  Canal  Zone  will 
become  subject  to  Panama  law. 

2.  We  immediately  give  Panama 
title  to  the  land  in  the  U.S.  Canal 
Zone,  which  we  bought  from  private 
landowners  in  addition  to  buying 
sovereignty  from  Panama.  Present 
residents  may  continue  to  occupy 
their  property  only  by  paying  rent  to 
Panama. 

3.  We  give  Panama  total  ownership 
of  the  U.S.  canal  in  22  years,  and  we 
start  giving  away  “the  management 
and  protection  and  defense”  of  the 
U.S.  canal  immediately  and  “increas¬ 
ingly.” 

4.  After  22  years,  the  United  States 
is  prohibited  from  any  action  whatso¬ 
ever  to  defend  the  canal,  and  may  not 
have  any  “military  forces,  defense 
sites  and  military  installations”  at 
the  canal. 

5.  The  United  States  gives  up  all 
right  to  build  or  even  to  negotiate 
for  a  new  interoceanic  canal  any- 

Phyllis  Schlafly 

Twice  a  week  your  readers  will  get  her 
hard-hitting,  conservative  viewpoint  on 
political  issues  of  the  day. 

Mail  in  the  coupon  for  free  samples. 


By  PHYLLIS  SCHLAFLY 
Copley  News  Service 

where  in  the  Western  Hemisphere 
without  Panama’s  permission. 

6.  The  United  States  agrees  to  pay 
Panama  $10  million  per  year  from 
the  Oanal  tolls,  an  additional  $40 
million  to  $55  million  per  year  as  a 
percentage  of  toll  receipts  and  an¬ 
other  $10  million  per  year  if  revenues 
permit.  This  makes  a  total  of  $50  mil¬ 
lion  to  $75  million  per  year. 


7.  American  citizens  in  the  Canal 
Zone  are  prohibited  from  engaging 
in  “any  activity  incompatible  with 
the  spirit  of  the  treaty,”  and  the 
United  States  pledges  to  “take  all 
measures”  to  “insure”  that  this  pro¬ 
vision  is  complied  with.  (Since  Gen. 
Torrijos  doesn’t  permit  free  speech 
or  press  within  Panama  to  criticize 
the  new  treaty,  this  means  that  the 
United  States  promises  to  abridge 
the  1st  Amendment  rights  of  Canal 
Zone  Americans.) 

The  impression  cultivated  by  the 
administration  that  we  will  keep  the 
canal  until  the  year  2000  is  not 
accurate. 

Here  is  the  way  that  transfer  of  the 
U.  S.  canal  to  Panama  will  begin  im¬ 
mediately: 


1.  The  United  States  is  prohibited 
from  increasing  our  armed  forces  at 
the  canal  over  the  number  presently 
stationed  there. 

2.  We  immediately  turn  over  the 
defense  of  the  canal  to  “a  combined 
board  comprised  of  an  equal  number 
of  senior  military  representatives” 
of  the  United  States  and  Panama, 
who  can  take  action  “in  concert”  with 
each  other. 

3.  We  immediately  give  Panama 
control  of  the  “police,  fire  protection, 
street  maintenance,  street  lighting, 
street  cleaning,  traffic  management 
and  garbage  collection”  for  the  canal 
operating  areas,  promising  to  pay 
Panama  $10  million  per  year  for  such 
services,  but  not  requiring  any  satis¬ 
factory  performance  of  such  services 
by  Panama. 

4.  We  immediately  allow  Panama 
to  select  and  control  four  of  the  nine 
members  of  the  Panama  Canal  Com¬ 
mission.  At  the  end  of  12  years, 
Panama  is  given  the  right  to  select 
and  control  the  top  administrator. 

6.  Panamanians  are  given  job  pref¬ 
erence  over  Americans  for  canal  jobs. 
We  are  required  to  recognize  all  pro¬ 
fessional  licenses  issued  by  Panama 
and  to  institute  training  programs  to 
qualify  Panamanians  to  take  over 
canal  jobs.  Any  non-Panamanian  may 
be  retained-  in  a  job  only  five  years. 

Ronald  Reagan  was  right.  The 
Carter  administration  “doesn’t  know 
the  difference  between  being  a 
diplomat  and  a  doormat.” 
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8:00  O  good  TIMES  T^f\D 

An  elderly  neighbor  comes  to  din-  A  A  A  AAiV  A  A 

ner  and  brings  a  main  course  which  _ 

the  Evans  family  assumes  is  made  TI^J  T  T 

from  pet  food.  (R)  f  V  ii^lO  1  li^VX^ 

O  ADAM-12 

"Something  Worth  Dying  For"  Part  II.  Reed 
is  awarded  the  Medal  of  Valor  by  Los  Angeles 
Police  Chief  Ed  Davis  (playing  himself).  Back  on 
the  job  after  recovering  from  his  wounds,  Malloy 
learns  that  Reed  is  considering  taking  a  desk  job. 

(R) 

O  HAPPY  DAYS 

"Richie's  Flipside"  Richie  becomes  a  teenage  disc 
jockey  and  irritates  his  friends  with  his  new  rock  and  roll 
image.  (R) 

8:28  O  BICENTENNIAL  MINUTES 
8:30  O  M*A*S*H 

Henry  has  a  difficult  job  ~  finding  three  volunteers  to  go  to  work 
at  a  medical  aid  station  currently  under  enemy  fire.  (R) 

O  NBC  WORLD  PREMIERE  MOVIE 

"The  Imposter"  Paul  Hecht,  Nancy  Kelly.  An  ex-army  intelligence  of¬ 
ficer  accepts  $5,000  to  impersonate  a  man  targeted  for  assassination 
and,  as  a  result,  becomes  involved  in  a  corrspiracy  to  loota  land  develop¬ 
ment  company. 

O  TUESDAY  MOVIE  OF  THE  WEEK 

"Isn't  It  Shocking"  Alan  Alda,  Louise  Lasser.  When  elderly  citizens  in  a 
sleepy  New  England  town  begin  to  die  mysteriously,  the  inexperienced  sheriff 
is  confronted  with  an  ingenious  killer  and  some  very  odd  goings-on. 

9:00  O  HAWAII  FIVE-O 

"Bomb,  Bomb,  Who's  Got  The  Bomb7'  Notes  threatening  the  life  of  the  State 
Senate  Crime  Committee  Chairman  bring  Steve  McGarrett  into  the  investigation. 

William  Windom  guest  stars.  (R) 

10:00  O  BARNABY  JONES 

"Doomed  Alibi"  Guest  star  Monte  Markham  plays  a  duel  role  as  a  small-time  disc  jockey 
and  a  fading  Western  star  who  uses  his  radio  look-a-like  to  provide  him  with  an  alibi  that 
permits  him  to  commit  murder.  (R) 

o  POLICE  STORY 

"Captain  Hook"  David  Birney  stars  as  a  handicapped  officer  in  this  drama  based  on  the  true  story 
of  a  Los  Angeles  policeman's  struggle  to  continue  doing  field  duty  after  losing  his  hand  in  a  bomb 
explosion.  (R) 

O  MARCUS  WELBY.M.D. 

"The  266  Days"  Consuelo,  nurse-receptionist  to  Drs.  Welby  and  Kiley,  takes  a  brief  leave  of  absence  to 
head  the  obstetrical  care  team  for  pregnant  women  at  the  Family  Practice  Center  and  is  called  upon  to  de¬ 
liver  a  baby  amid  unexpected  circumstances.  (R) 

11:30  O  THE  CBS  LATE  MOVIE 

"10  Rillington  Place"  1971  Richard  Attenborough,  Judy  Geeson.  Constable  John  Reginald  Christie  lures  a  young 
girl  to  his  flat,  strangles  and  buries  her,  and  prepares  to  once  again  satisfy  his  obsession  for  killing.  Based  on  ac¬ 
tual  events  occurring  in  London  during  the  blackout  of  1944. 

O  THE  TONIGHT  SHOW 
Guest  Host;  John  Denver. 

O  ABC  WIDE  WORLD  OF  ENTERTAINMENT 

Wide  World  Mystery;  "The  Book  of  Murder"  Fritz  Weaver,  Louise  Latham.  An  eccentric  author  invites  all  his  former 
wives  to  his  home  where  he  explains  that  they  are  all  being  blackmailed  in  his  new  book  and  the  gathering  quickly 
proves  fatal  to  the  author.  (R) 

(OTHER  POINT  SIZES,  FORMATS,  AND  TYPE  STYLES  AVAILABLE  UPON  REQUEST) 
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o  ADAM-12 

"Something  Worth  Dying  For"  Part  II.  Reed 
is  awarded  the  Medal  of  Valor  by  Los  Angeles 
Police  Chief  Ed  Davis  (playing  himself).  Back  on 
the  job  after  recovering  from  his  wounds.  Malloy 
learns  that  Reed  is  considering  taking  a  desk  job. 

(R) 

O  HAPPY  DAYS 

"Richie's  Flipside"  Richie  becomes  a  teenage  disc 
jockey  and  irritates  his  friends  with  his  new  rock  and  roll 
image.  (R) 

8:28  O  BICENTENNIAL  MINUTES 
8:30  O  M*A*S*H 

Henry  has  a  difficult  job  ~  finding  three  volunteers  to  go  to  work 
at  a  medical  aid  station  currently  under  enemy  fire.  (R) 

O  NBC  WORLD  PREMIERE  MOVIE 

"The  lnr>poster"  Paul  Hecht,  Nancy  Kelly.  An  ex-army  intelligence  of¬ 
ficer  accepts  $5,000  to  impersonate  a  man  targeted  for  assassination 
and,  as  a  result,  becomes  involved  in  a  conspiracy  to  loot  a  land  develop¬ 
ment  company. 

O  TUESDAY  MOVIE  OF  THE  WEEK 

"Isn't  It  Shocking"  Alan  Alda,  Louise  Lasser.  When  elderly  citizens  in  a 
sleepy  New  England  town  begin  to  die  mysteriously,  the  inexperienced  sheriff 
is  confronted  with  an  ingenious  killer  and  some  very  odd  goings-on. 

9:00  O  HAWAII  FIVE-O 

"Bomb.  Bomb,  Who's  Got  The  Bomb7'  Notes  threatening  the  life  of  the  State 
Senate  Crime  Committee  Chairman  bring  Steve  McGarrett  into  the  investigation. 

William  Windom  guest  stars.  (R) 

10:00  O  BARNABY  JONES 

"Doomed  Alibi"  Guest  star  Monte  Markham  plays  a  duel  role  as  a  small-time  disc  jockey 
and  a  fading  Western  star  who  uses  his  radio  look-a-like  to  provide  him  with  an  alibi  that 
permits  him  to  commit  murder.  (R) 

O  POLICE  STORY 

"Captain  Hook"  David  Birney  stars  as  a  handicapped  officer  in  this  drama  based  on  the  true  story 
of  a  Los  Angeles  policeman's  struggle  to  continue  doing  field  duty  after  losing  his  hand  in  a  bomb 
explosion.  (R) 

O  MARCUS  WELBY.M.D. 

"The  266  Days"  Consuelo,  nurse-receptionist  to  Drs.  Welby  and  Kiley.  takes  a  brief  leave  of  absence  to 
head  the  obstetrical  care  team  for  pregnant  women  at  the  Family  Practice  Center  and  is  called  upon  to  de¬ 
liver  a  baby  amid  unexpected  circumstances.  (R) 

11:30  O  THE  CBS  LATE  MOVIE 

"10  Rillington  Place"  1971  Richard  Attenborough,  Judy  Geeson.  Constable  John  Reginald  Christie  lures  a  young 
girl  to  his  flat,  strangles  and  buries  her,  and  prepares  to  once  again  satisfy  his  obsession  for  killing.  Based  on  ac¬ 
tual  events  occurring  in  London  during  the  blackout  of  1944. 

O  the  tonight  show 

Guest  Host:  John  Denver. 

O  ABC  WIDE  WORLD  OF  ENTERTAINMENT 

Wide  World  Mystery:  "The  Book  of  Murder"  Fritz  Weaver,  Louise  Latham.  An  eccentric  author  invites  all  his  former 
wives  to  his  home  where  he  explains  that  they  are  all  being  blackmailed  in  his  new  book  and  the  gathering  quickly 
proves  fatal  to  the  author.  (R) 
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cmnparison 
led  us  to  buy 

a  Harris  V-ISA!’ 

John  F.  Neilson,  President 
Sun  Litho,  Van  Nuys,  Calif. 

“Before  buying  our  Harris  V-1 5A,  I 
made  a  detailed  comparison  of  about 
a  dozen  different  presses.  I  graded 
them  on  flexibility,  productivity,  run¬ 
ning  speed,  makeready  time,  plate 
changing,  cost  efficiency,  and  price. 

“This  study  convinced  me  that  the 
Harris  V-1 5A  was  my  best  buy.  I  partic¬ 
ularly  liked  its  ease  of  operation  and 
print  quality.  With  a  minimum  of  train¬ 
ing,  our  pressmen  quickly  learned  to 
operate  and  get  maximum  productiv¬ 
ity  from  this  Harris  web.” 

John  Neilson  joins  over  600  other 
executives  who  have  compared  and 
bought  Harris  V-15A’s  In  the  past  ten 
years. 

We  think  you  should  make  your  next 
press  purchase  based  on  merit,  and 
we  believe  it  will  be  a  Harris  V-1 5A. 

Let  us  show  you  why. 


Harris  Corporation,  Web  Press 
Division,  Mechanic  Street,  Westerly, 
Rhode  Island  02891. 
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Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Newspaper  makeup 

An  article  Nov.  19  in  which  an  agency  exec  complained 
that  newspaper  make-up  people  are  not  creative  prompted  a 
letter-to-the-editor  Dec.  3  by  a  newspaper  account  executive 
who  put  his  finger  on  the  problem. 

Bruce  Wood  explained  logically  why  many  things  happen 
in  making  up  the  paper  because  the  newspaper  makeup 
people  never  see  the  copy. 

The  real  solution  would  seem  to  be  some  method  where  by 
the  makeup  people  see  the  copy,  or  a  synopsis  of  it,  while 
they  are  laying  out  the  paper.  The  same  method  would  be 
helpful  to  the  layout  editor  in  the  news  room  who  works 
around  the  ad  layout. 

How  else  can  a  news  person  follow  a  request  for  “rep¬ 
resentative  editorial”  near  the  ad,  or  at  least  avoid  placing  a 
slightly  promotional  news  story  about  one  merchant  next  to 
an  ad  for  a  competing  store?  How  else  to  avoid  putting  the 
reverse  plate  next  to  an  artistic  line  drawing? 

Hopefully,  the  computer  with  complete  recall  for  news  and 
advertising  in  performing  pagination  will  solve  those  prob¬ 
lems. 

News  Council  and  Panax 

The  actions  of  the  National  News  Council  in  handling 
news  of  its  complaint  against  Panax  Corp.  has  caused  it  to 
lose  stature,  in  our  opinion. 

Almost  simultaneously  with  the  departure  of  two  editors 
in  July  the  Council  denounced  John  McGoff,  president  of 
Panax,  in  what  was  almost  a  knee  jerk  reaction. 

At  a  meeting  in  mid-October  the  Council  “reaffirmed”  its 
July  decision.  It  wasn’t  until  this  week  that  E&P  learned 
there  were  three  dissenting  opinions  to  that  decision.  They 
are  significant  because  two  of  the  three  represent  reversals 
of  original  votes  after  hearing  further  evidence. 

Texts  of  those  opinions  were  given  to  the  Columbia  Jour- 
naliam  Rerieiv  more  than  two  weeks  ago  but  they  were  not 
revealed  to  anyone  else. 

This  is  a  strange  way  for  a  supposedly  unbiased  arbiter  of 
newspaper  ethics  to  behave. 

$30  newsprint  tax 

The  Resource  Conservation  Committee  is  considering  a 
$30  per  ton  tax  on  newsprint  and  other  paper  products  as  a 
“federal  solid  waste  charge.” 

This  is  a  boondoggle  if  we  ever  heard  of  one.  The  news¬ 
paper  and  newsprint  industries  are  two  of  the  few  that  are 
trying  to  do  something  about  re-cycling  and  re-using  their 
raw  material.  About  one-third  of  all  newspapers,  we  are  told, 
are  recovered  in  that  way.  Paper  is  biodegradable. 

Why  doesn’t  the  Resource  Conservation  Committee  apply 
a  similar  tax  to  the  many  television  programs  which  are  not 
digestible  and  serve  only  to  pollute  the  airwaves? 
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FEEDBACK  Vic  Cuntune 


TAKE  EXCEPTION 


Letters 


TELETEXT  SCARE 

We  were  glad  to  hear  someone  in  the 
industry  with  a  rational  reaction  to  the 
Teletext  scare. 

The  way  some  publishers  are  reacting, 
you’d  think  Teletext  was  the  first  new 
medium  ever  to  challenge  newspapers’ 
domination. 

I’d  guess  there  was  a  lot  of  the  same 
hysteria  when  radio  came  along.  And 
then  when  tv  reared  its  head,  both  pub¬ 
lishers  and  broadcasters  abandoned  ship. 

Well,  radio  didn’t  kill  newspapers. 
And  TV,  amazingly  enough,  didn’t  kill 
radio.  In  fact,  all  three  media  are  doing 
better  than  ever. 

At  its  technical  best.  Teletext  will  have 
demand  recall  capabilities,  full  color 
printout  and  will  be  able  to  deliver  as 
much  information  as  a  full  metro  news¬ 
paper  does  today. 

But  even  when  all  that  is  achieved,  and 
everyone  is  wired,  it  will  amount  to  little 
more  than  a  duplication  of  newspaper 
services  with  a  little  added  risk  for  adver¬ 
tisers.  It  won’t  even  come  free  to  sub¬ 
scribers. 

And  the  newspapers  survival  will  de¬ 
pend,  as  it  always  has,  entirely  on  the 
editorial  department’s  ability  to  meet  its 
reader’s  needs  and  the  ad  department’s 
ability  to  sell  their  product. 

Ned  Valentine 
(Editor,  the  Clay  Center  Dispatch) 

♦  * 

GAY  IMPACT 

As  editor  of  Mandate  magazine,  the 
nation’s  largest-selling  gay  monthly.  I’d 
like  to  thank  you  for  your  feature  “What 
would  you  do?”  in  the  November  12 
issue  of  Editor  &  Publisher.  By  under¬ 
scoring  that  editors  have  a  moral  as  well 
as  an  editorial  responsibility  when  it 
comes  to  identifying  homosexuals  who 
are  not  self-proclaimed  gays,  you  have 
perhaps  made  a  great  many  editors 
aware  of  an  issue  that  often  has  widely 
reverberating,  negative  impact  for  gays. 

We  feel  the  Washington  Post's 
position — its  decision  not  to  use  full 
names — is  the  right  one.  It  is  not  that 
homosexuals  themselves  are  coy  or  closet¬ 
ed,  but  that  society  (Anita  Bryant  and 
all  that)  is  forcing  homosexuals  to  be  ex¬ 
tremely  circumspect.  The  Washington 
Star's  decision  to  expose  the  names  of 
homosexuals  may  have  been  reached 
“responsibly,”  as  you  say,  but  it  cer¬ 
tainly  reflects,  nevertheless,  extraordi¬ 
nary  insensitivity  to  humane  concerns. 

While  many  homosexuals  lead  ex¬ 
tremely  well-adjusted  lives  and  make 
creative  contributions  in  every  walk  of 
American  lives,  those  same  homosexu¬ 
als’  families  are  not  necessarily  recon¬ 
ciled  to  the  facts  of  homosexuality. 

John  Devere 


I  take  exception  to  your  reporting  of 
the  New  England  Society  of  Newspaper 
Editors  convention  in  Mystic,  (Tonn. 
November  19. 

The  Noni’ich  Bnlletin  certainly  did  not 
accuse  Jody  Powell  of  “bar-hoping” — 
your  expression,  not  ours.  I  also  resent 
the  conjecture  that  the  mention  of  Powell 
taking  a  drink  was  a  ’’dig.” 

The  last  two  paragraphs  modified  the 
top  of  the  story  and  was  simply  the 
reporter’s  attempt  at  color  describing 
how  the  President’s  press  secretary  re¬ 
lated  to  the  gathering. 

Any  references  to  Powell,  bars,  beer, 
cocktails,  glasses  or  ice  were  in  the  three 
graphs  which  follow: 

“MYSTIC — Jody  Powell  isn’t  picky 
about  the  brand  of  beer  he  drinks,  but  he 
confided  that  the  new  ‘Billy  Beer,’  com- 


Correction 


In  Ihe  report  on  the  Puily  Oklahoman  and  Oklahoma  City 
Times  adjusting  their  circulation  rates  (K&P.  November  12. 
page  46),  the  names  of  the  newspapers  were  identified  incor¬ 
rectly  as  the  Oklahoma  City  Journal  and  Times,  and  the  story 
should  have  said  that  a  customer  can  save  7()c  a  month  and 
not  7()C  a  week  under  the  new  rates. 


The  picture  captions  on  the  report  in  ParaJe's  newly  ap¬ 
pointed  president  and  executive  vicepresident  (H&P, 
November  26,  page  1 1 )  were  w  rong.  Joseph  S.  McKntee  is  on 
the  left  and  Thomas  H.  l  erguson  is  on  the  right. 


The  report,  headlined  “SNP.*\  will  get  facts  on  co-op  paper 
mill'*  (K&P,  Noxember  12.  page  13)  stated  that  the  Southland 
Paper  Co.  mill  was  the  “second  of  the  publisher-organized 
ventures  .  .  According  to  Clarence  B.  Hanson.  Jr.,  pub¬ 
lisher  of  the  Hirmin^ham  (Ala.)  Sews.  Post-llerahl.  and 
chairman  of  the  association's  newspiint  mill  committee 
shortly  after  W.W.  II.  the  Lul'kin  mill  was  actually  the  first 
newsprint  mill  “brought  to  pnxluction  largely  ilirough  the 
efforts  of  SNP.\.“  The  mill,  he  said  came  into  production 
about  1940.  Then  early  in  1950.  the  Coosa  Ri\er  Newsprint 
Co.  began  production. 


mercially  named  for  the  President’s 
brother  ‘tastes  a  lot  like  Pabst,  which  is 
in  line  with  Billy’s  taste.’  ” 

Last  two  paragraphs: 

“When  the  questions  were  done, 
Powell  spoke  briefly  with  guests  and 
eventually  wandered  to  one  of  several 
bars  in  the  area  .  .  . 

“There  was  no  ‘Billy  Beer’  available: 
but  Powell,  neatly  attired  in  a  three  piece 
navy  blue  suit,  somehow  looked  just  as 
comfortable  with  a  cocktail. 

The  Bulletin’s  story,  I  repeat,  says, 
“. . .  Powell  spoke  briefly  with  the  guests 
and  eventually  wandered  to  one  of  sev¬ 
eral  bars  in  the  area.”  I  was  beside 
reporter  Dick  LaChapelle  as  he  talked  to 
Powell  at  the  convention  bar  im¬ 
mediately  following  his  dinner  speech. 

John  Peterson 
(Peterson  is  managing  editor  of  the  Bulle¬ 
tin.) 


Short  takes 


Although  Penney  met  thousands  of 
persons,  he  seldom  forgot  a  face  or  a 
dame. — Efjinpham  (III.)  Daily  News. 

*  ♦  * 

The  victim  was  found  dead  in  her  bed 
dressed  in  a  night  gown  by  deputies.  Au¬ 
thorities  said  her  body  had  apparently 
been  washed. — Seminole  (Okla.)  Pro¬ 
ducer. 

*  *  * 

Some  citizens  in  the  Riverside  com¬ 
munity  say  that,  while  a  venereal  disease 
is  essential  to  the  city’s  well-being,  they 
do  not  want  such  a  clinic  so  close  to 
young  children. —  Hammond  (Ind.) 
Times. 

*  *  * 

Editor  &  Publisher  pays  $2  for  amus¬ 
ing  typographical  enors  that  appear  in 
newspapers  and  are  printed  here. 
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Endless  Education 

“Newspapers 
are  the  schoolmasters 
of  the  common  people. 

That  endless  book, 
the  newspaper, 
is  our  national  glory.” 


— Henry  Ward  Beecher. 
19th  Century  Atnerican  Clergyman 
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Comics  Museum  has  new  home  in  a  ‘castie 


THE  MUSEUM  OF  CARTOON  ART  is  opening  its  permanent  home  to 
the  public  this  weekend  in  the  Town  of  Rye-Port  Chester,  New  York.  The 
museum  moved  from  its  initial  quarters  in  Mead  Mansion,  Greenwich, 
Connecticut  to  historic  "Ward's  Castle",  the  first  house  in  the  world 
constructed  entirely  of  re-inforced  concrete.  Cartoonist  John  Cullen 
Murphy  executed  this  sketch  of  the  museum  during  renovation  work. 
Murphy  is  associated  with  cartoonist  Hal  Foster  in  drawing  "Prince 

Valiant." 


By  Lenora  Williamson 

During  a  press  preview  of  the  new 
home  of  the  Museum  of  Cartoon  Art  this 
past  week,  cartoonist  Mort  Walker,  pres¬ 
ident  of  the  museum,  announced  he  was 
so  happy  he  felt  like  sliding  down  the 
banister.  The  banister  is  an  elegant,  wal¬ 
nut  one  in  the  100-year-old  “Ward’s  Cas¬ 
tle”  in  the  Town  of  Rye-Port  Chester, 
New  York  on  Comly  Ave. 

And  the  reason  for  Walker's  beaming 
face  and  happy  declaration  is  that  the 
“castle”  now  belongs  outright  to  the 
museum,  being  purchased  for  $70,000  in 
what  visitors  are  considering  a  great  real 
estate  prize.  The  house  came  complete 
with  caretaker's  cottage  and  one  and 
one-half  acres  cresting  a  scenic  over¬ 
look. 

Adding  to  the  happy  purchase  was  the 
house  being  placed  on  the  National  Re¬ 
gister  of  Historic  Places  by  the  National 
Parks  Service — a  situation  accompanied 
by  a  $30,000  matching  grant  award  to  the 
museum.  And  a  gala  “castle  warming” 
party  in  mid-November  raised  $25,000. 
There  was  also  a  grant  from  the  Hearst 
Foundation. 

Walker,  who  takes  time  off  from  his 
busy  schedule  of  “Beatle  Bailey”  and 
“Hi  &  Lois”  and  his  new  “Sam  and 
Silo”  adds  the  museum  borrowed 
$50,000  to  pay  for  the  refurbishing  and 
restoration.  The  endow  ment  raised  when 
the  museum  first  opened  in  the  Mead 
Mansion  in  Greenwich,  Connecticut  in 
late  1974  is  $140,000,  but  that  is  not 
touched  since  it  yields  needed  operating 
income.  The  budget  for  staff,  utilities, 
and  such  is  $75,000. 

“It’s  been  painful  and  slow  and  we’re 
still  seeking  money,”  explains  Walker, 
but  he  adds  that  donations  are  now  com¬ 
ing  in  from  around  the  world  including 
Costa  Rica,  Australia,  Brazil,  Mexico 
and  the  Philippines. 

The  castle  has  stood  empty  for  five 
years.  One  of  the  curators,  Brian 
Walker,  speaks  of  pigeons,  cobwebs, 
moths  in  carpets,  skunks  in  the  base¬ 
ment,  and  ice  on  the  library  floor  when 
they  took  possession.  A  staff  of  volun¬ 
teers  was  recruited,  in  addition  to  the 
workmen,  and  they  averaged  80-hour 
weeks  rushing  to  get  main  floor  and  thea¬ 
ter  and  offices  ready  for  the  December  1 1 
public  opening. 

Press  and  other  visitors  and  volunteers 
marvel  at  the  construction  and  solidity  of 
the  house  built  in  1876  by  the  Indiana- 
born  industrialist,  William  E.  Ward 
(1821-1900).  He  was  a  pioneer  inventor 


and  also  manufactured  screws,  nuts  and 
bolts.  His  house  was  the  first  in  the 
world  to  be  built  of  reinforced  concrete. 
He  was  the  same  man  who  made  recom¬ 
mendation  that  reinforced  concrete  be 
used  in  the  Hudson  River  Tunnel  con¬ 
struction  and  the  base  of  the  Statue  of 
Liberty.  His  recommendations  were  fol¬ 
lowed.  Mort  Walker  says  Ward  got  the 
idea  from  watching  workmen  scrape  off 
hardening  concrete  from  trowels  during 
his  travels  in  England. 

A  son,  William  L.  Ward,  a  Westches¬ 
ter  Republican  politician,  lived  in  the 
house;  and  two  of  his  children,  Dorothy 
and  Winifred,  lived  there  until  1972.  Miss 
Winifred,  who  now  lives  at  the 
Westchester  Country  Club,  visited  the 
house  during  the  renovation. 

Walker  and  director  Jack  Tippit 
(creator  of  the  cartoon  panel  “Amy”) 
are  pleased  with  the  new  room  for  the 
museum’s  Hall  of  Fame  on  the  main 
floor,  which  also  has  the  main  exhibition 
hall,  audio-visual  “theater,”  and  the 
bookstore.  The  latter  is  already  stocked 
with  biilliant  colors  of  many  paperback 
and  hardcover  cartoon  collections  and 
reproduction  of  cartoon  heroes. 

Moved  from  Greenwich  to  place  of 
honor  in  the  front  of  the  main  exhibition 
room  fireplace  is  the  life-size  Rube 
Goldberg  papier  miiche  sculpture  created 
by  Joni  Johnson.  Rube  is  at  work  on  a 
cluttered  drawing  board,  complete  with 
papier  mache  sandwich. 

On  the  second  floor  next  to  Jack  Tip- 
pit’s  office  visitors  will  see  a  color  slide 
series  of  workers  cleaning,  polishing  and 
wielding  paint  brushes.  There  is  still 
much  work  to  be  done  on  the  upper 


floors,  including  the  third  floor  where  the 
Ward  sisters  lived  for  many  years. 

But  officers  and  curators,  including 
Charles  Green  in  addition  to  Brian 
Walker,  are  percolating  all  sorts  of  new 
plans  including  Wednesday  evening 
hours.  Hours  presently  are  from  10  a.m. 
to  4  p.m.  Tuesday  through  Friday  with 
Sundays  from  1  to  5  p.m.  The  museum  is 
closed  on  Saturday,  Monday  and  all 
holidays. 

Special  events  include  visiting  car¬ 
toonist  lectures  on  the  first  Sunday  of 
each  month  and  film  matinees  at  1  p.m. 
and  continuous  cartoon  shows  on  Sun¬ 
days  and  the  Wednesday  evening.  Reser¬ 
vations  may  be  made  by  groups  of  ten 
individuals  or  more,  but  not  on  Sundays. 

Walker  is  aware  that  the  house  itself 
will  be  an  attraction  for  visitors  as  well  as 
the  cartoon  collections.  The  ceilings,  the 
many  fireplaces  still  with  fire  grates, 
chandeliers,  and  carved  walnut  wood¬ 
work  and  marble  floors  all  give  a  feeling 
of  architectural  security.  Some  areas 
have  been  covered  with  the  comics  car¬ 
peting  created  by  the  Bigelow  Company. 

New  daily  halted 

Fairfield  (Conn.)  Morninf>  News, 
which  started  August  23,  as  a  free  dis¬ 
tribution  daily,  suspended  publication  on 
December  2.  Publisher  Joseph  Odin  said 
he  plans  to  re-start  the  paper  on  January 
16,  1978  as  combination  paid-free  daily. 
He  is  conducting  a  subscription  cam¬ 
paign,  telling  prospects  that  all  pre-paid 
orders  will  be  placed  in  a  protected  bank 
account  to  be  drawn  upon  only  as  actual 
delivery  is  made. 
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Record  ad  investment  by  Sears  in  newspapers 


Newspapers  give  Sears  chief  a  send-off 


HONOR  SEARS  CHAIRMAN,  Arthur  M.  Wood,  retiring  chairman  and  chief 
executive  officer.  Sears,  Roebuck  and  Co.  (left)  accepts  a  plaque  from  Otto  A. 
Silha,  president  of  the  Minneapolis  Star  and  Tribune  Co.,  chairman  of  the 
Newspaper  Advertising  Bureau,  Inc.  Looking  on  are  (right)  Edward  R.  Telling, 
who  will  become  Sears  chairman  and  chief  executive  officer  on  February  1 ,  and 
Jack  Kauffman,  bureau  president.  The  presentation  took  place  December  1  in 
the  Sears  Tower,  Chicago. 


Top  Sears,  Roebuck  and  Co.  execu¬ 
tives  attended  a  presentation  (December 
1)  by  the  Newspaper  Advertising 
Bureau,  inc.  citing  Arthur  M.  Wood,  re¬ 
tiring  Sears  chairman  and  chief  executive 
officer,”  as  an  outstanding  contributor  to 
the  growth  of  effective  newspaper  adver¬ 
tising  in  the  United  States  and  Canada.” 

Other  Sears  officials  at  the  meeting  in¬ 
cluded:  Edward  R.  Telling,  who  will  be¬ 
come  the  new  Sears  chairman  and  chief 
executive  officer  on  February  1,  A.  Dean 
Swift,  president;  James  W.  Button, 
senior  vicepresident,  merchandising; 
Gar  K.  Ingraham,  vicepresident,  retail 
sales,  and  Willard  1.  Coon,  general  na¬ 
tional  retail  sales  manager. 

Sears  newspaper  advertising 
amounted  to  $264.0(W,0()0  in  1976  and  is 
expected  to  reach  an  all-time  high  of 
$304,000,000  in  1977,  according  to  the 
bureau  which  issued  a  report  last  week 
showing  the  four  leading  general  mer¬ 
chandise  chains.  Sears  Roebuck  &  Co., 
K  mart,  J.  C.  Penney  Co.  and  Montgom¬ 
ery  Ward,  all  increased  their  newspaper 
advertising  investments  during  the  first 
nine  months  of  1977. 

Sears,  the  largest  retailer,  showed  a 
169f  rise  in  newspaper  advertising  over¬ 
all  for  61  cities  measured  by  Media  Rec¬ 
ords,  Inc.  Other  gains  were:  K  mart,  up 
2I(^  in  53  cities;  Penney’s,  up  189f  in  53 
cities  and  Wards,  up  89f  in  32  cities. 

These  figures  are  based  on  all  cities 
measured  for  each  chain  by  Media  Rec¬ 
ords  both  this  year  and  last. 

Christopher  N.  Jackson,  Bureau  vice- 
president  for  chain  store  advertising 
sales,  noted  that  the  big  general  mer¬ 
chandise  retailers  are  getting  back  to 
basics  with  strong  item  and  price  presen¬ 
tations  in  daily  newspapers.  “They  are 
using  the  newspaper  to  build  traffic  and 
sales  and  their  reports  so  far  this  year 
show'  that  they  are  succeeding.”  Jackson 
said. 

Sears*  newspaper  advertising  made 
particularly  strong  gains  for  the  nine 
months  in:  Providence-New  Bedford,  up 
689f:  Dayton,  Ohio,  up  66(^.  Little 
Rock,  Ark.,  up  489f,  Syracuse,  N.Y..  up 
509f,  Miami.  Fla.,  up  419f.  Minne- 
apolis-St.  Paul,  up  419f.  Washington. 
D.C..  up  38(^,  and  Wichita,  Kan.,  up 
359f. 

Sears'  total  newspaper  advertising  in 
the  61  cities  for  the  nine  month  period 
amounted  to  $110.7  million,  the  report 
showed. 

K  mart  greatly  expanded  its  advertis¬ 
ing  in  markets  such  as  Sacramento — 
Stockton,  Cal.,  up  2609h  Philadelphia, 
up  210'^;  Camden,  N.J..  up  I449f;  Little 
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Rock.  Ark.,  up  l(X)(T;  Shreveport,  La.. 
up909f;  Youngstown,  Ohio,  up 79%,  and 
St.  Louis.  Mo.,  up  74%.  The  chain’s  nine 
months  newspaper  advertising  in  the  53 
cities  amounted  to  more  than  $41.7  mil¬ 
lion. 

Penneys  raised  its  newspaper  advertis¬ 
ing  in  San  Francisco  by  166%  for  the  nine 
months.  Other  outstanding  gains  were 
reported  as  follows:  San  Antonio.  Tex., 
up  87%;  Miami,  Fla.,  up  79%;  Dayton. 
Ohio,  up  49%;  St.  Louis,  up  44%;  De¬ 
troit,  up  44%;  Dallas-Fort  Worth,  up 
39%,  and  Chicago,  up  33%. 

For  the  53  markets  measured.  Pen- 
ney's  total  newspaper  advertising  over 
the  nine  months  came  to  $42.7  million. 

Wards'  newspaper  increases  included 
a  409f  advance  in  San  Jose.  Cal.;  a  37% 
gain  in  Los  Angeles,  and  a  33%  rise  in 
San  Antonio.  It's  total  newspaper  adver¬ 
tising  for  the  nine  months  in  32  measured 
cities  amounted  to  $33.4  million. 

Otto  A.  Silha,  president  of  the  Min¬ 
neapolis  Star  and  Tribune  Co.  and 
Chairman  of  the  Bureau  Board  of  Direc¬ 
tors.  presented  Wood  with  a  copper 
plaque  engraved  with  a  news  story  not¬ 
ing  the  consistent,  year  to  year  grow  th  in 
Sears  newspaper  advertising.  "More 
significantly.  Sears  advertising  has  in¬ 
creased  in  effectiveness  as  well  as  in  vol¬ 
ume.”  the  plaque  states.  The  meeting 
was  held  December  1  in  the  Sears  Tower 
in  Chicago. 


Newspaper  executives  at  the  presenta¬ 
tion,  in  addition  to  Silha,  included;  Stan¬ 
ton  R.  Cook,  president  and  chief  execu¬ 
tive  officer.  Tribune  Co.  and  Robert  M. 
Hunt,  president  and  chief  executive  of-  . 
ficer,  Chicago  Tribune  Company; 
Katharine  Graham,  chairman  and  chief 
executive  officer.  Washington  Post; 
Charles  B.  Stauffacher.  president  and 
chief  executive  officer  of  Field  Enter¬ 
prises.  Inc.;  Jack  Kauffman,  president 
and  chief  executive  officer.  Newspaper 
Advertising  Bureau,  Inc.,  Alfred  Eisen- 
preis.  Bureau  vicepresident  for  retail 
marketing  and  Christopher  N.  Jackson, 
Bureau  vicepresident  of  chain  store  ad¬ 
vertising  sales. 

Joint  production 

Water  flooded  the  underground  press¬ 
room  of  the  Home  News  ofNew 
Brunswick,  N.J..  on  December  5  and 
short  circuited  the  electrical  system  in 
the  plant's  “control  room,”  creating 
what  workers  called  a  “steambath.”  But 
the  flood  didn't  stop  the  presses — ^just 
delayed  the  paper's  delivery.  Page  plates 
were  delivered  to  the  News  Tribune  in 
Woodbridge.  N.J..  whose  employes  in 
cooperation  with  the  Home  News 
employes  printed  the  Home  News.  Most 
of  the  home  delivered  subscribers  re¬ 
ceived  their  papers,  according  to  Ed 
Kennedy.  Home  News  production  man¬ 
ager. 
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Post  Co.,  Evening  News 
to  exchange  tv  stations 


Washington  Post  and  the  Detroit 
News  announced  plans  (December  6)  to 
swap  company-owned  television  stations 
in  the  two  cities. 

Under  terms  of  the  preliminary  agree¬ 
ment,  the  Washington  Post  Co.  would 
acquire  NBC  affiliate  WWJ-tv  in  Detroit. 
In  exchange,  the  Evening  News  Associa¬ 
tion,  publisher  of  Detroit’s  afternoon 
newspaper,  would  become  the  new 
owner  of  CBS  affiliate  WTOP-tv  in 
Washington. 

Because  the  Detroit  market  is  larger, 
the  Post  Company  also  will  pay  $2  mil¬ 
lion  cash  as  part  of  the  exchange. 


With  deadlines  extended,  December 
28  has  become  the  crucial  date  in  con¬ 
nection  with  the  joint  operating  arrange¬ 
ment  proposed  between  the  Cincinnati 
Enquirer  and  the  Cincinnati  Post  under 
the  Newspaper  Preservation  Act  of  1970. 

On  that  date  all  comment  must  be  in 
the  hands  of  the  Justice  Department, 
whose  approval  is  necessary  for  the  plan 
to  take  effect.  Also  on  that  date,  John  H. 
Shenefield,  assistant  attorney  general  in 
charge  of  the  Antitrust  Division  will  de¬ 
cide  whether  to  recommend  that  Attor¬ 
ney  General  Griffin  Bell  approve,  disap¬ 
prove  or  order  a  public  hearing. 

The  act  allows  the  Attorney  General  to 
exempt  the  joint  operating  arrangements 
from  antitrust  laws  if  he  finds  one  of  the 
publications  is  “failing”  and  that  grant¬ 
ing  the  exemption  is  appropriate  to  the 
policy  and  purpose  of  the  law. 

Under  the  proposed  arrangement,  the 
Enquirer  would  handle  printing,  circula¬ 
tion  and  sale  of  advertising  for  both 
newspapers,  although  each  would  retain 
control  of  its  news  content  and  editorial 
policies. 

Already  upward  of  500  comments 
have  been  received,  with  all  but  a  hand¬ 
ful  violently  opposing  the  arrangement  in 
every  form  from  long  legal  presentations 
to  one-page  prepared  forms  obviously 
prepared  for  employes,  advertisers  or 
readers  to  sign  and  mail  in,  opposing  the 
arrangement  for  fear  of  loss  of  jobs  or  the 
possibility  of  higher  ad  rates. 

One  of  the  longest  is  a  brief  filed  by 
lawyers  for  Queen  City  Suburban  Press. 
Inc.,  publishers  of  eight  weeklies  in  the 
Cincinnati  area,  which  argues  that  com¬ 
bining  the  two  dailies  with  a  combined 
advertising  control  could  work  to  the  de¬ 
triment  of  weeklies.  The  same  comment 


The  transaction  must  be  approved  by 
the  directors  of  both  firms,  and  by  the 
Federal  Communications  Commission. 
If  approval  is  obtained,  it  would  mean 
that  the  Post  will  no  longer  own  any 
radio  or  television  properties  in 
Washington. 

In  a  joint  announcement.  Post  com¬ 
pany  chairman  Katherine  Graham  and 
Evening  News  Association  president 
Peter  B.  Clark  said  the  exchange  of  WWJ 
and  WTOP  would  eliminate  uncertainties 
created  by  the  still-unresolved  litigation 
over  common  ownership. 


was  endorsed  by  Cincinnati  Suburban 
Newspapers,  Inc.,  publishers  of  5  week¬ 
lies.  The  brief  argued  that  the  combined 
operation  should  be  refused  for  three 
reasons — the  Post  hasn’t  proved  its  fail¬ 
ing;  it  hasn’t  been  shown  that  the  agrees 
ment  fits  the  policies  of  the  Newspaper 
Preservation  Act;  and  it  hasn’t  been 
shown  that  the  financial  condition  of  the 
entire  E.  W.  Scripps  Co.  (which  pub¬ 
lishes  the  Post  through  Scripps-Howard 
Newspapers)  justifies  applying  the  failing 
newspaper  test  to  the  Post  alone. 

Opposition  also  has  come  from  adver¬ 
tisers  of  all  descriptions — supermarkets, 
show  companies,  music  stores,  art  deal¬ 
ers,  clothiers,  pharmacies  and  auto  deal¬ 
ers. 

Attorney  General  of  Ohio  William  J. 
Brown  wrote  to  question  whether  the 
Post  is  a  failing  newspaper  and  if  it  is, 
urged  public  hearings  to  see  if  the  Post 
could  be  saved  another  way. 

The  Newspaper  Guild,  by  vote  at  its 
recent  convention,  opposed  the  operat¬ 
ing  agreement  for  fear  of  job  losses  and 
national  guild  president  Charles  A. 
Perik,  Jr.  wrote  in  to  urge  at  least  a  pub¬ 
lic  hearing  on  the  matter. 

Cincinnati  Typographical  Union  No.  3 
opposed  the  agreement  on  grounds  it 
would  not  be  to  the  best  interests  of  that 
union. 

The  National  Newspaper  Association 
called  for  hearings  to  determine  if  the 
Post  actually  is  failing  and,  if  so,  to  seek 
a  viable  alternative  to  the  joint  operating 
agreement. 

Jack  Valenti,  of  the  Motion  Picture 
Association,  commented  that,  at  pre¬ 
sent,  the  Enquirer  bans  advertising  of 
X-rated  films  although  the  Post  accepts 
such  advertising.  Noting  that,  under  the 


ERIC  SEVAREID  had  a  smile  for 
friends  who  greeted  him  at  a  luncheon 
reception  at  the  National  Press  Club  in 
Washington  minutes  away  from  a 
farewell  address  to  his  colleagues. 
Sevareid  retired  from  the  Columbia 
Broadcasting  System  November  30. 

(Photo  by  John  Metelsky) 


proposed  agreement,  the  Enquirer  would 
handle  advertising,  Valenti  opposed  the 
agreement. 

Other  opponents  of  the  agreement  in¬ 
cluded  the  Cincinnati  Board  of  Realtors. 

Steinman  family  sells 
stations  to  Pulitzer 

Pulitzer  Publishing  Co.,  St.  Louis, 
publisher  of  St.  Louis  Post-Dispatch  and 
Tucson  Arizona  Star,  have  acquired 
WGAL-tv,  Lancaster.  Pa.,  and 
WTEV-tv,  Providence-New  Bedford, 
Mass.,  from  the  family  of  the  late  James 
H.  Steinman,  which  owns  the  Lancaster 
New  Era,  Intelligencer-Journal,  and 
Sunday  News. 

The  transfer  of  station’s  license  is  sub¬ 
ject  to  approval  by  the  FCC.  Terms  were 
not  disclosed. 

The  sale  of  WGAL  came  seven 
months  after  the  station’s  owners  signed 
an  agreement  with  Feminists  for  Media 
Rights  a  Lancaster-area  organization,  in 
which  the  owners  pledged  to  sell  the  sta¬ 
tion  by  1981.  The  owners  also  agreed  to 
schedule  feminist-oriented  programming 
until  it  sold  the  station. 

The  FCC  in  August  granted  the  Stein¬ 
man  family  a  three-year  license  renewal. 

S.  African  arrested 

Enoch  Duma,  black  South  African 
journalist  who  worked  for  the  Johannes¬ 
burg  Sunday  Times,  was  arrested  at  his 
home  in  Soweto  September  26,  under 
provisions  of  the  Terrorist  Act,  and  has 
been  held  incommunicado  since  then, 
E&P  has  learned.  He  has  not  been 
charged  with  a  crime,  according  to  a 
State  Department  spokesman.  Duma 
was  a  World  Press  Institute  Fellow  at 
Macalster  College,  Saint  Paul,  in  1976. 


Hundreds  protest  proposed 
joint  pact  in  Cincinnati 
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Council  delays  release 
of  Panax  case  dissents 


Opinions  by  two  National  News 
Council  members,  criticizing  the  Council 
for  its  decision  that  condemned  John 
McGoff,  president  of  Panax  Corp.,  were 
made  public  this  week  after  inquiries 
were  made  by  Editor  &  Publisher. 

The  opinions  by  two  Council  members 
who,  at  a  special  hearing  in  October 
abstained  from  a  vote  on  the  Council's 
July  decision  condemning  the  editorial 
policy  of  McGoff,  and  registered  dissent 
against  the  July  ruling  after  the  hearing, 
were  kept  under  wraps  by  NCC  until 
asked  by  E«&P  if  the  dissents  in  fact 
existed. 

The  hearing,  held  in  New  York  on  Oc¬ 
tober  19  to  reconsider  the  Council’s  12  to 
I  July  decision  criticizing  McGoff 
(member  William  Rusher,  editor  of  the 
National  Review,  was  the  only  dissenter 
in  the  original  decision)  ended  in  a  vote 
in  which  seven  members  reaffirmed  the 
July  ruling.  Rusher  again  opposed  it,  and 
two  members  who  had  supported  it  orig- 
nially  abstained  from  voting.  The  two, 
Richard  S.  Salant,  president  of  CBS 
News,  and  Loren  Ghiglione,  publisher  of 
the  StockhriJf’e  (Mass.)  Evening  News 
subsequently  wrote  dissenting  opinions, 
which  the  Council  released  this  week  to 
E&P. 

E«&P  learned  of  the  dissenting  opin¬ 
ions'  existence  after  receiving  a  letter 
from  Salant,  about  an  8-page  ad  by 
Panax  in  the  December  3  issue,  that  men¬ 
tioned  “some  sort  of  foul  up’’  in  the 
opinions’  release.  The  Panax’  ad  con¬ 
cerned  conflict  of  interest  charges  raised 
against  Salant,  whose  division  attempted 
to  work  with  Panax  on  a  documentary 
about  the  newspaper  industry  this  past 
summer.  (E  &  P,  Oct.  22.) 

The  Council’s  original  decision,  which 
considered  charges  raised  against 
McGoff  for  his  alleged  orders  to  several 
Panax  editors  to  publish  articles  critical 
of  the  Carter  administration,  stated: 

“The  Council  has  elected  not  to  in¬ 
volve  itself  with  the  accuracy,  fairness  or 
responsibility  of  the  two  articles  sent 
from  Panax  headquarters. 

“To  the  Council,  the  central  issue  is 
the  relationship  of  chain  ownership  to 
news  control.  Mr.  McGoff  has  highlight¬ 
ed  one  of  the  great  underlying  public 
fears  about  newspaper  chains — that  what 
the  public  reads  is  directed  from  afar  by 
autocratic  ownership. 

“Either  Mr.  McGoff  and  his  executive 
associates  are  unaware  of  the  difference 
between  editorial  opinion  policy  and 
news  content,  or  they  are  determined  to 
ignore  the  principle  publicly  espoused  by 
most  chain  groups  that  news  judgments 
are  delegated  to  the  resident  editors. 
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“On  the  clear  record  made  by  Panax 
Corp.  in  this  instance,  the  NNC  finds 
Mr.  McGoff's  policy  regressive — a 
throwback  to  the  crass  episodes  that 
marked  journalism  of  a  by-gone  era — and 
brands  it  a  gross  disservice  to  accepted 
American  journalistic  standards.” 

Ghiglione’s  dissent,  released  this 
week,  stated: 

“I  must  acknowledge  that  1  feel  that 
the  Council’s  original  decision — again, 
my  decision — was  flawed  in  two  re¬ 
spects,  one  procedural,  the  other  sub¬ 
stantive. 

“First,  the  telephone  exchanges  that 
resulted  in  agreement  on  the  Council’s 
original  decision — though  not,  in  my 
opinion,  a  violation  of  Council  by¬ 
laws — should  have  been  followed  by  a 
meeting  of  the  Council  prior  to  its  deci¬ 
sion.  .  .  .  As  to  the  substance  of  the  July 
8  opinion,  1  must  ask  whether  the  word¬ 
ing  raises  more  questions  than  it 
answers. 

“Is  the  Council  saying  that  a  large 
newspaper  group  should  not  have  the 
right  to  make  the  final  decision  about  the 
news  content  of  the  papers  it  owns?  1 
believe  ultimate  authority  rightfully  rests 
with  the  owner  .  .  . 

“Is  the  Council  making  a  totally  valid 
distinction  between  editorial  opinion  pol¬ 
icy  and  news  content  policy?  Editors 
hired  by  groups  .  .  .  should  be  given 
great  latitude  as  to  news  judgment.  But  it 
is  important  for  the  owner  ...  to  remain 
accountable  for  both  news  and  editorial 
content. 

“is  the  Council  taking  on  faith  the  con¬ 
tention  of  many  newspaper  groups  that 
they  delegate  news  judgements  to  resi¬ 
dent  editors?  Ultimately,  I  suspect,  a 
newspaper  group  or  an  individual  owner 
hires  and  continues  to  employ  only  those 
editors  who  can  live  within  whatever 
philosophical  and  procedural  boundaries 
exist  for  that  company. 

“.  .  .  Employees.  1  believe,  are 
necessarily  less  free  than  employers  to 
make  their  newspapers’  editorial  and 
news  policies  reflect  their  own  beliefs.  I 
am  concerned  about  what  this  means 
...  for  press  freedom  in  the  United 
States.  If  freedom  of  the  press,  as  A.  J. 
Liebling  wrote,  only  belongs  to  those 
who  own  one.  then  what  happens  when 
the  press  of  this  country  is  in  the  hands 
of  a  dozen  or  so  corporations?  The  dele¬ 
gation  of  news  policy  to  editor/ 
employees  does  not  answer  that  question 
satisfactorily.” 

Salant’s  dissent  concluded: 

“1  concur  with  much  of  Mr.  Ghig¬ 
lione’s  opinion.  Above  all,  1  agree  with 
his  statement  that  the  Council’s  conclu¬ 
sion  .  .  .  raises  more  questions  than  it 


answers.  It  need  not  have  done  so,  if  it 
had  only  taken  one  step  at  a  time. 

“.  .  .  By  explicitly  excluding  any 
questions  of  the  ‘accuracy,  fairmess  or 
responsibility’  of  the  two  articles  which 
Mr.  McGoff  ordered  to  be  printed.  1  can¬ 
not  escape  the  conclusion  that  the  Coun¬ 
cil  has  reached  this  kind  of  ‘absolutely 
never’  principle,  without  any  exceptions. 
The  fact  is  that  by  excluding  considera¬ 
tion  of  the  particular  articles,  the  Council 
has  not  addressed  itself  to  the  question 
whether  these  articles  are  good  jour¬ 
nalism  or  journalism  so  bad  that  they  and 
hence  Mr.  McGoff  merit  our  condemna¬ 
tion.  Since  there  are  not  facts  relating  to 
the  merits  of  the  articles,  other  than  the 
articles  themselves  ...  1  can  reach  no 
final  conclusion  about  the  merit  of  the 
articles,  nor  did  the  Council.  It  is  this 
which,  it  seems  to  me,  compels  the  in¬ 
terpretation  that  the  Council  is  indeed 
laying  down  .  .  . 

“That  bites  off  far  more  than  I  am 
ready  to  chew.  It  seems  to  me  that  there 
may  be  well  circumstances  where  it  is 
not  inappropriate  ...  for  a  publisher, 
chief  executive  officer,  or  owner  to  order 
a  news  story  to  be  printed  or  not  to  be 
printed. 

.  .  .  “(The  Council)  has  enunciated  a 
broad  and  inflexible  rule  with  which  it 
cannot  live,  and  inevitably  must  modify 
in  the  future,  in  the  light  of  the  particular 
circumstances.  Indeed  I  believe  the 
Council  should  be  particularly  restrained 
and  careful  in  rulings  which  deal  with 
internal  relationships  in  a  news  organiza¬ 
tion  lest  it  find  itself  as  arbitrator  of 
employer-employee  relationships. 

...  “1  think  the  proper  course  would 
have  been  for  the  Council  to  have 
examined  the  accuracy,  fairness  and  re¬ 
sponsibility  of  the  particular  articles  and 
on  the  basis  of  that  examination,  to  have 
reached  a  conclusion  whether  the  arti¬ 
cles  were  so  inaccurate,  so  unfair,  so 
irresponsible  that  Mr.  McGoff,  in  order¬ 
ing  that  they  be  printed,  exercised  so 
bizarre  and  unprofessional  a  judgment 
that  his  action  warranted  the  Council’s 
condemnation.  This  would  have  permit¬ 
ted  the  Council  to  deal  with  the  difficult 
and  complex  issue  on  a  case-by-case 
basis  instead  of  rushing  to  judgnent.” 

Judge  hears  motion 
in  Sheiiedy  case 

Lewiston  (Idaho)  Morning  Tribune 
editor,  James  E.  Sheiiedy,  is  still  not  be¬ 
hind  bars. 

“The  judge  has  backed  off  at  the  final 
hour.”  Sheiiedy  told  E«&P.  “and  is  going 
to  entertain  a  motion  from  the  plaintiff  to 
strike  our  defense.  It  amounts  to  a  de¬ 
fault  if  they  grant  it.” 

Last  month  the  U.S.  Supreme  Court 
declined  to  review  a  contempt  citation 
against  Sheiiedy  for  his  refusal  to  reveal 
a  source.  Theoretically,  he  still  faces  a 
30-day  jail  sentence. 
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Broadsheet 

supplement 

introduced 

A  pilot  issue  of  a  broadsheet  national 
supplement.  Today  Is  Sunday,  will  be 
distributed  by  the  Washinfiton  (D.C.) 
Star  in  its  Sunday,  December  1 1  edition. 

The  supplement  was  created  by  Smith 
Bagley,  Warren  Adler  and  David  Adler. 
The  Bagley  family  and  the  Adler  family 
each  own  509f  of  the  corporate  stock. 
Business  responsibility  will  be  borne  by 
Smith  Bagley,  an  entrepreneur,  busi¬ 
nessman  and  civic  leader  whose  grand¬ 
father  was  R.  J.  Reynolds,  founder  of  the 
company  that  bears  his  name. 

Bagley  will  serve  as  president  and  pub¬ 
lisher.  Total  editorial  responsibility  will 
be  in  the  hands  of  Warren  Adler,  a 
novelist  and  editor.  He  will  serve  the 
company  as  editor-in-chief  and  vice- 
president.  David  Adler,  who  is  publisher 
of  the  Washhiftton  Dossier  will  be  in¬ 
volved  in  developing  new  markets  and 
products.  Jack  Frost  is  art  director. 

David  Adler  said  they  have  spent  the 
past  year  researching  the  need  for  such  a 
publication. 

The  supplement  will  feature  personal¬ 
ity  oriented  features,  photographs  and 
information  that  are  symbolic  of  the 
changing  mores  in  American  society.  It 
will  be  printed  on  off-set  paper,  utilizing 
full  color  in  editorial  and  advertising. 

Each  edition  will  feature  a  front  page 
exclusive  interview  with  a  major  national 
personality.  The  first  issue  has  an  exclu¬ 
sive  interview  with  President  Carter  by 
Warren  Adler  on  the  Panama  Canal. 

Adler  said  Today  Is  Sunday  will  pro¬ 
vide  national  ads  as  part  of  its  weekly 
package  with  each  newspaper  client  able 
to  insert  local  advertising.  The  first  issue 
has  national  ads  as  well  as  advertising  by 
major  Washington  department  stores  and 
other  businesses.  It  will  contain  16 
pages. 

Adler  said  after  the  initial  test  in  the 
Star,  the  supplement  will  be  carried  by 
several  newspapers,  which  he  would  not 
name,  in  the  top  25  markets,  starting 
March  5.  Distribution  will  be  on  a 
monthly  basis  until  September,  he  said, 
when  it  will  change  to  weekly.  Their  goal 
is  to  have  distribution  in  the  top  50  mar¬ 
kets. 

Adler  said  contracting  publisher  will 
be  charged  $10  per  1000  to  get  editorial 
materials  and  layout  instructions,  which 
must  be  followed.  Printing  and  newsprint 
procurement  will  be  handled  by  each 
publisher.  Publishers  will  keep  all  of  the 
advertising  revenues,  he  said. 

Adler  said  the  name  Today  Is  Sunday 
has  been  copyrighted  as  well  as  each  day 
of  the  week  in  the  event. 

He  said  the  interview  by  his  father 
with  President  Carter  was  arranged  by 
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Pilot  section 

Bagley,  who  is  a  close  personal  friend  of 
the  President.  It  was  Bagley’s  home  in 
San  Simeon  Island  that  the  President 
spent  his  vacation  after  his  election. 

Teen  supplement 
to  appear  Jan.  22 

Yoath  Beat,  a  supplement  for  teen¬ 
agers,  due  out  last  year,  but  suspended 
due  to  financial  problems,  goes  back  on 
press  January  4  for  distribution  in  news¬ 
papers  on  January  22,  the  publisher, 
Alan  Morrell,  told  E&P  this  week. 

Morrell,  whose  publishing  firm  is 
F/Y/I  Communications  Inc.  at  425  Park 
Ave.  South,  N.Y.,  N.Y.,  said  41  news¬ 
papers  have  signed  or  committed  for 
Youth  Beat  with  a  total  circulation  of 
12,700,000.  He  said  the  supplement  will 
roll-out  in  4  12-week  stages.  In  the  first 
stage,  he  said  printing  will  be  done  by  the 
Morristown  {N.i.)  Record.  After  the  first 
stage,  Morrell  said  printing  will  be  han¬ 
dled  by  6  newspapers  in  various  regions 
of  the  country. 

The  first  newspapers  canying  Youth 
Beat  are  the  Beif’en  Record,  St.  Louis 
Glohe-Deinocrat,  Baltimore  News- 
Ainerican,  Chicafto  Snn-Tintes,  and  a 
group  of  8  smaller  papers  in  7  states  that 
were  used  to  test  the  tabloid  last  year. 

Morrell  said  there  are  18  people  pres¬ 
ently  on  the  staff.  Key  executives,  he 
said,  are:  George  Lloyd,  executive  vice- 
president,  formerly  with  the  Newspaper 
Advertising  Bureau  for  14  years;  Bob 
Weinstein,  managing  editor,  and  fre¬ 
quent  contributor  to  Rolling;  Stone  on 
music  happenings;  Maury  Konecky,  di¬ 
rector  of  advertising;  and  Herbert 
Moloney  Jr.,  director  of  marketing,  and 
(Continued  on  pane  52) 
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Quebecor  daily 
in  Philadelphia 
makes  its  debut 

Quebec  tabloid  king  Pierre  Peladeau 
became  an  international  publisher  with 
the  publication  of  the  first  edition  of  the 
Philadelphia  Journal  on  December  5. 

A  press  run  of  about  200,000  copies  of 
the  sports-heavy  tabloid  got  under  way 
at  3  a.m.  EST  after  a  hectic  day  of 
last-minute  planning. 

The  Journal,  fourth  daily  newspaper  in 
Philadelphia,  devoted  half  of  its  64-page 
first  edition  to  sports. 

It  also  ran  a  color  photograph  of 
Philadelphia  baseball  player  Mike 
Schmidt  on  Page  1. 

An  attention-grabbing  banner  front¬ 
page  headline — “Fire  bombings  terrorize 
South  Philadelphia  neighborhood” — 
came  out  as  the  top  news  story,  printed 
on  Pages  2  and  3. 

Peladeau,  head  of  the  Montreal-based 
Quebecor  Inc.,  invested  “more  than  $1 
million,”  in  the  newspaper  and  said  he 
was  pleased  by  the  result. 

The  newspaper,  which  also  featured 
the  first  of  a  series  of  daily  pin-up  girls, 
was  about  two  hours  late  coming  off  the 
presses. 

Since  it  was  announced  only  a  month 
ago  that  a  daily  paper  would  be  started  in 
Philadelphia,  Quebecor’s  stock  on  the 
American  Exchange  has  jumped  over  $4 
a  share.  Peladeau  said  he  will  start 
another  daily  paper  in  Boston  in  Feb¬ 
ruary  (E«&P,  Nov.  19),  and  three  months 
after  that:  Los  Angeles,  Detroit  and  At¬ 
lanta. 

Patterned  after  Peladeau’s  successful 
Journal  de  Montreal,  the  new  tabloid 
employs  23  news  reporters  and  editors, 
22  sports  writers,  five  photographers  and 
five  entertainment  writers.  Most  of  the 
staff  is  young  and  relatively  inexperi¬ 
enced  and  all  but  two  are  Americans. 

The  newspaper — available  only  at 
newsstands  until  the  first  300  of  an  even¬ 
tual  1,000  vending  boxes  arrived  in  the 
next  week  or  so — costs  25  cents,  10  cents 
more  than  other  Philadelphia  papers. 

Executive  and  editorial  offices  will  be 
established  at  3010  Market  St.,  across 
the  street  from  the  Philadelphia  Bulletin. 

A  staff  of  over  50  editors  and  reporters 
has  been  assembled,  he  said.  The  staff  is 
headed  by  Jacques  Beauchamp  as 
editor-in-chief.  He  is  formerly  general 
manager  of  the  Montreal  Journal, 
Quebec. 

Natt  S.  Getlin,  former  vicepresident  of 
Knight-Ridder  Newspapers  of  Philadel¬ 
phia  and  former  advertising  director  of 
the  Philadelphia  Daily  news,  is  vicepres¬ 
ident  and  assistant  to  the  publisher. 

Douglas  Bailey,  former  Philadelphia 
bureau  manager  of  the  Associated  Press, 
(Continaed  on  pape  52} 
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a  thousand  words. 


The  Great  Earthquake — memorable  photo 
of  survivors  walking  through  rubble  of  the 
1906  San  Francisco  earthquake. 


Headline  Trial — Patty 
Mystery  Flight — Amelia  Hearst  leaving  jail  for  her 

Earhart  in  Oakland  before  first  court  appearance 
the  final  flight  from  which  after  capture.  1975 

she  never  returned.  (Photo  by  Susan  Ehmer) 
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News  photographs  from  the  files  of  the 
San  Francisco  Chronicle — together  with 
historical  front  pages — are  on  view 
through  mid-February  at  the  San  Fran¬ 
cisco  Museum  of  Modern  Art  with  a 
theme  and  catalog,'book  title  of  .  a 
thousand  words.” 

The  photographs  tell  more  than  a 
thousand  words  could  of  the  major  news 
events  and  daily  lives  of  San  Franciscans 
as  reflected  in  newspaper  files  from  re¬ 
markable  1906  photographs  of  the  great 
fire  and  earthquake  through  the  years  to 
the  closing  photograph  of  Jimmy  Carter 
arriving  on  his  campaign  plane  in  1976. 

Planning  for  the  exhibition  began  with 
Gordon  Peters,  chief  photographer,  who 
spent  what  time  he  could  during  the  past 
four  years  searching  the  Chronicle  lib¬ 
rary  for  prints  and  negatives  of  exhibi¬ 
tion  quality  and  building  a  file  of  the  ear¬ 
lier  years. 

Many  of  the  earlier  prints  and  nega¬ 
tives  had  deteriorated  and  required  spe¬ 
cial  treatment  for  reproduction.  The  task 
of  assigning  photo  credits  was  difllcult 
on  most  photos  before  that  time  also. 

The  Chronicle  plans  to  make  the  spe¬ 
cial  exhibition  available  for  showing 
around  the  country  after  it  closes  at  the 
museum. 

— Lenora  Williamson 
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The  Bridge — A  weather  pictorial  setting  as 
snow  covers  the  hills  of  Marin  county.  1 976 
(Photo  by  Arthur  E.  Frisch) 


Demonstrations  in  the 
News — Woman  restrains 
a  companion  at  an  Oak¬ 
land  Army  Terminal  con¬ 
frontation.  1972  (Photo 
by  Dave  Randolph) 


The  Fabled  Presidential  Walks— 
Harry  Truman  greets  three  admir¬ 
ers  on  a  rainy  night.  1951 


The  Prison  Known  Round 
the  World — San  Quentin 
mess  hall.  1949. 
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Report  hits  media 
on  minority  hiring 


to  help  move  minorities  into  policy¬ 
making  positions. 

The  conference  was  organized  and  its 
report  edited  by  Marzolf  and  Melba  Tol¬ 
liver  of  WNBC-tv,  New  York,  then  a 
National  Endowment  for  the  Humanities 
Journalism  Fellow  at  the  U-M.  Their 


Ten  years  after  the  Detroit  race  riots, 
the  news  media  are  still  dominated  by 
whites  and  white  points  of  view. 

“Less  than  1%  of  the  newspaper  and 
39f  of  the  broadcast  media  staffs  are 
minorities,  so  far  as  current  research  can 
determine,”  reports  University  of 
Michigan  journalism  Prof.  Marion  Mar¬ 
zolf. 

The  flurry  of  effort  to  recruit,  train  and 
promote  minorities  in  the  media  fields 
leveled  off  early,  apparently,  without 
ever  achieving  significant  results,  she 
noted. 

These  are  among  the  findings  in 
“Kerner  Plus  10:  Minorities  and  the 
Media,”  a  conference  report  just  pub¬ 
lished  by  the  U-M’s  Howard  R.  Marsh 
Center  for  the  study  of  Journalistic  Per¬ 
formance.  Describing  the  report  in  the 
December  (1977)  issue  of  The  Matrix, 
Marzolf  explained: 

“The  National  Advisory  Committee 
on  Civil  Disorders,  headed  by  Otto 
Kerner.  was  formed  after  the  1967  riots 
to  find  out  why  they  occurred  and  to 
make  recommendations. 

“One  of  its  most  stinging  indictments 
was  directed  against  the  news  media, 
which  were  charged  with  a  ‘failure  to 
communicate'  the  complex  and  funda¬ 
mental  problem  of  race  relations  in 
America. 

“They  called  for  such  changes  as:  im¬ 
proving  sources  and  coverage  of  the 
urban  and  ghetto  scene;  developing  bet¬ 
ter  contacts  between  the  minority  com¬ 
munity  and  the  press,  hiring  more  black 
journalists  and  promoting  them  to 
policy-making  positions,  and  in  general, 
portrayal  of  the  black  as  a  matter  of 
routine  and  in  the  context  of  the  total 
society." 

But  it  simply  hasn't  happened,  Mar¬ 
zolf  noted: 

“Despite  progress  in  equal  rights  legis¬ 
lation  and  minority  participation  in 
government,  it  can't  be  said  that  the 
majority's  understanding  of  minority 
American  culture  and  daily  life  has  im¬ 
proved  much. 

“The  situation  caused  Robert  C. 
Maynard,  a  member  of  the  Washiiifiton 
Post  editorial  board  and  conference 
keynoter,  to  characterize  the  news  media 
as  still  ‘one  of  the  most  racially  segre¬ 
gated  institutions  in  America.'  " 

Many  of  the  initial  efforts  to  train,  hire 
and  promote  minorities  have  closed 
down  or  lost  financial  support,  Marzolf 
said,  and  the  proportion  of  minorities  en¬ 
rolled  in  journalism  courses  has  not  even 
reached  49? . 

“Among  the  reasons  cited:  the  reces¬ 
sion  and  shrinking  of  monies  available 
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for  scholarships;  increased  competition 
from  women  and  non-minorities  for  a  de¬ 
creased  number  of  jobs  in  journalism, 
and  the  absence  of  violence  signalling 
social  trouble. 

“Small  news  organizations  have  tradi¬ 
tionally  been  the  starting  place  for  jour¬ 
nalists,  and  this  should  include  minority 
reporters.  Unfortunately,  many  non- 
urban  editors  feel  this  is  not  their  respon¬ 
sibility,"  Marzolf  said,  “since  they  have 
little  or  no  minority  audience." 

This  raises  one  of  the  most  persistent 
questions  which  face  the  minority  jour¬ 
nalists,  according  to  Marzolf;  are  they  to 
be  treated  as  objective,  professional  re¬ 
porters  or  as  special  representatives  of 
their  culture?  Or  both? 

“The  minority  journalists  and  their 
editors  discussed  this  at  length  during  the 
conference.  In  general,  the  minority 
journalists  agreed  that  they  expected  to 
be  treated  as  professional  reporters,  able 
to  cover  any  story,"  Marzolf  said. 

“But  they,  like  everyone  else,  have  a 
cultural  insight  shaped  by  their  back¬ 
ground;  this  should  be  valuable  to  editors 
in  developing  and  interpreting  stories. 

“The  editors  also  insisted  that  their 
minority  reporters  were  considered  full- 
fledged  professionals.  But  they  also 
seemed  to  expect  that  by  hiring  minority 
staff  they  would  automatically  improve 
coverage  and  contacts  within  the  minor¬ 
ity  community. 

“In  the  end,  minority  journalists  often 
found  themselves  assigned  to  stories 
which  the  white  reporters  couldn't  get." 
Marzolf  related,  “but  they  were  seldom 
consulted  as  to  how  prominently  the 
story  should  be  mn  or  whether  a  follow¬ 
up  was  needed." 

One  of  the  major  problems  em¬ 
phasized  by  minority  participants  in  the 
conference  was  that  of  upward  mobility, 
Marzolf  said.  Many  experienced  minor¬ 
ity  journalists  are  ready  for  editing  and 
management  positions,  they  asserted, 
but  the  pipeline  seems  clogged.  As  a  re¬ 
sult,  some  of  the  most  talented  jour¬ 
nalists  are  being  lured  away  by  corpora¬ 
tions  and  other  organizations. 

The  conference  participants  made 
several  suggestions  to  improve  the  posi¬ 
tion  of  minorities  within  the  media,  in¬ 
cluding; 

— Increased  recruiting  of  minority  stu¬ 
dents  for  journalism  programs; 

— Development  of  pre-college  media 
skills  workshops  for  college-bound 
minorities; 

—  Development  of  a  three-way 
partnership  of  newspaper  and  broadcast 
management  and  the  universities  for 
sponsoring  mid-career  training  programs 


30-page  report  covers  in  detail  the  ses¬ 
sions  on  the  education  and  training  of 
minority  journalists;  trends  in  minority 
news  coverage,  and  the  expectations  and 
experiences  of  black  journalists  and 
white  editors. 

Free  copies  of  “Kerner  Plus  10: 
Minorities  and  the  Media"  are  available 
by  writing  Marion  Marzolf,  U-M  De¬ 
partment  of  Journalism,  2040  LSA  Build¬ 
ing,  Ann  Arbor,  Mich.  48109. 

Chinese  may  relax 
rules  for  journalists 

External  Affairs  Minister  Don 
Jamieson  said  (December  I)  there  has 
been  an  encouraging  response  from 
China  to  a  Canadian  bid  for  a  more  flexi¬ 
ble  arrangement  for  journalists  wishing 
to  visit  that  country. 

The  minister  also  said  his  department 
has  received  no  request  to  protest  the 
Chinese  refusal  to  extend  the  visa  of 
Ross  Munro,  the  Toronto  Globe  and 
Mail  correspondent,  in  Peking. 

Reports  from  China  November  26  said 
that  reporter  Munro  was  told  to  leave  for 
allegedly  slandering  the  Chinese 
hierarchy. 

Munro,  36,  told  Western  reporters  in 
Peking  the  Chinese  refused  to  renew  his 
visa  which  expires  December  23  and  this 
amounts  to  expulsion  from  the  country. 

The  newspaper  maintains  the  only 
permanent  Canadian  correspondent  in 
Peking  although  Canada  and  China  have 
an  arrangement  under  which  two  corre¬ 
spondents  can  be  posted  to  each  capital. 
There  now  are  two  Chinese  correspon¬ 
dents  in  Ottawa  representing  the  New 
China  News  Agency. 

An  external  affairs  spokesman, 
amplifying  on  Jamieson's  remarks,  said 
the  department  now  is  seeking  more  flex¬ 
ible  use  of  the  second  Canadian  position 
in  Peking. 

He  said  rather  than  having  one  corre¬ 
spondent  there  all  the  time,  there  could 
be  several  correspondents  in  Peking  for 
short  periods. 

He  said  the  Toronto  Star  and  Southam 
News  Services  are  interested  in  sending 
people  to  Peking  under  that  arrange¬ 
ment.  Southams  had  a  permanent  corre¬ 
spondent  there  until  a  few  months  ago. 

New  porno  policy 

Mateo  (Calif.)  Times  has  revised 
its  X-rated  movie  ad  policy.  Among 
other  things,  the  policy  will  restrict  the 
size  of  pornographic  film  ads  to  two  col¬ 
umns  in  width  and  four  inches  in  depth 
with  no  graphics  of  any  kind. 
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NEWYORKimESEXMlIDS 
RBMN-UIEM  OF  SCHDUIE 

Second  Rockwell -Goss  Metroliner  order 
placed  earlier  than  planned. 


NEW  YORK  —  Walter  Mattson, 
Executive  V.R  and  General  Manager 
of  The  New  York  Times,  said  here 
today  that  the  performance  of  the 
newspaper’s  new  satellite  plant  and 
its  Rockwell-Goss  Metroliner  offset 
presses  has  enabled  The  Times’s 
management  to  move  their  original 
timetable  for  expansion  forward  by 
many  months.  As  a  result,  he  said, 
they  have  ordered  10  more  Met¬ 
roliner  units  and  two  more  folders 
from  Rockwell-Goss. 

The  new  satellite  plant,  located 
in  Carlstadt,  N.J.,  is  presently 
equipped  with  three  6-unit 
Rockwell-Goss  Metroliner  offset 
presses.  The  equipment  was  in¬ 


stalled  in  mid- 1976  and  began  print¬ 
ing  the  paper’s  Sunday  advance 
sections  in  early  1977.  Original  plans 
were  to  continue  that  limited  opera¬ 
tion  for  a  wait-and-see  period,  ac¬ 
cording  to  J.  A.  (Andy)  Riggs,  Jr., 
Assistant  to  the  General  Manager 
and  Manufacturing  Director. 

Daily  to  be  printed  offset 
"Now,  however,”  Riggs  said,  "the 
success  of  the  new  offset  operation 
has  triggered  our  decision  to  move 
forward  right  away.  Our  order  for  10 
more  Metroliner  offset  units  signals 
our  satisfaction  with  the  offset  oper¬ 
ation.  In  addition  to  producing  our 
Sunday  advance  sections  in 
Carlstadt,  we’ll  start  producing  a 


Walter  Mattson,  Executive  V.P.  and  Gen¬ 
eral  Manager  of  The  New  York  Times. 

portion  of  our  daily  newpapers  there. 
The  10  new  offset  units,  which  we 
expect  to  be  operational  by  Labor 
Day,  1978,  were  ordered  specifically 
for  that  purpose.  But  our  commit¬ 
ment  goes  beyond  a  new  press  order. 
Completion  of  front-end  system  started 
"We’ll  also  go  ahead  with  the  com¬ 
pletion  of  our  front-end  system  — 
changeover  of  our  composing  room  to 
100  percent  photocomposition,  in¬ 
stallation  of  laser  scanning  equip¬ 
ment,  and  installation  of  a  system  for 
facsimile  transmission  between  our 
New  York  plant  ahd  Carlstadt.” 
22-inch  cutoff  vs.  waste  factor 
The  Times,  largest  metropolitan 
daily  to  utilize  offset  printing,  has 
the  first  U.S.  offset  installation  with 
a  22-inch  cutoff.  Although  the  shor¬ 
ter  cutoff  means  a  3  percent  gross 
saving  in  newsprint,  that  figure 
must  be  balanced  against  offset’s 
waste  factor — an  unknown  quantity 
at  the  time  of  the  original  installa- 
( continued  on  page  2 ) 
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(continued) 
tion  —  one  which  only  The  Times’s 
experience  with  the  Metroliner 
would  tell. 

One  percent  net  savings  on  newsprint 

What  that  experience  has  now  told 
is  favorable,  according  to  Riggs.  "Al¬ 
though  waste  is  unquestionably 
higher  than  with  letterpress,”  he 
said,  "our  net  savings  are  working 
out  to  better  than  1  percent.  That 
doesn’t  sound  like  much  until  you 
realize  that  we’re  talking  about  an 
annual  newsprint  consumption  of 
270,000  tons.  At  $305  per  ton,  that  1 
percent  mounts  up  to  big  dollars. 
And,  of  course,  we’re  continuously 
working  to  bring  the  waste  factor 
down  still  further!’ 

Productivity  up 

Riggs  expressed  satisfaction  and 
optimism  with  the  Metroliner’s  print 
quality  and  production  speed.  "The 
printed  quality  we’re  getting  from 
the  Rockwell-Goss  equipment  has  so 
far  been  very  satisfactory.  So  has  our 
production  speed.  We  now  realisti¬ 
cally  expect  a  definite  improvement 
in  our  net  productivity  over  letter- 
press!’ 

Retraining:  problem  and  opportunity 

Riggs  referred  to  the  retraining  of 
pressmen  as  the  single  biggest  prob¬ 
lem  in  going  offset,  but  said  that  it 
also  proved  to  be  the  best  opportunity 
for  making  offset  work  successfully. 


"The  Rockwell-Goss  people  were 
very  helpful  to  us  in  the  retraining 
processl’  he  said.  "But  credit  must  go 
to  our  press/production  management 
for  their  fantastic  job  of  preplanning. 
During  the  full  year  prior  to  our  first 
installation  at  Carlstadt,  we  trained 
a  nucleus  of  40  to  50  pressmen  in 
newspaper  plants  around  the  coun¬ 
try.  People  in  these  other  plants  were 
most  cooperative  and  helpful. 

"However”  Riggs  continued,  "the 
real  credit  goes  to  all  of  our  press¬ 
room  personnel  in  Carlstadt  during 
this  past  year.  There  were  days  when 
the  new  process  and  new  equipment 
problems  were  almost  too  much  to 
bear.  But  our  pressroom  people  have 
done  an  outstanding  job  of  giving 
that  extra  effort  which  has  allowed 
us  the  degree  of  success  we  are  enjoy¬ 
ing  so  far  with  our  offset  operation!’ 
An  unanticipated  advantage 

One  surprise  advantage  of  The 
Times’s  out-of-town  satellite  opera¬ 
tion  came  to  light  during  New  York’s 
summer  blackout.  "At  that  timel’ 
Riggs  said,  "the  newspaper  used  two 
Rockwell-Goss  offset  presses  in 
Carlstadt  to  get  most  of  the  city  and 
suburban  editions  out.  We  printed 
400,000  copies  between  4:18  a.m.  and 
9  a.m.,”  he  said.  "Let  me  tell  you.  I’ve 
never  seen  two  presses  run  better 
in  my  life!’ 


Other  Rockwell-Goss  products  at  The 
Times 

Mr.  Mattson  added  that  The  Times 
is  no  newcomer  to  Rockwell-Goss 
products.  Seventy-six  of  the  letter- 
press  units  in  their  New  York  plant 
are  from  Rockwell-Goss.  They  own 
and  operate  five  Rockwell-Goss 
Metro-set  phototypesetters.  And  the 
paper’s  Carlstadt  installation  in¬ 
cludes  a  complete  NEWS-TRAC 
mailroom  system  from  Sta-Hi  —  also 
a  Rockwell-Goss  product. 

The  innovative  Sew  York  Times 

The  new  Carlstadt  plant  is  part  of 
an  overall  program  best  summed  up 
in  the  words  of  The  Times’s  publisher, 
Arthur  Ochs  Sulzberger,  at  the  end 
of  1976:  "In  no  other  year  in  its  125- 
year  history  have  there  been  so  many 
successful  innovations  in  The  New 
York  Times  —  in  its  content,  appear¬ 
ance  and  the  way  it  is  produced.  We 
attribute  a  significant  part  of  the 
newspaper’s  gains  to  the  manage¬ 
ment  and  editorial  planning  for 
those  changes  that  began  several 
years  ago!’ 


FROM  REPORTER  TO  TRUCK 

Rockwell-Goss 
product  range 

Rockwell-Goss  presses  range  from 
the  small  Community  to  the  large 
Metroliner  and  include  medium¬ 
sized  presses  such  as  the  Urbanite 
and  Cosmo.  Pre-press  equipment  in¬ 
cludes  the  Metro-set  phototypesetter 
plus  Edit-text  and  Micro-Edit  — 
new,  low-cost  VDT  systems  for  enter¬ 
ing  and  editing  newspaper  text.  The 
Rockwell-Goss  Sta-Hi  line  includes 
an  extensive  range  of  mailroom 
equipment  and  systems. 


For  more  information,  contact 
Graphic  Systems  Division,  Rockwell 
International,  3100  South  Central 
Avenue,  Chicago,  Ill.  60650.  Phone: 
312/656-8600. 

Rockwell  International 

...where  scierce  gets  down  to  txisiness 


The  Rockwell-Goss  Metroliner  offset  press  on  edition  at  The  Sew  York  Times’s 
Carlstadt,  N.J.,  plant. 


Ad  scene 


By  Dan  Lionel 


Business  page  ads  spurt  forecast 


Newspapers  can  look  forward  to  an 
increase  in  business  page  advertising  by 
marketers  of  mutual  funds  and  other  in¬ 
vestment  categories  which  are  sold  by 
mail  and  phone  orders  according  to  Ben¬ 
son  R.  Bieley,  vicepresident  of  Rapp  & 
Collins,  Inc.,  account  supervisor  on  the 
giant  Dreyfus  Tax  Exempt  Bond  Fund 
and  the  Dreyfus  Special  Income  Fund. 

“With  the  role  of  brokers  and  dealers 
diminishing  as  a  result  of  sharply  in¬ 
creased  brokers’  fees  resulting  from  the 
elimination  of  fixed  commissions,” 
Bieley  told  E  &  P,  “private  investors  are 
turning  to  managed  investment  funds  in 
incre:  sing  numbers.”  Such  advertising, 
according  to  Bieley,  will  bring  consistent 
insertions  unlike  the  so-called  sporadic 
‘tombstone’  ads  which  are  generally  one 
time  shots  announcing  new  stock  and 
bond  issues. 

Dreyfus  ranks  newspapers  at  the  top 
of  its  media  list  because  they  have  proven 
out  on  a  carefully  devised  media  evalua¬ 
tion  scale  which  consists  of  3  criteria: 

1.  Immediate  coupon  or  phone  re¬ 
sponse. 

2.  Percent  of  inquiries  converted  to 


sales. 

3.  Initial  investment  vs.  subsequent 
step-ups.  Each  client’s  investment  prog¬ 
ress  with  the  funds  are  chartered  by 
computer  and  related  to  the  media  evalu¬ 
ation  procedure. 

On  the  basis  of  this  evaluation  news¬ 
papers  have  been  getting  the  lion’s  share 
of  the  Dreyfus  budget  with  financially 
oriented  magazines  like  “Money”  and 
“Forbes”,  etc.  in  second  place  followed 
by  direct  mail  and  then  broadcast.  The 
agency  executive  doesn’t  give  tv  very 
high  marks  as  a  direct  marketing  vehicle. 

All  fund  advertising  requires  the  inves¬ 
tor  to  obtain  a  prospectus  from  the  com¬ 
pany  prior  to  entering  into  any  invest¬ 
ment  program.  This  is  an  SEC  require¬ 
ment.  Under  the  circumstances,  Bieley 
pointed  out,  the  prospective  investor 
must  take  some  action  to  phone  or  write 
for  the  prospectus.  “1  can’t  see  a  guy 
getting  off  his  easy  chair  in  the  middle  of 
a  news  or  a  prime  time  program  to  write 
a  letter  or  make  a  phone  call,”  he  said. 
For  this  reason  direct  marketing  com¬ 
mercials  are  generally  scheduled  at  off 
time  periods. 

With  such  clients  as  Time-Life  Books, 
CBS  Publications,  Consumers’  Union, 
International  Silver,  Doubleday,  etc., 
Rapp  «Sc  Collins,  the  direct  marketing  arm 
of  Doyle,  Dane,  Bembach  can  lay  claim 
to  impeccable  qualifications  in  the  use  of 
advertising  to  develop  buying  action  that 
can  stand  up  under  the  alibi-proof  direct 
marketer’s  credo  that  calls  for  keying 


each  ad  each  time  it  runs.  “An  intrinsic 
part  of  media  selection,”  Bieley  said,  “is 
zeroing  in  on  a  target  audience  with  the 
least  waste.”  While  newspapers  have 
proven  best  able  to  deliver  males  over  35 
with  over  $25,000  incomes  who  live  in 
cities  or  the  immediate  suburbs  (as  op¬ 
posed  to  rural),  the  Dreyfus  Tax  Exempt 
Bond  Fund  target  prospects,  only  a 
handful  of  newspapers  continue  to  pro¬ 
duce  efficiently.  These  are  the  papers, 
headed  by  the  “Wall  Street  Journal”  and 
the  “New  York  Times”  which  have  ex¬ 
cellent  financial  coverage. 

“All  our  ads  are  spotted  on  the  finan¬ 
cial  pages,”  Beiley  said,  “and  we’ve 
found  the  better  the  financial  news 
coverage,  the  greater  is  the  response  to 
our  ads.  We  have  tried  many  newspapers 
in  tests  and  have  learned  that  they  don’t 
pay  out  if  the  editorial  background  isn’t 
there.  We  find  that  newspapers,  even  in 
major  cities,  devote  relatively  little  space 
to  financial  news.  If  these  papers  are  to 
get  their  share  of  investment  fund  adver¬ 
tising  they  would  be  well  advised  de¬ 
velop  additional  coverage  in  this  area.” 

“In  a  medium  that  is  read  by  a  general 
audience,  such  as  the  newspaper,”  he 
said,  “we’re  able  to  single  out  our  pros¬ 
pects  by  placing  our  ads  on  the  financial 
pages.  In  some  cases  we’re  there  6  days 
a  week.  If  they  don’t  read  the  financial 
pages  they’re  not  our  prospects.” 

While  the  Dreyfus  Tax  Exempt  Bond 
Fund  is  aimed  at  the  individual  with 
higher  income  to  whom  a  tax  exemption 
is  important,  the  Dreyfus  Special  Income 
Fund  appeals  to  the  average  income  in¬ 
dividual.  The  former  requires  a  $2500 
minimum  investment  while  the  latter  can 
start  with  $500.  Despite  the  relatively 
broad  appeal  of  the  Special  Income  Fund 
Bieley’s  tests  have  proven  that  only  fi¬ 
nancial  page  advertising  pays  off  effi¬ 
ciently. 


Fuji  to  Manoff 


Fuji  Photo  Film  U.S.A.  announced  the 
appointment  of  Richard  K.  Manoff,  Inc. 
to  handle  advertising  for  consumer 
photographic  products.  The  appointment 
becomes  effective  January  1,  1978. 
Previously,  Wilson,  Haight  &  Welch, 
Inc.  was  the  agency. 


Team  Agency 


Pittsburgh  Pirates  have  appointed 
Mcllhenny-Humphrey,  Inc.  to  handle 
the  team’s  advertising  and  promotional 
program.  The  announcement  was  made 
by  Joseph  O’Tolle,  the  club’s  vice¬ 
president-business  administration. 
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Ingersoll  buys 
N.J.  newspapers 

Ocean  County  Daily  Times,  Lake- 
wood,  N.J.  and  Jackson  News,  Jackson, 
N.J.,  a  weekly,  were  sold  December  2  to 
Ingersoll  Publications  Co.  Inc.,  Kings¬ 
ton,  N.Y.,  according  to  Sam  A.  Christ¬ 
opher,  editor  and  publisher  of  the  two 
newspapers. 

The  Times  was  established  in  1867  as  a 
weekly  and  became  a  daily  newspaper  in 
1925.  The  News  was  established  in  1954. 

Christopher  and  his  wife,  Marilyn  and 
her  parents,  Mr.  and  Mrs.  George  Peter¬ 
son,  purchased  the  Daily  Times  in  May 
1956.  Mr.  Peterson  died  in  1959.  The 
Christophers  and  Mrs.  Peterson  pur¬ 
chased  the  Jackson  News  in  September 
1%9. 

Ralph  M.  Ingersoll  II  is  president  of 
Ingersoll  Publications,  which  has  17 
operating  printing  plants  and  38  daily  and 
weekly  newspapers  in  9  northeastern 
states,  including  the  Daily  Obsen’er  in 
Toms  River,  N.J.,  the  Trentonian,  in 
Trenton,  Butler  Trends,  a  bi-weekly,  and 
Metro  Consumer,  a  shopping  guide  in 
Mercer  County. 

Ingersoll  said  Christopher  would  con¬ 
tinue  as  editor  and  publisher  of  the  Times 
and  News.  He  has  been  engaged  in 
Ocean  County  as  a  reporter,  editor  and 
publisher  for  more  than  32  years. 

LeRoy  Keller  represented  Ingersoll  in 
the  transaction. 

NY  daily  marketing 
business  package 

Hudson  {N .Y .) Register-Star,  a  13,500 
circulation  evening  daily,  is  now  market¬ 
ing  in  the  U.S.  a  total  electronic  business 
system  for  newspapers  with  circulations 
between  10  and  50,000. 

Included  in  the  software  package  is 
accounts  receivable  (billing),  accounts 
payable,  circulation  mailing,  circulation 
carrier,  payroll,  general  ledger  and  re¬ 
porter  story  counting. 

Price  for  the  hardware  (PDP  8-A  plus 
operating  software)  is  listed  at  $18,000 
while  the  software  for  the  package  is 
listed  at  $10,000.  Total  package  (hard¬ 
ware  and  software)  is  $28,000.  Software 
can  be  purchased  separately. 

Contact  at  the  newspaper  is  Paul  Zin- 
dell,  (518)  828-1616. 

Editors  named 

Leonard  Larsen,  chief  of  the  Denver 
Post's  Washington  bureau,  has  been 
named  an  associate  editor  of  the  news¬ 
paper.  The  Post  also  said  that  Tom  Ga¬ 
vin,  who  quit  recently  as  managing  editor 
of  the  Rocky  Mountain  News,  had  been 
named  an  associate  editor  and  assigned 
to  Washington  as  a  national  correspon¬ 
dent.  The  Post  said  that  Gail  Pitts  had 
been  named  director  of  the  newspaper’s 
business  and  financial  news  department. 
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How  Federated  selects 
new  store  locations 


By  Bob  Hausman 

Phyllis  Sewell,  vicepresident  Feder¬ 
ated  Department  Stores,  Inc.  outlined 
her  company’s  retail  planning  program  at 
a  meeting  of  the  American  Marketing 
Association  in  New  York  last  week. 

Sewell,  a  member  of  the  board  of  di¬ 
rectors  of  Lee  Enterprises  stressed  the 
need  for  strategic  long  range  planning  of 
individual  retail  store  sites  and  demo¬ 
graphic  research  in  a  large  number  of 
markets. 

Evaluation  of  a  new  market  is  guided 
by  population  size,  income  levels,  qual¬ 
ity  of  consumer  income  and  the  propen¬ 
sity  to  spend  for  a  particular  kind  of 
goods,  she  reported. 

Competition  from  other  retail  outlets  is 
also  considered.  As  a  result,  nineteen 
new  markets  have  been  moved  into  by 
Federated  in  the  last  five  years,  she  said. 

Federated  plans  to  expand  five 
facilities  in  1978  and  another  in  1979. 
Construction  of  three  new  facilities  in 
1978  and  two  additional  ones  in  1979  are 
planned.  New  facilities  for  three  other 
divisions  are  planned  for  1980. 

Federated  is  divided  into  20  separate 
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divisions  with  a  number  of  branch  stores 
within  each  division.  Each  is  considered 
a  distinct  business  and  range  from  ele¬ 
gant  (1.  Magnin)  to  value-oriented  (Gold 
Circle)  stores. 

The  strategic  planning  concept  allows 
each  division  to  “define  its  niche  in  the 
marketplace  and  the  qualities  that  differ¬ 
entiate  it  from  its  competitors,”  she  said. 

A  division  “objectively  appraises  its 
market  and  the  opportunities  available  to 
it  to  optimize  its  profit  and  return  on 
investment,”  Sewell  said. 

Area  and  Consumer  Research  staffs 
provide  detailed  research  to  guide  loca¬ 
tion  planning.  A  qualification  of  the 
store’s  share  of  the  market  is  performed 
in  each  small  segment  of  the  trading  area. 
Demographic  characteristics  are 
analyzed.  Customer’s  desires  for  quality 
level  and  fashion  preferences  and  their 
perception  of  each  Federated  store  and 
competitive  stores  are  examined,  she 
noted. 

Recognizing  the  importance  of  “heavy 
spenders”  has  led  to  a  reexamination  of 
credit  policies  and  sales  promotion 
techniques.  In  a  recent  study  conducted 
by  one  Federated  division  the  “heavy 
spender”  type  customer  spent  $3,000  per 
year  on  general  department  store  mer¬ 
chandise,  of  which  $1,800  was  spent  in 
Federated  stores. 

In  contrast,  the  average  customer  was 
found  to  spend  $1 ,300,  $390  of  which  was 
spent  in  Federated  stores.  The  study 
showed  that  the  best  25%  of  the  store’s 
customers  (heavy  spenders)  accounted 
for  almost  two-thirds  of  its  total  volume. 

Sewell  said  that  programs  for  elec¬ 
tronic  point  of  sale  terminals  which  will 
capture  information  at  the  point  of  sale 
are  planned.  They  will  record  sales  and 
other  transactions  and  feed  the  financial 
and  merchandise  information  records. 

Credit  transactions  will  be  automati¬ 
cally  processed  through  the  Credit  Au¬ 
thorization  System  and  salespeople’s 
production  records  can  also  be  updated. 
The  basic  concept  is  to  tie  all  the  systems 
together  into  a  common  data  base. 

Burnett  assigned 

Steak  and  Ale  Restaurants  of  America 
Inc.  of  Dallas.  Texas,  has  placed  their 
advertising  account  with  Leo  Burnett. 
Steak  and  Ale  is  a  full  service  restaurant 
chain  with  approximately  150  outlets 
across  the  country. 

Carriers  strike 

Management  personnel  have  delivered 
the  Covini’ton  Virfiinian  since  mid- 
November  due  to  a  walkout  of  their 
motor-route  delivery  persons. 


‘Marketeerofthe  Year" 

Edward  S.  Finkelstein,  president  and 
chief  executive  officer  of  Macy’s  New 
York  will  receive  the  1977  Marketeer  of 
the  Year  Award.  The  third  annual  award 
will  be  presented  by  the  New  York  chap¬ 
ter  of  the  American  Marketing  Associa¬ 
tion.  Finkelstein’s  efforts  in  turning 
around  a  downward  trend  in  Macy’s  and 
the  surrounding  shopping  area  were 
cited.  The  award  will  be  presented  on 
January  19,  1978  at  the  Biltmore  Hotel  in 
New  York. 

Special  editions  sent 
to  high  income  areas 

Washington  Post,  seeking  to  garner 
more  dollars  from  the  small,  brand  name 
shops  who  advertise  primarily  in  city 
magazines,  has  started  a  limited  edition 
of  its  Sunday  magazine  that  is  distributed 
to  high  income  households  in  select  de¬ 
mographic  areas. 

“We  are  looking  to  get  the  smaller, 
upscale  advertisers  who  appeal  to  a 
select  clientele  and  who  don’t  normally 
have  the  dollars  to  advertise  in  a  news¬ 
paper’s  full  run,”  said  Post  advertising 
vicepresident  Robert  McCormack. 

Eight  special  editions  have  been 
scheduled  for  the  remainder  of  this  year 
and  33  are  planned  for  next  year, 
McCormack  said.  The  special  editions 
will  include  up  to  eight  extra  pages  of 
advertising,  offered  only  to  those  adver¬ 
tisers  seeking  to  reach  households  with 
incomes  of  $25,()(K)  or  more  in  portions  of 
Washington,  D.C.,  suburban  Maryland 
and  suburban  Virginia. 

The  eight  special  pages  will  be  filled 
with  only  full  page,  half  page  or  quarter 
page  ads  and  no  editorial  copy.  Some¬ 
times  the  pages  will  run  together  and 
other  times  they  will  be  spaced  through¬ 
out  the  front  of  the  Washington  Post 
Sunday  Magazine. 

Full  page  black  &  white  ads  are  being 
sold  for  $1875,  half  page  ads  for  $950  and 
quarter  page  for  $500.  The  Post  says  the 
cost  per  thousand  rates  of  $15.37  (based 
on  150,000  households)  for  a  full  page 
color  ad  and  $12.50  for  a  full  page  black 
&  white  ad,  are  lower  than  the  three  city 
magazines — Washingtonian,  Calendar 
and  Dossier. 

The  Post  is  also  looking  to  pick  up 
additional  national  advertisers  through 
this  limited  edition.  The  Post  says  its 
‘  cost  per  thousand  rates  are  also  lower 
than  those  for  the  Washington  metro  edi¬ 
tions  of  Time  and  Newsweek  and  MNl’s 
^  Men’s  Network  (Esquire,  Playboy, 
'  Sports  Illustrated)  and  MNl’s  Opinion 
Network  (Atlantic,  Harper's,  Natural 
History,  New  York,  Psychology  Today 
and  Saturday  Review.) 

1  “We  are  offering  advertisers  20%  of 
our  circulation  at  one-third  of  our  normal 
r  rate.”  McCormack  said  about  the  special 
edition  concept. 
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becomes  obvious  In  their  unwavering  performance.  They 
improve  your  total  newspaper  operation  by  running 
trouble  free  every  day,  and  by  bringing  an 
exceptional  appearance  to  your  newspaper.  /  » 
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FCC  defends 
cross  ownership 
policy  rationale 

Federal  Communications  Commission 
stoutly  defended  its  past  record  in  a  brief 
filed  last  week  with  the  Supreme  Court 
asking  reversal  of  the  U.S.  Court  of  Ap' 
peals  ruling  directing  the  FCC  to  break 
up  all  newspaper-broadcast  cross¬ 
ownerships. 

The  appeals  court  had  held  that  the 
commission,  in  adopting  its  crossowner¬ 
ship  ruled,  erred  in  grandfathering  exist¬ 
ing  situations  in  which  newspapers  and 
broadcast  stations  are  commonly  owned. 

If  the  appeals  court  were  right  in  hold¬ 
ing  that  crossowned  stations  do  not  serve 
the  public  interest,  then  the  FCC  has  vio¬ 
lated  the  Constitution,  the  Communica¬ 
tions  Act  and  its  own  guiding  principles 
every  time  it  renewed  the  license  of  a 
crossowned  station,  the  FCC  ai^ued  in 
its  brief.  It  then  went  on  to  say  such  a 
proposition  is  “absurd.  Consistent  and 
long-standing  agency,  judicial  and  con¬ 
gressional  action  belie  such  an  inter¬ 
pretation.” 

The  American  Newspaper  Publishers 
Association  filed  its  brief  opposing  the 
appeals  court  ruling  on  November  17 
(E&P,  Nov.  26).  The  Supreme  Court  has 
yet  to  hear  from  the  Justice  Department 


and  the  National  Citizens  Committee  for 
Broadcasting,  which  appealed  the  FCC 
decision  in  the  rulemaking.  Both  oppose 
the  grandfather  provision  but  Justice  al¬ 
ready  has  said  it  believes  the  appeals 
court  exceeded  jurisdiction  in  trying  to 
decide  the  crossownership  question  be¬ 
fore  the  FCC  could  consider  it  on 
remand. 

The  FCC  rule  bans  creation  of  new 
cross  ownerships  in  the  same  community 
in  the  interest  of  increasing  diversity  of 
media  voices.  And  it  also  requires  the 
breakup  of  16  existing  combinations  that 
the  commission  held  to  be  egregious. 

In  opposing  the  appeals  court  view, 
the  FCC  contended  that  to  order  across- 
the-board  divestiture  would  be  unwar¬ 
ranted  as  there  was  no  evidence  of  abuse 
or  undue  influence.  The  possible  benefits 
of  divestiture  were  outweighed,  the  FCC 
argued,  by  certain  circumstances  which 
would  adversely  effect  service  to  the 
public. 

The  FCC,  like  many  of  the  previous 
friends  of  the  court,  said  that,  in  revers¬ 
ing  its  ruling,  the  appeals  court  improp¬ 
erly  substituted  its  judgment  for  that  of 
the  agency  and  ordering  the  FCC  to  re¬ 
quire  divestiture  usurped  the  agency’s 
administrative  function. 

It  argued  further  that  the  appeals  court 
was  not  really  testing  the  rationality  of 
the  FCC  decision,  but  “was  simply  dis¬ 
agreeing”  with  the  FCC  policy. 

Besides  the  FCC,  the  Dallas  Times- 


Now  there^s  apowerful  new  way 
to  sell  Bu&ilo  on  Sunday. 


The  News  -  the  paper 
that  has  the  best 
market  coverage  in  the 
Buffalo  ADI,  Monday 
through  Saturday  - 
has  introduced  a  new 
Sunday  edition. 

The  Sunday  News  is 
full  of  the  kinds  of 
features  that  really 
draw  readers.  And 
we’re  confident  it  will 
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of  the  year.  For  more 
information,  call  Hugh 
G.  Monaghan  at 
(716)  849-3422. 
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Herald  has  also  filed  a  brief  with  the 
Supreme  Court.  It  argued  that  the  ap¬ 
peals  court  has  intruded  on  the  com¬ 
mission's  authority. 

Tar  Heel  travel  ads 
pull  227,145  inquiries 

Inquiries  for  travel  literature  about 
North  Carolina  have  reached  an  all-time 
high. 

“We  have  had  227,145  inquiries 
through  October,”  said  Secretary  of 
Commerce  D.  M.  Faircloth. 

The  previous  high  was  218,902  in  1%5. 
Why  the  jump? 

“There  are  several  reasons,”  said 
Faircloth.  “One,  we  have  had  a  very  ag¬ 
gressive  advertising  campaign  and  two, 
the  Travel  and  Tourism  Division  has 
been  extremely  busy  hosting  writers,  at¬ 
tending  travel  shows  and  producing  fea¬ 
ture  stories  about  travel  opportunities  in 
North  Carolina.” 

Another  factor  is  that  many  travelers 
are  turning  again  to  their  own  country  for 
vacations.  “With  President  Carter  being 
from  Georgia  it  has  helped  to  remind 
people  of  the  South,”  added  Faircloth. 

Hunt,  immediately  upon  taking  office, 
elevated  the  travel  promotion  office  to 
division  status  and  moved  it  to  the  De¬ 
partment  of  Commerce.  He  also  re¬ 
quested  a  sizeable  budget  increase  in 
travel  advertising  that  was  subsequently 
approved  by  the  legislature. 

Wheat  exchanged 
for  newspapers 

Add  two  Kansas  papers,  Hutchinson 
News,  a  daily,  and  Colby  Free  Press,  a 
semi-weekly,  to  those  that  are  accepting 
wheat  for  subscriptions. 

The  daily  takes  15  bushels  of  $2.04 
wheat  for  a  year's  reading.  That  makes 
the  reader’s  agricultural  product  worth 
$3.05  a  bushel.  Stewart  Awbrey  is  pub¬ 
lisher.  Circulation  manager  David  Miller 
hopes  that  2,000  bushels  may  be  stacked 
in  the  paper’s  parking  lot. 

The  Colby  publisher,  Ronald  H. 
Brown,  recalls  that  in  the  1930’s  the  Free 
Press  offered  farmers  50  cents  a  bushel 
for  wheat  when  the  price  had  dropped  to 
25  cents. 

County  seat  weekly 
sold  to  3  Texans 

Three  Texans  have  bought  the  Alpine 
(Tex.)  Avalanche,  a  weekly,  from 
George  Hackler  and  associates  who  have 
owned  it  several  years.  The  paper  is  pub¬ 
lished  in  the  county  seat  of  Texas’  largest 
county,  Brewster,  larger  than  Connec¬ 
ticut.  The  new  owners  are  James  N.  Alli¬ 
son.  publisher  of  the  Midland  (Tex.) 
Reporter-Teleftram;  Bob  Dillard  of  Fort 
Davis;  and  Bill  Brooks  of  Alpine.  Dillard 
will  be  editor  and  Brooks  will  be  busi¬ 
ness  manager. 
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You  may  be  wasting  hundreds  of  thousands  of  dollars 
each  year  on  newsprint. 

How  do  you  find  out? 

Ask  for  our  free  Newsprint  Waste  Calculator.  It  will 
show  you  how  your  present  system  compares  to  the 
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Pacific,  P.O.  Box  246,  San  Marcos,  CA  92069. 
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Newspeople  in  the  news 


"Squeeze  that  party  pic¬ 
ture  into  one  column,"  one 
of  the  onlookers  suggested 
at  the  retirement  party  of 
Leo  C.  Dotolo,  veteran  of  a 
32  year  career  at  the  Wes¬ 
terly  (R.I.)Sun.  So,  instead 
of  from  left  to  right,  it's 
from  top  to  bottom  retiree 
Leo  Dotolo;  emeritus  Abe 
Soloveitzki;  retiree's  broth¬ 
er  Larry  Dotolo,  ad  man¬ 
ager  of  the  New  London 
(Conn.)  Day,  and  George 
H.  Utter,  co-publisherofthe 
Sun. 


Right — 

David  Perlman  has  been 
appointed  city  editor  of 
the  San  Francisco  Chroni¬ 
cle.  Previously,  he  had 
been  science  editor  for 
many  years.  He  is  a  past 
president  of  the  National 
Association  of  Science 
Writers  and  is  currently 
president  of  the  Council 
for  the  Advancement  of 
Science  Writing.  Earlier  in 
his  career,  Perlman  was 
city  editor  of  the  Paris 
Herald  Tribune. 


Lee  Fox — moved  from  copy  desk  of 
the  Honolulu  Advertiser  to  the  San 
Francisco  Examiner  copy  desk.  He  ear¬ 
lier  was  with  the  Chicago  Daily  News, 
Chicago  Tribune  and  Virginia  newspap¬ 
ers. 

*  *  ♦ 

Ben  Johnson,  weekend  city  editor, 
Courier-Journal,  Louisville,  was  editor 
in  residence  at  Tougaloo  College, 
Tougaloo,  Mississippi  in  early  No¬ 
vember  through  a  program  sponsored  by 
The  Newspaper  Fund  with  the  coopera¬ 
tion  of  his  newspaper. 


Eric  Sevareid,  veteran  CBS  news  Lindsi.ey  Wellman,  general  manager 

analyst  and  commentator — retired  under  of  the  New  Britain  (Conn.)  Herald — 

age  65  retirement  requirement  but  will  elected  to  three-year  term,  board  of  di- 

continue  as  a  consultant  to  the  network  rectors.  New  Britain  Chamber  of  Com- 

and  work  as  a  freelance  broadcaster,  in-  merce. 

eluding  a  new  series  for  public  television  *  *  * 

on  American  diplomacy  between  the  Robert  Becker,  former  reporter,  de- 

World  Wars.  Sevareid  worked  for  the  funct  Hartford  (Conn.)  Times — to  edito- 

Minneapolis  Journal,  New  York  Herald  rial  staff.  New  Britain  (Conn.)  Herald. 

Tribune  and  United  Press  before  Edward  ^  ^  ^ 

^  ^  ^ 

R.  Murrow  recruited  him  in  Paris  to  help 

cover  World  War  II.  Peter  Gelb,  son  of  New  York  Times 

*  *  *  editorial  executive  Arthur  Gelb — 

Jei  I  Frank,  assistant  city  editor  of  the  appointed  publicity  director  of  the  Bos- 
Ann  Arbor  (Mich.)  News — appointed  ton  Symphony  Orchestra,  succeeding 
news  editor.  Dinah  Daniels — resigned. 


John  Eberline — named  publisher  of 
South  Idaho  Newspapers,  Inc.  compris¬ 
ing  the  South  (Idaho)  Press,  Minidoka 
County  News  and  Reminder  Shopper 
from  general  manager  of  the  Press.  Ear¬ 
lier  he  was  with  the  Oskaloosa  (Iowa) 
Daily  Herald  as  editor. 


Joseph  J.  Amodeo — elevated  to  execu¬ 
tive  vicepresident  and  general  manager 
of  American  Newspaper  Representa¬ 
tives,  Inc.,  Brooklyn,  N.Y.  He  has  been 
with  ANR  since  its  establishment  in  1952 
as  comptroller,  then  assistant  general 
manager  and  vicepresident-comptroller. 


King  Broadcasting 

has  purchased 

KYA  San  Francisco,  California 
WRTH  Wood  River,  Illinois  from 

AVCO  Radio  Corporation 

The  undersigned  assisted  both  parties 
in  this  transaction 

R.  C.  CRISLER  &  CO.,  isc. 

Cincinnati,  Ohio  /  Tucson,  Arizona 


John  Anderson,  former  promotion 
coordinator,  Bellingham  (Wash.)  Herald 
and  Sunday  Herald — promoted  to  direc¬ 
tor  of  promotions.  Brian  Thurston — 
moves  from  retail  ad  salesman  to  retail 
ad  manager. 


Steve  Mohl — ^joined  Audio  Visual  In¬ 
tegrators.  Inc.,  as  vicepresident  and  as¬ 
sociate  producer.  The  company  will  pro¬ 
vide  newspaper  and  graphic  arts  indus¬ 
tries  with  on-location  videotape  pro¬ 
gramming.  He  was  formerly  manager  of 
advertising  for  Tal-Star  Computer  Sys¬ 
tems. 
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A.  H.  Raskin,  labor  columnist  of  the 
New  York  Times — awarded  distin¬ 
guished  service  medal  for  service  to  col¬ 
lective  bargaining  by  the  Institute  of  Col¬ 
lective  Bargaining  and  Group  Relations, 
Inc.  Raskin,  who  is  retiring  from  the 
Times  at  the  end  of  the  year  under  man¬ 
datory  age  rules,  has  been  writing  about 
labor  management  relations  and  allied 
subjects  since  he  joined  the  newspaper  in 
1934.  The  award  carries  a  $1,000  prize 
and  will  be  presented  at  a  January  17 
luncheon  at  Automation  House  in  New 
York  City. 

^  )ic 

Richard  Harwood,  who  had  had  dual 
responsibilities  as  deputy  managing 
editor  and  assistant  managing  editor/ 
national  news  of  the  Washington  Post — 
to  relinquish  news  desk  duties  to  devote 
full  time  to  his  job  as  deputy  managing 
editor.  In  a  related  move,  Larry 
Stern — appointed  to  succeed  Harwood 
as  assistant  managing  editor/national 
news,  and  Peter  Milius — named  national 
editor;  Larry  Fox — promoted  to  deputy 
national  editor,  and  John  Cotter — to 
night  national  editor. 

*  *  * 

William  J.  Gallagher,  Jr. — named  re¬ 
tail  advertising  manager  of  Suffolk  Life 
Newspapers,  the  group  based  at  West- 
hamption.  Long  Island  publishing  13 
zoned  editions  twice  weekly.  Gallagher 
is  a  former  consultant  to  publishing  and 
broadcast  companies. 

3|e  3)e  9|c 

Kenneth  L.  Fox — resigned  as  as¬ 
sociate  editor  of  the  Kansas  City  Star  to 
travel  and  write  after  more  than  43  years 
as  a  newsman,  the  last  31  years  as  an 
editorial  writer. 

♦  *  ♦ 

Bob  Easter,  Austin  (Tex.)  American- 
Statesman  circulation  director — named 
executive  director  of  circulation  sales  at 
the  Palm  Beach  Post  and  Times.  Hoyt 
Sanders  replaces  Easter  as  American- 
Statesman  circulation  director.  Both 
newspapers  are  members  of  Cox  Enter¬ 
prises. 

))c  :ic 

Neil  MacCarl  of  the  Toronto  Star — 
elected  to  second  term  as  president  of 
the  Toronto  chapter  of  Baseball  Writers 
Association  of  America.  Neil  Campbell, 
Toronto  Globe  and  Mail  — elected  vice- 
president;  Ross  Hopkins  and  Dennis 
Passa,  Canadian  Press — elected  secre¬ 
tary  and  treasurer,  respectively. 

Netter  and  Fay  join 
ad  trade  publisher 

Ivan  J.  Netter,  previously  vicepresi¬ 
dent  advertising,  Passaic  (N.J.) 
Herald-News,  has  been  named  general 
manager  of  the  Media  Decisions  division 
of  Division  Publications  Inc.  in  N.Y. 

Arthur  S.  Fay,  formerly  executive 
vicepresident  and  co-founder  of  U.S. 
Suburban  Press,  has  joined  Decisions 
Publication  as  general  manager  of  the 
Encylopedia  Division. 


Chancellor  Herbert  Schooling  of  the 
University  of  Missouri,  Columbia,  con¬ 
gratulates  Donald  W.  Reynolds,  right, 
founder  and  president  of  the  Donrey 
Media  Group,  on  receiving  the  UMC 
Alumni  Association  Award.  The  award 
honored  Reynolds  as  "possessing, 
furthering  and  exemplifying  those 
achievements  to  which  the  Alumni  As¬ 
sociation  aspires  and  cherishes." 
Reynolds  was  one  of  1 2  alumni  and  six 
faculty  members  receiving  awards. 

Mary  Lee  Quinalty,  assistant  man¬ 
ager  of  the  Colorado  Press  Association 
— appointed  manager  of  the  New  Mexico 
Press  Association,  succeeding  Ted Hecht 
— resigned  to  accept  a  position  with  the 
Oklahoma  Press  Association. 


NEA  executives 
are  promoted 

Richard  W.  Johnson  has  been  ap¬ 
pointed  senior  vicepresident  of  News¬ 
paper  Enterprise  Association  from  vice¬ 
president/sales  director.  NEA  is  a  fea¬ 
ture  news  service  and  publisher  of  World 
Almanac  books. 

Johnson  will  be  responsible  for  rela¬ 
tions  with  the  editorial  and  business 
headquarters  of  group  newspapers  and 
sales  of  several  new  services  which  NEA 
will  introduce  in  early  1978. 

Robert  J.  Farnell  has  been  named  sales 
manager  for  the  NEA  daily  service  and 
Enterprise  Features,  the  company’s 
syndicate  division.  Farnell  has  been  as¬ 
sistant  sales  director  since  January  1977. 
Both  Johnson  and  Farnell  will  report  to 
NEA  president  and  editor  Robert  Roy 
Metz. 

Johnson  became  vicepresident  of  sales 
in  1972.  Prior  to  that  he  was  director  of 
the  publications  division,  director  of 
special  products,  and  eastern  division 
sales  manager. 

Farnell  joined  NEA  in  1974  from  the 
Toronto  Sun  Syndicate,  where  he  had 
been  sales  manager.  He  spent  his  first 
year  as  manager  of  the  Eastern  sales  di¬ 
vision.  Farnell  began  his  newspaper 
career  with  the  Western  Producer  in 
Saskatoon,  Saskatchewan. 


Rockwell-Goss 
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Newspeople  in  the  news 


boB  H ALLAY — ^joined  the  Memphis 
Publishing  Company,  publisher  of  ihe 
Commercial  Appeal  and  Press-Scimitar, 
in  new  position  of  assistant  to  the  circu¬ 
lation  director  from  the  Chicago 
Tribune,  where  he  was  in  various  labor, 
personnel  and  circulation  assignments. 


JoN  Kat/.,  New  England  editor  for  the 
Boston  Globe — to  Us  Magazine  as  man¬ 
aging  editor.  Earlier  he  was  a  reporter 
and  editor  for  the  PhilaJelphia  Inquirer, 
Philadelphia  Daily  News  and 
Washington  Post. 

Dkborah  Pines — joined  Us  as  senior 
editor.  She  has  been  features  and  fiction 
editor  at  Seventeen  magazine  and  was 
with  Ladies'  Home  Journal  and  Viva 
magazine. 

Susan  Berman — joined  the  editorial 
team  as  associate  editor  having  previ¬ 
ously  been  a  reporter  for  the  San  Fran¬ 
cisco  Examiner  and  associate  editor  of 
City  magazine. 


Fitzpatrick 


AKRON  APPOINTMENTS— 

Three  new  editorial  executives  reporting  to  Paul  A. 
Poorman,  editor  and  vicepresident  of  the  Akron  (Ohio)  Be¬ 
acon  Journal,  will  divide  up  responsibility  for  the  news¬ 
paper.  Albert  E.  Fitzpatrick,  managing  editor  for  the  past 
four  years,  has  been  promoted  to  executive  editor.  J.  Scott 
Bosley,  assistant  managing  editor,  succeeds  Fitzpatrick  as 
managing  editor.  David  B.  Cooper  as  associate  editor  will 
handle  the  editorial  page  and  Bosley,  the  day-to-day 
operation,  and  Fitzpatrick,  the  administrative  duties. 

Fitzpatrick  has  been  with  the  Beacon  Journal  since  1956 
in  various  editorial  posts,  becoming  managing  editor  in 
1973.  Bosley  joined  the  newspaper  as  a  sportswriter  in 
1965  and  served  in  a  succession  of  posts  until  becoming 
assistant  managing  editor  in  1976. 


Paul  Moeue — ^joined  the  promotion 
department  of  Tucson  Newspapers,  Inc., 
and  will  work  on  advertising  promotion 
for  the  Arizona  Daily  Star  and  Tucson 
Citizen.  He  was  most  recently  an  ac¬ 
count  executive  with  Miles  &  Associates 
Advertising. 


Anna  Kissei.goei- — named  chief  dance  editor  of  the  Lock  Haven  (Pa.)  E.xpress, 
critic  of  the  New  York  Times  succeeding  where  he  had  been  for  nine  years. 
Ci.ivE  Barnes — resigned  to  join  the  A^eu’  ♦  *  * 

York  Post.  Before  joining  the  Times  in  Three  Cincinnati  Post  retail  advertis- 
1968  Kisselgoff  worked  on  the  English-  ing  salesmen,  Larry  Humbert,  Jim  Dat- 
language  desk  of  Agence  France- Presse  tilo,  and  Jack  Detmer — promoted  to  ad- 
in  Paris  and  was  with  the  former  New  vertising  supervisors. 

York  Times  International  Edition.  She 
has  been  a  dance  critic  and  cultural  news 
reporter  at  the  Times. 


Jay  T.  Harris,  assistant  professor  of 
journalism  and  urban  affairs  and  as¬ 
sociate  director  of  the  Frank  E.  Gannett 
Larry  G.  Steele — appointed  director  Urban  Journalism  Center  at  Northwest- 
of  sports  information.  University  of  Buf-  ern  University — named  assistant  dean  of 
falo.  New  York  after  resigning  as  sports  Northwestern  Medill  School  of  Jour¬ 
nalism.  Philip  Burget,  reporter  for  the 
Topeka  (Kan.)  Daily  Capital — named  as¬ 
sistant  to  the  director  of  the  Gannett 
Urban  Journalism  Center. 


The  NEW 
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Richard  L.  Ali.am,  assistant  manager 
of  local  advertising  for  the  Indianapolis 
Star  and  News — named  manager  of  ad¬ 
vertising  services. 
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NAME  _ 


A  Newspeople  item  November  26 
stated  that  Randall  Howell  had  been  ap¬ 
pointed  news  secretary  to  South  Dakota 
State  Senator  LeRoy  Hoffman  and  in¬ 
cluded  in  Howell's  background  mention 
that  he  was  earlier  a  city  editor  of  the 
Albany  (N.Y.)  Times-Union  and 
Knickerbocker  News.  It  should  have 
read  Albany  Knickerbocker  News-Union 
Star. 
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Robert  G.  Swan,  general  manager  of 
the  Roseville  (Calif.)  Press-Tribune — 
assumed  chief  administrative  duties  fol¬ 
lowing  sale  of  minority  interest  in  the 
newspaper  by  Ben  D.  and  Carmela  T. 
Martin  to  other  stockholders.  Swan 
joined  the  Press-Tribune  earlier  this  year 
from  10  years  as  editor  of  the  Daily  Jour¬ 
nal  of  Commerce ,  Portland,  Oregon. 
Martin,  general  manager  of  the  Califor¬ 
nia  Newspaper  Publishers  Association, 
and  his  wife  continue  to  hold  interests  in 
the  Lincoln  News  Messenger  and 
Loomis  News. 

Other  executive  assignments  at  the 
Press-Tribune:  Weyman  Zei.der — pro¬ 
moted  to  retail  display  advertising  man¬ 
ager  from  sales  staff;  Clifford  Lee,  form¬ 
erly  circulation  manager  of  the  Tulare 
(Calif.)  Advance-Register — named  direc¬ 
tor  of  circulation.  William  James,  city 
editor — to  managing  editor. 

jjc  ♦  sk 

Lex  J.  Bullock,  advertising  director  of 
the  Champaign-Urhana  (III.)  News- 
Gazette — retired  after  43  years  with  the 
paper. 

*  * 

Erwin  W.  Kieckhefer,  editorial  writer 
for  the  Memphis  (Tenn.)  Commercial 
Appeal — named  recipient  of  the  J.  S. 
Russell  Memorial  Award  of  the  News¬ 
paper  Farm  Editors  of  America. 

*  ♦  ♦ 

Don  Schultz,  senior  vicepresident  of 
Tracy-Kocke  Advertising  and  Public 
Relations — named  an  assistant  professor 
of  advertising  at  Northwestern  Univer- 
versity’s  Medill  School  of  Journalism. 

*  ^  if: 

Two  management  changes  in  its  Mis¬ 
souri  newspapers  have  been  announced 
by  Stauffer  Communications,  Inc. 

Ben  Weir,  Jr.,  who  has  been  editor 
and  general  manager  of  the  Marshall 
(Mo.)  Democrat-News — moved  to 
Nevada  Daily  Mail-Sunday  Herald  as 
general  manager,  succeeding  his  father 
who  died  November  8. 

Succeeding  Weir  at  Marshall,  John  L. 
Tucker,  formerly  advertising  manager  of 
the  Shawnee  (Okla.)  News-Star. 

Schurz  group  buys 
two  Kentucky  papers 


Schurz  has  been  named  assistant  editor 
and  assistant  general  manager. 

The  circulation  of  the  newspapers  is  in 
excess  of  10,(X)0.  The  purchase  price  was 
not  revealed. 

Though  SCI  has  been  a  private,  family 
owned  company  for  more  than  105  years 
it  does  have  an  employee  stock  plan.  At 
present  about  140  employees  throughout 
the  organization  are  shareholders. 

Owners  of  Advocate-Messenger  Com¬ 
pany  stock,  all  of  which  will  be  transfer¬ 
red  to  the  new  owners,  are:  W.  C.  Al- 
cock,  Danville;  Mrs.  Koreen  Alcock 
Campbell,  Miami  Springs,  Fla.;  Mrs. 
Josephine  VanWinkle  Foster,  Danville; 
Mrs.  Gardner  Fox,  Rumson,  N.J.;  Mrs. 
George  Troussoff,  Bernardsville,  N.J., 
and  Mrs.  Louise  VanWinkle  Hutchings, 
Jacksonville,  Fla. 

Minnie  Farmer’s  weekly 
sold  to  businessmen 

Howard  City  (Mich.)  Record,  pub¬ 
lished  for  nearly  25  years  by  Miss  Minnie 
Farmer  of  Howard  City  was  purchased 
November  14  by  a  group  of  local  busi¬ 
nessmen. 

Members  of  the  purchasing  group  in¬ 
clude  A1  Rook,  LeMoyne  Krebs,  Ralph 
D.  and  Ralph  W.  Hauenstein,  Bruce 
Schroeder,  Stanley  Chase,  David  Ger¬ 
main  and  Paul  Rehfus,  all  of  the  Howard 
City  area. 

Following  Miss  Farmer’s  death  Sep¬ 
tember  27  in  Grand  Rapids,  the  paper 
was  published  by  her  sister,  Dolly  Kur- 
ant  of  Howard  City,  keeping  the  Record 
“in  the  family”  for  25  years. 

Speaking  for  the  consortium  which 
purchased  the  Record,  David  Germain 
said,  “We  wanted  to  keep  ownership  of 
the  paper  local,  although  we  hope  to  ex¬ 
pand  the  area  served  by  the  Record." 

Former  city  editor  of  the  Pioneer 
Newspaper  in  Big  Rapids,  Pete  Hector 
was  named  to  edit  the  Record.  Accord¬ 
ing  to  Hector,  “Our  aim  is  to  retain  the 
small-town  flavor  of  the  Howard  City 
Record  while  expanding  news  coverage. 
We  hope  to  provide  more  coverage  of 
schools,  area  events  as  well  as  establish¬ 
ing  a  strong  editorial  page." 

The  Record  will  continue  to  be  pub¬ 
lished  weekly,  with  publication  date 
every  Thursday. 


The  following  is  a  correct  version  of 
the  sale  of  the  Danville  (Ky.) 
Advocate-Messenger  to  Schurz  Com¬ 
munications  Inc.  (E&P,  November  26). 

Danville  Advocate-Messenger,  a  daily 
newspaper,  and  Kentucky  Advocate,  ^ 
published  Sundays,  have  been  sold  to 
Schurz  Communications,  Inc..  South 
Bend. Ind. 

The  announcement  was  made  by  Enos 
Swain,  editor  and  general  manager  of  the 
newspapers,  who  will  continue  in  that 
capacity,  and  Franklin  D.  Schurz. 
chairman  of  the  board  of  SCI.  Mary 
EDITOR  &  PUBLISHER  for  December  10, 1977 


Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH.  N.C.  27609 

72  Years  Nation-Wide  Personal  Service 


Fourth  Estate  award 
won  by  Herblock 

National  Press  Club's  Fourth  Estate 
Award,  which  is  given  on  the  basis  of  an 
individual's  total  career  in  journalism, 
was  presented  to  Herbert  L.  Block 
(Herblock)  at  a  dinner  at  the  club  on 
December  2. 

Herblock,  editorial  cartoonist  for  the 
Washington  Post  for  the  past  32  years, 
started  his  journalism  career  at  the  age  of 
19  with  the  Chicago  Daily  News  has  won 
many  awards,  including  3  Pulitzer  Prizes 
(1929,  1942,  1954)  and  was  one  of  the 
four  named  in  the  Pulitzer  Citation  pre¬ 
sented  to  the  Post  in  1973. 

New  York  Times  columnist  Russell 
Baker,  UPl  reporter  Helen  Thomas,  and 
Post  publisher  Katharine  Graham 
satirized  Herblock  while  honoring  him  as 
fifth  recipient  of  the  award. 

Ten  cartoonists;  Tony  Auth,  Philadel¬ 
phia  Inquirer;  Jim  Berry,  Washington 
Post;  Paul  Conrad,  Los  Angeles  Times; 
Eugene  Craig,  Columbus  Dispatch;  Jules 
Feiffer,  Field  Syndicate;  John  Fischetti, 
Chicago  Sun-Times;  Jeff  McNally, 
Richmond  News  Leader;  James  Morin, 
Richmond  Times  Dispatch;  Oliphant, 
Washington  Star;  and  Bill  Sanders,  Mil¬ 
waukee  Journal  presented  cartoons 
featuring  Herblock  that  were  drawn  for 
the  occasion. 


In  Newspaper  Research  1 

MOR-  Creativity 

In  its  36  years.  Market  Opinion  Re¬ 
search  has  established  a  strong  repu¬ 
tation  for  custom-designed  survey 
research. 

Using  innovative  techniques, 
strictly-controlled  interviewing  and 
data  processing  procedures,  coupled 
with  insightful  analysis,  MOR  has 
helped  newspapers  around  the 
country  understand  their  readers, 
build  circulation,  and  increase  ad¬ 
vertising  revenue. 

These  same  MOR  skills  could  be 
helping  you  better  understand  your 
market. 

To  learn  why  daily  and  weekly 
newspapers  and  magazines  in  more 
than  40  markets  rely  on  Market 
Opinion  Research,  and  what  MOR 
can  do  for  you,  call  Lisa  Nielsen, 
Senior  Media  Analyst,  or  Frederick 
Currier,  President,  toll-free  at  800 
321-0482.  In  Canada  call  John 
Geffken,  Canadian  Opinion  Re¬ 
search  Ltd.,  in  Toronto  at  416  868- 
0135. 

market  opinion 

vnv  RESEARCH 

28  West  Adams 

Detroit,  Michigan  48226 


Here’s  how  we’ve  improved 
the  Canadian  connection 
to  meet  your  needs ’round-the-clock 


When  you  contract  for  newsprint, 
you  want  it  there  at  a  certain  time . . . 
for  certain. 

Let’s  face  it,  that  hasn’t  always  been 
the  case  where  Canada’s  concerned. 

But  this  year  we’re  going  all  out  to 
turn  that  into  ancient  history.  And  we’re 
succeeding! 

To  Washington  and  beyond! 

CN,  Canada’s  largest  rail/road 
network,  has  teamed  up  with  our  U.S. 
neighbors  to  provide  superior  across- 
the-border  service  to  the  East  Coast 
newsprint  industry. 

Every  morning  our  special  train, 
the  “Washingtonian”,  leaves  Montreal 
with  your  newsprint  orders. 

Two  days  later  it’s  in  Washington, 
providing  fast  delivery  all  along  the 
line— to  New  York,  Baltimore,  and  even 
further  south  via  connecting  railroads. 

You  can  count  on  it.  Better  equipment 
(our  high-volume  boxcars  with  the  plug- 
type  easy-moving  yellow  doors). 
Competitive  rates.  Competitive  transit 
times. 

For  instance,  all  carloads  routed  on 
the  “Washingtonian”  are  blocked 
together  for  through  movement  and 
automatically  go  the  fast  freight  route. 
With  smoother  handling,  minimum 
switching  and  humping,  reduced  car 
cycles. 


Return  with  us. 

We  want  your  business  either  way. 
Going  or  coming.  Weather  or  not. 

Now  you  can  get  extra  capacity  plus 
dependability.  No  question  about  it— 
we’re  the  most  efficient  rail  service 
available  in  either  direction.  And  that 
covers  a  lot  of  ground! 

Ask  your  CN  or  CV  Sales 
Representative  for  a  copy  of  our 
Montreal-Wash  ington  fast-freight 
service  brochure. 

Or  contact:  J.  M.  Provost, 

National  Manager— Forest  Products, 
Canadian  National  Railways, 

P.O.  Box  8100,  Montreal,  Quebec, 
Canada  H3C3N4. 


I  fV  I  Distribution 

Systems 

If  there’s  a  better  way,  we’ll  find  it. 


Just  ¥rtiat  you  ¥rauited. 
A  fester  to  ^  from 

here  to  here. 


chemco 


A  faster  way  from  newsroom-to- 
mailroom  has  always  been  the  goal  of  the 
newspaper  industry. 

With  the  advent  of  computerized 
typesetting  systems,  newspapers  sought  a  faster 
way  to  convert  fuU-^age  composition  to  film. 
Today  more  than  100  newspapers  have  installed 
News- Pager  cameras. 

With  a  News-Pager,  once  the  copyboard 
is  loaded  and  released,  film  is  automatically 
dispensed,  cut,  exposed,  and  transported  to  the 
film  processor.  Your  operator  can  turn  out  up  to 
three  full-page  negatives  a  minute  without 
moving  from  the  copyboard  controls.  That 


matches  the  output  of  three  sheet-fed  cameras. 

The  page  negatives  produced  require 
no  stripping,  cutting,  or  handling.  Thanks  to 
News-Pager^s  unique  8-lamp  circular  lighting 
system,  shadows  created  by  paste-up  lines  are 
virtually  eliminated.  Not  just  fast,  but  economical 
too.  The  News-Pager  uses  400-foot  rolls  of  film  up 
to  24"  wide.  Because  of  Chemco's  proven  film 
dispensing  and  transport  system,  film  waste  is 
practically  eliminated. 

The  News-Pager  is  available  in  two 
models.  News-Pager  I,  an  in-line  camera  for 
producing  negatives  for  offset,  and  News-Pager 
n,  a  right-angle  camera  for  letter-press  and 
Di-Litho  wonc. 

For  more  information  on 
Chemco's  News-Pager,  contact  Chemco 
Photoproducts  Conmany,  Division  of  Powers 
Chemco  Inc.,  Glen  Cove, 
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Equipment 

W.  German  daily  using 
ink-jet  addressing 


Horst  Fleissig,  technical  director  of 
the  Frankfurter  (West  Germany) 
Rundschau,  faced  a  most  challenging 
situation  when  the  German  postal  ser¬ 
vice  declared  it  no  longer  would  under¬ 
take  the  job  of  addressing  newspapers. 

In  West  Germany,  the  post  office  tradi¬ 
tionally  has  performed  this  work  and 
billed  the  newspapers  accordingly. 

This  turn  of  events  posed  a  problem 
for  the  Rundschau  (as  it  did  for  all  West 
German  papers)  since  35,000  copies  of  its 
180,000  daily  circulation  were  being 
mailed  to  subscribers.  The  paper  had  no 
addressing  equipment  and  little  floor 
space  to  spare  in  a  newly-designed  mail- 
room. 

The  first  decision  for  the  plant’s  direc¬ 
tor  was  to  ascertain  how  the  addressing 
would  be  done.  Three  approaches  were 
open:  a  plate  imprint  system;  a  pre¬ 
printed  adhesive  label  system;  and  a 
proposed  ink  jet  system. 

The  first  two  methods  were  well 
known  to  the  Rundschau,  especially 
mailing  plates  which  the  postal  service 
used.  Fleissig  and  his  staff  also  were 
familiar  with  labels  and  their  considered 
drawbacks:  glue  problems,  computer 
time  required  for  label  preparation,  hand¬ 
ling  of  spoiled  addresses,  large  floor 
space  requirements,  and  the  cost  of 
labels. 

They  were  unfamiliar  with  the  ink  jet 
process  even  though  it  already  had 
emerged  in  the  business  forms  field.  Still, 
several  features  made  it  look  attractive 
for  an  addressing  operation:  no  labels 
would  be  necessary,  which  in  itself 
would  be  a  savings  of  time  and  money; 
updating  of  a  mailing  list  could  be  done 
much  closer  to  production  deadline, 
which  would  be  of  high  value  to  both 
newspaper  and  subscriber;  addresses 
lost  on  damaged  papers  could  be  easily 
and  quickly  reprinted,  which  is  a  handi¬ 
cap  on  labeling  systems;  there  would  be 
no  need  of  a  gluing  operation,  which 
creates  problems  on  start-up;  since  ad¬ 
dress  lists  are  unnecessary  the  time- 
consuming  printout  in  the  EDP  depart¬ 
ment  would  be  eliminated. 

Fleissig  ordered  trial  runs  on  one  of 
four  mailing  lines  using  the  system  de¬ 
veloped  by  Muller-Martini  Corporation. 
The  inkjet  printer  itself  is  a  development 
of  A.  B.  Dick  Company,  while  Muller- 
Martini  put  together  the  electronic  and 
peripheral  equipment  for  addressing  ap¬ 
plications. 

“We  were  the  first  newspaper  to  apply 
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the  system  to  this  kind  of  addressing,” 
claims  Fleissig,  “and  had  to  determine 
whether  it  would  perform  to  everyone’s 
satisfaction.” 

As  the  Rundschau  management  was  to 
conclude,  ink  jet  addressing  is  an  amaz¬ 
ingly  efficient  method.  Since  the 
Frankfurt  paper  had  a  data  processing 
center  for  business  applications  it  was  a 
simple  matter  for  the  department  to  enter 
its  mailed  subscription  list  on  magnetic 
tape. 

Once  done,  it  is  a  minor  step  to  update 
the  list  on  a  daily  basis:  new  subscribers 
are  added,  cancelled  subs  are  deleted, 
address  changes  are  entered,  and  other 
corrections  are  made. 

Preparation  of  its  own  tapes  has  con¬ 
siderably  improved  the  Rundschau’s 
mailing  program.  Such  changes  under 
post  office  fulfillment  would  not  go  into 
effect  for  eight  days.  The  time  lapse  now 
has  been  reduced  to  48  hours.  “It  un¬ 
doubtedly  could  be  done  faster,”  ex¬ 
plains  Fleissig.  “We  want  to  be  sure  that 
any  changes  on  the  list  are  accurate.” 

When  the  new  tape,  cut  in  the  city  data 
center,  reaches  the  suburban  printing 
plant  it  is  installed  on  a  magnetic  tape 
drive.  Here  the  addresses  are  read  from 
the  tape  and  the  data  is  sent  into  the 
central  processor.  The  processor  in  turn 
4  transmits  signals  to  the  ink  jet  heads, 
which  form  the  letters  or  numbers  for  the 
individual  addresses. 

The  principle  of  ink  jet  printing  is  not 
overly  complicated.  The  Muller-Martini 
electronic  control  and  the  printing  sta¬ 
tion  are  interconnected.  The  ink  stream 
is  created  under  pressure  at  the  nozzle 
assembly,  and  is  modulated  by  an  integ¬ 
ral  piezoelectric  crystal  which  vibrates  in 
response  to  an  ultrasonic  drive  signal. 

The  ultrasonic  vibration  causes  the  ink 
stream  to  separate  into  drops  soon  after 
leaving  the  nozzle.  At  the  point  of  sep¬ 
aration,  each  drop  is  charged  by  the  elec¬ 
trostatic  field  of  the  charging  tunnel 
where  a  discrete  positive  voltage  imparts 
a  proportional  negative  charge  to  each 
drop. 

Downstream,  the  deflection  plates 
exhibit  a  static  high  voltage  field  and 
each  drop  is  proportionally  deflected  to¬ 
ward  the  upper  plate.  The  drop  trajec¬ 
tory  and  resultant  landing  pattern  on  the 
printing  surface  is  precisely  controlled. 
Uncharged  drops  assume  a  straight 
trajectory  into  the  sensor  tube  and  are 
returned  to  the  ink  supply. 

The  system  offers  many  features:  ad- 


View  of  the  ink-jet  printer  for  news¬ 
paper  addressing  on  one  of  the  mailing 
lines. 


dressing  at  press  speeds  or  in-line  with 
an  inserting  machine,  use  of  different 
color  inks,  and  imprinting  of  route  in¬ 
formation  on  unaddressed  copies. 

The  Rundschau  uses  a  one-line  ad¬ 
dress,  which  is  jet  printed  on  the  lower 
left  side  margin  of  the  front  page.  A 
maximum  line  is  1(X)  characters  and  if  the 
address  exceeds  this  figure  ways  are 
found  to  abbreviate. 

Most  addresses  consist  of  50  charac¬ 
ters,  so  occasionally  a  promotional  mes¬ 
sage,  such  as  “Ads  in  the  Rundschau  are 
most  successful,”  is  included  with  the 
address.  Other  imprints  are  possible:  late 
news  bulletins,  or  a  reminder  to  check  a 
story  on  the  inside  of  the  edition. 

Each  character  (letter  or  numeral)  is 
composed  in  a  5x7  character  matrix  field. 
The  electronic  control  converts  the  data 
from  the  data  source  to  a  digital  signal 
which  controls  the  charging  tunnel.  The 
ink  drops  are  deflected  within  the  print- 
head  on  a  vertical  axis  in  relation  to  the 
printing  surface,  with  the  horizontal 
component  provided  by  the  motion  of 
the  surface. 

So  successful  were  the  early  runs 
using  the  system  that  Fleissig  proceeded 
to  equip  four  mailing  lines  with  ink  jet 
printers  and  related  units. 

A  key  factor  in  the  program  was  post 
office  approval  of  the  new  method  of  ad¬ 
dressing.  “This  was  particularly  true  of 
the  proposed  change  to  a  one-line  im¬ 
print  in  place  of  the  conventional  three- 
line  address,”  says  Fleissig.  “A  three- 
line  imprint  would  have  meant  three  jet 
printing  heads  per  mailing  line.” 

With  some  degree  of  skepticism  postal 
authorities  agreed  to  experimentation 
but  stipulated  that  the  jet  ink  address 
characters  had  to  be  at  least  one  pica  in 
size.  Variable  sizes  are  easily  attainable 
by  changing  the  distance  between  the 
nozzle  and  paper.  Another  stipulation 
(Continued  on  page  36) 
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Minneapolis  S  &  T  orders 
first  offset  press  unit 


Minneapolis  Star  and  Tribune  have 
purchased  a  Goss  Metro  offset  press. 

The  press  will  be  capable  of  printing 
70,000  72-page  newspapers  or  35,000 
144-page  newspapers  an  hour,  according 
to  publisher  Donald  R.  Dwight. 

Delivery  of  the  new  press  is  scheduled 
to  start  in  July,  1978,  with  delivery  to  be 
completed  by  August.  Target  date  for  the 
completion  of  assembly  is  September. 

The  two  newspapers’  oldest  press,  in¬ 
stalled  in  1941,  will  be  dismantled  and 
removed  to  make  way  for  the  new  unit. 

The  10  month  job  of  dismantling  the 
old  press  and  replacing  it  with  the  new 
Goss  Metro  is  expected  to  cost  approxi¬ 
mately  $7  million. 

Richard  Cooney,  the  newspapers’ 
production  director,  said  the  new  press 
will  handle  from  20%  to  40%  of  the 
newspapers’  printing  Wednesday 
through  Sunday.  On  Monday  and  Tues¬ 
day,  the  new  press  will  be  used  to  print 
comics  and  supplements,  Cooney  said. 

In  1976,  the  Star  and  Tribune  con¬ 
verted  their  five  news  presses  from  let¬ 
terpress  to  DiLitho.  They  have  just  re¬ 
cently  completed  converting  their  sepa¬ 
rate  newsrooms  to  an  all-electronic  writ¬ 


ing  and  editing  system. 

The  150-terminaI,  nine-computer  in¬ 
stallation  was  designed  by  Atex,  Inc.  of 
Bedford,  Mass. 

Dwight  commented  that  the  “installa¬ 
tion  and  the  results  far  surpassed  even 
‘best  case’  estimates.  The  project  man¬ 
agement  skills,  starting  with  vendor 
selection  and  specification  writing  and 
including  the  training  and  phased  in¬ 
stallation,  made  for  an  almost  flawless 
conversion. 

“And  the  substantive  value  of  news¬ 
room  control  over  news  production  is  a 
dream  come  true.  We  are  looking  for¬ 
ward  now  to  that  next  big  step,  full-page 
composition  by  electronics,’’  Dwight 
said. 

The  first  equipment  in  the  installation 
arrived  at  the  Minneapolis’  newspapers 
plant  on  December  15,  1976,  when  a 
computer  for  training  and  format  testing 
was  delivered. 

On  February  1 ,  two  editing  computers 
and  the  first  28  terminals  were  installed 
in  the  Star  newsroom.  By  March  24,  The 
Star  was  setting  95  percent  of  its  type 
through  the  editing  system. 

The  Tribune’s  first  editing  terminals 


arrived  on  May  20.  The  morning  Min¬ 
neapolis  paper  went  live  on  the  system 
on  July  5  and  had  converted  99  percent 
of  its  typesetting  through  the  new  system 
by  August  1. 

The  new  system  required  the  addition 
of  six  new  copy  editors,  three  on  each 
paper.  Three  new  positions — two  news¬ 
room  coordinators  and  a  news  system 
coordinator  responsible  for  both 
papers — were  added. 

The  installation  project  itself  occupied 
nine  people  full-time  for  more  than  a 
year. 

Among  other  benefits,  the  new  system 
has  gained  valuable  time  for  the  news¬ 
room. 

On  a  recent  Saturday,  for  example,  a 
news  clerk  completed  compiling  over  54 
column  inches  of  sports  agate  at  11:16 
p.m.,  only  18  minutes  before  the  final 
close  to  the  page  cameras. 

Because  of  the  new  system,  the  page 
went  in  13  minutes  later,  six  minutes 
ahead  of  its  deadlines. 

Dymo  drops  laser  unit 

Alfred  M.  Kerzner,  president  of  Dymo 
Graphics  Systems,  announced  the  sus¬ 
pension  of  further  development  of  its 
Dymo  Laser  Composer,  DLC-1000. 

The  business  decision  to  discontinue 
the  Laser  Composer  involved  marketing, 
technological  and  manufacturing  factors, 
he  said.  Of  major  importance  would  have 
been  dependence  on  single  sources  for 
key  components  for  which  there  were  no 
known  manufacturable  substitutes.  Fail¬ 
ure  to  provide  such  alternatives  to  either 
existing  or  future  customers  would  have 
been  a  disservice  to  the  industry  as  a 
whole. 

Kerzner  also  said,  “Not  being  able  to 
support  our  customers  is  an  unaccepta¬ 
ble  dicision.  In  addition,  one  of  the  prom¬ 
ises  held  put  by  the  Laser  Composer  was 
its  potential  to  expose  printing  plates  di¬ 
rectly;  but  suitable  plate  media  have  not 
become  commercially  available.’’ 

New  solvent  available 

To  combat  glazing  problems  the 
Samuel  Bingham  Company  research  and 
development  department  has  ex¬ 
perimented  with  new  solvent  technol¬ 
ogy. 

As  a  consequence  of  information  ac¬ 
cumulated  in  this  research,  the  company 
has  developed  a  regular  daily  washup 
program  that  gradually  breaks  down 
glaze  resulting  from  ink,  resins  and  gum. 
By  adhering  to  this  program  the  com¬ 
pany  said  a  completely  effective  washup 
can  be  accomplished  in  half  the  time,  at 
half  the  normal  cost. 

Field  tests  conducted  by  Bingham 
prove  color  changes  are  possible  with  a 
single  washup.  The  program  which 
makes  use  of  Bingham  Step  1  and  Bing¬ 
ham  roller  and  blanket  wash  has  OSH  A 
approval. 
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Sta-Hi 

Mailroom  Systems 


This  nameplate  identifies  our  Sta-Hi  line  of  high-speed  mail- 
room  systems,  products  of  the  world’s  largest  manufacturer 
of  presses  and  newspaper  production  equipment  ...  a 
single  source  supplier  of  pre-press,  pressroom  and  mail- 
room  equipment  and  systems.  Graphic  Systems  Division, 
Sta-Hi  Mailroom  Products,  Rockwell  International,  8 
Capitol  Street,  Nashua,  N.  H.  03060.  Phone:  603/883-3311. 


Rockwell  International 

where  science  gets  down  to  business 


RnVOMPn  CUTS  AO  MAKE-UP  TIME  BY  50%. 

ITS  SIMPIY  POWERFUL 


Raycomp  A'"  is  a  full  page  ad 
composition  system  designed 
especially  for  medium  size 
newspapers. 

It’s  a  unique  system,  remarka¬ 
bly  easy  to  use,  yet  loaded  with 
powerful  features. 

In  fact,  Raycomp  II  can  do  so 
much,  so  accurately,  in  so  little 
time,  we’re  not  surprised  that 
some  people  have  trouble 
believing  our  claims. 

But  the  claims  are  true.  And  if 
you’re  a  medium  size  news¬ 
paper  you  should  know  about 
some  of  them. 

Roycompnis  incredibly  fast. 

State-of-the-art  technology 


makes  it  at  least  twice  as  fast  as 
conventional  methods.  For  ex¬ 
ample,  it  can  eliminate  dozens  of 
steps  by  allowing  the  operator 
to  see  and  correct  errors  as  they 
occur.  So  it’s  not  only  faster,  it’s 
more  accurate,  too. 
Roycompnis  eosy  to  operoto* 

For  all  its  sophistication,  it’s 
basically  a  simple  electronic 
tool.  So  simple,  you  won’t  have  to 
hire  a  technician  to  run  it.  In  fact, 
almost  anyone  can  get  the  hang 
of  it  in  just  a  few  days. 
Roycompnis  priced  right. 

Despite  the  system’s  enor¬ 
mous  capability,  it  costs  far  less 
than  you’d  expect.  Which  is  one 


But  you  really  have  to  see 
the  Raycomp  n  to  believe  it.  So 
if  you’ll  get  in  touch  with  us  we’ll 
send  you  some  literature  and,  at 
your  request,  set  up  a  demon¬ 
stration. 

If  you’ve  already  seen  a  dem¬ 
onstration,  then  you’ll  probably 
want  a  system.  Either  way, 
call  (617)  443-9521.  Or  write 
"Raycomp  H”  on  the  back  of 
your  business  card  and  send  to 
Raytheon  Graphic  Systems 
Dept.  29 

528  Boston  Post  Road 
Sudbury,  Mass.  01776. 

RAYCOMPn 


J-schools 

installing 

computers 

Four  journalism  schools  are  installing 
electronic  copy  processing  capabilities 
through  gifts  from  a  newspaper  founda¬ 
tion,  systems  vendor  and  and  by  direct 
purchase. 

The  School  of  Journalism-University 
of  Oregon  at  Eugene  has  received 
$52,000  in  foundation-owned  Gannett 
stock  from  the  Frank  E.  Gannett  News¬ 
paper  Foundation.  The  monies  will  be 
used  to  purchase  new  electronic  editing 
and  other  equipment. 

The  Journalism  Department- 
University  of  Arizona  at  Tucson  has 
been  given  $18,500  from  the  Frank  E. 
Gannett  Newspaper  Foundation  to  buy 
electronic  editing  equipment. 

Mergenthaler  Linotype  Company  has 
made  a  gift  of  electronic  printing  equip¬ 
ment  totalling  nerrly  $200,000  to  Middle 
Tennessee  State  University  at  Murfrees¬ 
boro. 

The  Mergenthaler  gift  includes  two 
stand-alone  VIP  units  valued  at  approx¬ 
imately  $65,000  each,  two  editing  termi¬ 
nals  valued  at  $25,000  each,  a  $5,000 
photo  processing  unit,  and  a  $5,000  spare 
parts  kit.  In  addition,  the  firm,  a 
wholly-owned  subsidiary  of  Eltra  Corpo¬ 
ration  has  pledged  training  support  and  a 
continuing  relationship  between  Mergen¬ 
thaler  and  MTSU  to  monitor  both  cur¬ 
riculum  and  technology. 

Delivery  is  anticipated  in  December, 
and  the  equipment  will  be  installed  in  the 
Graphics  Building,  which  has  already 
been  prepared  for  the  installation.  The 


equipment  will  be  ready  for  use  in  the 
spring  semester  for  a  limited  enrollment 
of  some  15  students.  It  will  be  integrated 
fully  into  the  curriculum  in  the  fall.  The 
equipment  will  be  used  strictly  for  in¬ 
structional,  and  not  for  production  pur¬ 
poses. 

Southern  Methodist  University  at  Dal¬ 
las,  Texas  is  modernizing  its  printing  de¬ 
partment  with  Mergenthaler  Linotype’s 
V-l-P  Comet  II  phototypesetter  proces¬ 
sor  complete  the  new  equipment  config¬ 
uration. 

The  change  from  traditional  composi¬ 
tion  and  hot  metal  typesetting  to  compu¬ 
ter  assisted  copy  processing  and  photo¬ 
typesetting  is  the  major  step  in  an  overall 
plan  to  update  the  university’s  printing 
facility. 

The  V-l-P  comet  11  purchased  by 
S.M.U.  is  a  high-speed  phototypesetter 
(up  to  80  lines  per  minute)  and  is 
equipped  with  a  72-point  option  allowing 
type  to  be  set  in  21  sizes  ranging  from  6 
to  72  point.  Up  to  6  fonts  can  be  put 
on-line  simultaneously.  An  optional 
Script  Typesetting  Capability  permits  the 
latest  script  typefaces  to  be  used.  Sixty- 
two  other  more  conventional  type  fonts 
have  been  selected  by  Reese  from 
Mergenthaler’s  typeface  library. 

The  MVP  Editing  System  performs 
pre-typesetting  functions  of  editing,  cor¬ 
recting,  formatting,  and  merging  of  text. 
Its  standard  paper  tape  capability  is  sup¬ 
plemented  by  dual  floppy  disk  drives. 

Directs  research 

James  X.  Koutsikas  has  been  named 
director  of  research  and  presentations 
for  Million  Market  Newspapers,  Inc.  For 
the  past  12  years  Koutsikas  has  been 
manager  of  research  for  Parade. 


British  firm 
tests  ad  layout 
computer  unit 

Xenotron  Limited  of  Norfolk,  England 
has  announced  their  Video  Composer, 
an  electronic  ad  layout  system,  is  under¬ 
going  field  tests  prior  to  the  release  of  the 
first  production  version  on  January  1, 
1978. 

The  company  says  a  number  of  units 
have  already  been  sold  in  the  UK,  USA, 
Holland,  France,  Germany,  Sweden  and 
Spain. 

The  Xenotron  Video  Composer  is  de¬ 
signed  with  a  300  cps  reader  and  70  cps 
punch  for  tape  input  and  output.  The 
screen  is  a  flicker  free  15  inch  (TRT  with 
8"  X  10"  display  area.  Copy  is  shown  at 
actual  point  size.  The  unit  incorporates  a 
DEC  LSI/11  micro-computer  which  con¬ 
trols  all  machine  functions  and  uses  the 
PDF  11/40  instruction  set. 

The  micro-computer  keeps  track  of  the 
copy  and  format  codes  created  by  the 
operator.  When  composition  is  complete 
copy  is  output  together  with  all  neces¬ 
sary  commands  for  the  phototypesetter. 
During  composition  the  copy  appears 
justified  and  at  actual  point  sizes.  The 
operator  can  correct,  markup,  copyfit, 
and  position  the  copy  blocks  relative  to 
each  other.  The  interaction  effects  of 
changes  in  copy  and  formats  at  each 
stage  are  clearly  displayed. 

Copy  is  initially  prepared  on  a  non¬ 
justifying  keyboard  with  End  Block 
codes  to  indicate  format  breaks.  Typi¬ 
cally  these  breaks  occur  at  point  size 
changes  such  as  between  headings  and 
text  paragraphs.  A  pre-stored  format 
facility  is  available  for  defining  fre¬ 
quently  used  Copy  Block  formats.  When 
copy  is  read  for  correction  and  markup  it 
is  displayed  as  unjustified  16  point  lines. 

The  operator  marks  up  the  copy  by 
inserting  formats  for  each  copy  block  on 
the  screen.  If  the  copy  is  to  be  vertically 
justified  the  operator  also  defines  the 
depth,  later  indicated  by  horizontal  guide 
rules. 

The  next  stage  is  to  see  the  effects  of 
markup  by  entering  display  mode.  The 
copy  blocks  are  re-displayed  justified 
and  at  actual  point  sizes.  In  addition  a 
comment  window  is  displayed  at  the  top 
of  the  screen  containing  the  format  data 
applying  to  the  copy  block  currently  ref¬ 
erenced  by  the  cursor. 

The  layout  and  size  of  the  copy  blocks 
may  then  be  modified  using  the  area  cur¬ 
sor  which  enables  the  type  size,  leading 
and  displacement  commands  to  be  al¬ 
tered  incrementally.  In  addition  the  ver¬ 
tical  justification  facility  may  be  used  to 
stretch  the  copy  to  a  required  depth  by 
insertion  of  additional  leading.  When 
complete  the  ad  can  be  output  and/or 
filed  to  a  diskette  for  later  retrieval. 
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Ask  the  N.E.W.S.  makers 

The  men  at  Newspaper  Elec¬ 
tronics  Corporation  wUl  eagerly 
and  proudly  tell  you  about  the 
flexibili^  and  quality  of  the 
N.E.W.S.  (Newspaper  Editing 
and  Wire  System),  and  how  it 
can  be  custom  designed  to  fit 
your  specific  needs,  without  an 
expensive  software  package. 

Ask  the  news 
printers 

They  are  at  more  than  three 
dozen  newspapers,  magazines, 
publishers,  teaching  institutions 
and  syndications  where  the 
N.E.W.S.  has  been  installed.  If 
you’re  interested  in  what  they 
have  to  say,  we’ll  put  you  in 
touch  with  tiiem.  Give  us  a  call. 

We  love  to  tell  folks  the  good 
N.E.W.S. 


Newspaper 
Electronics 
Corporation 

3225  Roanoke  Rd. 

Kansas  City,  Mo.  641 1 1 

816/756-0052 
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Tal-Star  designs 
VDT  text  subsystem 


Tal-Star  Computer  Systems  has  intro¬ 
duced  T-RB4  text  processing  subsystem 
to  the  newspaper  industry.  The  new  sys¬ 
tem  has  been  designed  as  an  economical 
solution  for  automating  remote  bureaus 
or  adding  additional  reporter  work  sta¬ 
tions  to  existing  front  end  editorial  sys¬ 
tems. 

The  T-RB4  is  a  complete  processing 
system  that  will  speed  up  news  reporting 
and  copy  processing.  It  is  a  micro- 
processor-based  system  using  floppy 
disks  for  copy  storage  and  supports  up  to 
four  independent  VDT’s.  Optional 


equipment  such  as  hard  copy  printers, 
cassette  tapes,  paper  tapes  and  com¬ 
munication  interfaces  are  available. 

VDT’s  operate  independently  and  can 
input  and  retrieve  text,  to/from  their  own 
memory  buffers  to  allow  reporters  to 
edit,  manage  files  and  communicate  from 
their  VDT’s.  They  also  feature  a  split 
screen  format  for  the  display  of  two  story 
slants  and  the  editing  of  one  or  both. 

The  new  T-RB4  communicates 
through  existing  UPl  or  AP  high-speed 
protocols.  It  has  access  to  most  auto¬ 
mated  newspaper  systems  and  special 


protocols  to  other  host  processors  are 
available. 

According  to  Robert  Smallacombe, 
president  of  Tal-Star:  “The  T-RB4  is  the 
low-cost  answer  for  newspapers  desiring 
to  speed  coverage  from  their  remote 
bureaus  or  add  additional  VDT’s  to  their 
present  newsroom  system.’’  He  went  on 
to  say  that  the  T-RB4  makes  it  possible 
to  write  the  story,  edit  and  store  it  on  site 
at  any  remote  bureau  and  then  batch 
transmit  the  copy  to  any  production  facil¬ 
ity  with  measurable  savings  in  time  and 
costs  of  moving  text. 

*  *  * 

Burke  Burns  has  been  appointed 
southwest  district  manager  for  Azoplate 
division  of  American  Hoechst.  He  was 
formerly  product  manager  for  the  graphic 
arts  equipment  line  at  Azoplate. 


"^Quite  simply 
the  best  dampening 
system  IVe  seen^’ 


says  Ed  Roe  Production  Man?ger 
of  the  Topeka  State  Journal,  Kansas  * 

Early  last  year  Ed  Roc  made  the 
decision  to  change  from  a  plastic  plate 
system  to  direet-litho.  Of  all  the 
alternatives  he  chose  the  Smith  spray 
dampener  system. 

Greater  control 

'I'he  unique  oscillating  bar  with  an 
individually  controlled  spray  no/.zle  every 
I'/i”  gives  adjustment  that  no  other  system  can 
match. 

Ease  of  pcration 

With  no  critical  roller  settings  or  dampening 
fountains  to  worry  about  Ed  Roe  found  it 
easy  to  retrain  his  letterpress  crews. 

Lower  waste 

I'he  ease  and  accuracy  of  adjustment  gives 
saleable  copies  quicker— cuts  down  waste. 

Minimum  maintenance 

I'he  Smith  system  is  compact  and  designed 

ftir  low  maintenance.  No  wash-up  is 

needed  after  a  press  run— the  system  is 

self-cleaning. 


rpm  corporation 


‘Winner  ttf  the  I97h  InLiHit  Djily  1 

I  ypitiir,iphit\il  l-  \i  I'lleni  C  XiiiirJ. 


14601  WEST  99TH  STREET  •  LENEXA,  KANSAS  66215  •  P.O.  BOX  5542  •  (913)  888  0695  •  TELEX  42516 
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Text  subsystem  designed 
for  bureaus/reporters 


room  can  go  up  to  %{)0  baud,  and  one 
way  communications  are  provided  using 
AP  and  UPI  high  speed  wire  service  pro¬ 
tocol. 

System  has  the  flexibility  to  permit  use 
of  a  model  285  communications  multi¬ 


Computek,  a  subsidiary  of  General 
Automation,  has  introduced  a  text  proc¬ 
essing  subsystem  for  newspapers  that 
can  be  used  as  a  reporter  station,  remote 
bureau  terminal  system  or  in  news¬ 
rooms.  Econotext,  the  trade  name  for 
the  system,  combines  Computek’s  series 
200  processor  with  up  to  four,  2000 
character  video  display  terminals,  as 
much  as  1.5  million  bytes  of  storage,  op¬ 
tional  hardcopy  printers,  and  com¬ 
prehensive  text  input,  editing  and  file 
management  applications  software  to 
form  a  total  text  processing  system. 

The  system  has  three  operating  mod¬ 
ules:  editing,  file  management  and  com¬ 
munications.  The  editing  module  permits 
full  editing  and  movement  of  text  on 
VDT  screens;  file  management  module 
allows  the  user  to  store,  retrieve,  and 
manipulate  text  on  the  diskettes  as  well 
as  create  text  directories,  define  pro¬ 
grammable  function  keys  and  access 
print  routines.  A  command  mode  permits 
screen  and  file  manipulation  functions. 
The  communications  module  permits 
text  to  be  transmitted  one  way  to  a  re¬ 
mote  central  newsroom  over  wire  ser¬ 
vice  lines,  or  by  special  option  to  com¬ 
municate  two-way  with  a  host  processor. 

Video  display  terminals  (intelligent) 
operate  independently  and  can  access 
text  in  own  memory  buffer  (5400  charac¬ 
ters  or  optional  module  to  %00  charac¬ 
ters)  and  contents  may  be  changed  by 
writing  to  and  reading  from  the  local  disk¬ 
ette  storage.  At  the  operator's  option, 
two  independent  stories  can  be  simul¬ 


taneously  maintained  on  the  terminal 
using  a  split  screen  technique.  The  cur¬ 
sor  may  be  switched  between  stories. 
Each  VDT  has  up  to  ten  operator  defined 
program  keys.  Special  text  strings,  up  to 
eighty  characters  in  length,  may  be  as¬ 
sociated  with  each  key  and  stored  for 
future  recall.  VDT  has  full  wordrap 
capability. 


Other  text  editing  facilities  include 
short  and  long  queues,  text  scrolling  up 
and  down  through  the  text  buffer,  jump 
through  text  on  page  boundaries,  define 
blocks  of  text  as  word-sentence- 
paragraph  and  block,  insert  and/or  delete 
lines  and  characters  with  word  bound¬ 
aries  preserved,  plus  search-search  and 
replace-search  and  replace  global  for  de¬ 
fined  text  strings.  Bright  (bold)  and  re¬ 
verse  video  in  addition  to  blink  are  dis¬ 
play  capabilities  of  the  system. 

Communications  to  a  central  news- 


plexor  which  can  support  up  to  four  ter¬ 
minal  processors  (as  many  as  16  display 
stations).  Up  to  four  285’s  can  be  cas¬ 
caded  along  a  single  multi-drop  line.  Cost 
of  multiplexor  is  $950. 

Software  is  written  in  Assembly  lan¬ 
guage  and  Computek  designed  not  only 
their  own  floppy  disk  operating  system 
(real  time)  but  also  manufactures  their 
own  microprocessors.  The  system  does 
not  have  H&J  capability. 

Diagnostics  are  handled  via  their  290 
Test  set  working  through  the  terminal 
processor. 

Cost  of  a  single  standalone  unit  with 
floppy  disk  is  $1 1,250.  A  four  VDT  dual 
drive  floppy  unit,  5400  characters  per 
VDT  buffer,  and  communications  is 
$22,500. 

Film  font  prices 
cut  by  Mergenthaler 

Mergenthaler  Linotype  Company  is 
reducing  prices  on  all  film  fonts  carrying 
International  Typeface  Corporation 
typeface  designs,  according  to  Lorna 
Shanks,  manager  of  typographic  market¬ 
ing. 

The  action  affects  prices  for 
Linocomp,  Linoterm,  Linotronic  and 
V-l-P  typeface  fonts  in  both  text  and  dis¬ 
play  ranges,  and  is  possible  because  of  a 
recent  reduction  by  I.T.C.  of  the  royal¬ 
ties  charged  to  typesetting  equipment 
manufacturers. 

I.T.C.  was  organized  in  1970  to  en¬ 
courage  the  development  of  new 
typeface  designs  and  provide  a  measure 
of  protection  for  the  designers  who 
create  them.  A  spokesman  at  I.T.C.  cre¬ 
dited  an  expanded  market  volume  for  the 
reduction  in  unit  prices. 

Typefaces  licensed  by  I.T.C.  comprise 
139  of  the  approximately  950  different 
type  styles  in  Mergenthaler  Linotype's 
typeface  library. 

System  designed  for 
AP  digital  stocks 

An  Associated  Press  digital  stock  sys¬ 
tem  is  offered  by  Information  Products 
of  Rockwell  International. 

According  to  Dennis  Nierman,  IP  na¬ 
tional  sales  manager,  the  micro¬ 
processor  based  system  is  designed  to 
capture,  on  flexible  disk  storage  units, 
the  daily  market  transactions  transmitted 
by  the  AP. 

The  system  captures  the  market  data, 
transmitted  in  tabular  form  over  9600 
Baud  high  speed  lines,  on  a  pre-selected 
basis  and  passes  this  information  on-line 
to  a  high-speed  typesetter. 

EDITOR  &  PUBLISHER  for  December  10, 1977 


Non-stop  production 

. .  .our  strapper’s 
leading  asset 

Total  reliability  is  reported  by  users 
of  Cypack's  RT  600  Transit  system. 

Here  are  reasons  why: 
strong  heat-welded  joints, 
no-jam  '  design,  handles  back-to-back 
and  low  bundles,  speeds  of  up  to 
34  bundles/min. 

Besides  all  this, 

you  will  save  50%  j  . 

in  materials  costs. 


CYPACK  SYSTEMS  CORPORATION 

Dept.  177  1227  Walt  Whitman  Rd.. 
Melville,  N.Y.  11746  516/271-0220 
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Color  service  offers 
24-hr  turnaround 

A  new  color  separation  service  for 
offset  and  letterpress  newspapers,  which 
functions  on  a  24-hour  turnaround  basis, 
has  been  instituted  by  mds  Newscolor 
Corporation,  with  production  facilities  in 
Cleveland,  Ohio,  and  West  Palm  Beach, 
Florida. 

According  to  Peter  Moeritz,  president 
of  mds  Newscolor,  the  service  was  es¬ 
tablished  to  meet  the  needs  of  newspap¬ 
ers  which  wish  to  present  full-color  il¬ 
lustrations  but  do  not  have  the  equip¬ 
ment  or  the  know-how  for  making  sep¬ 
aration  negatives.  “We  have  a  com¬ 
puterized  control  system  which  virtually 
guarantees  high-quality  separations,”  he 
said. 

All  newspaper  processes,  including 
Di-Litho,  can  make  use  of  the  mds  ex¬ 
pertise,  and  separations  are  produced 
according  to  the  screen  ruling  and  other 
specifications  stipulated. 

The  service  is  organized  for  com¬ 
municating  with  mds  on  a  24-hour, 
seven-day  basis  via  a  toll  free  800 
number  and  Western  Union’s  Datagram 
system.  Customers  are  requested  to 
notify  the  color  house  by  Datagram  that 
copy  is  being  sent  and  the  work  is 
scheduled  even  before  the  material  ar¬ 
rives. 


A  simplified  purchase  order  is  pro¬ 
vided  for  all  jobs,  which  includes  entries 
for  deadline  date  and  time  the  separa¬ 
tions  are  needed.  Each  order  form  also 
includes  an  l.D.  number  which  serves  as 
reference  for  the  job  until  completion. 

The  work  is  priced  on  the  basis  of  four 
standard  sizes:  6x914",  8x1114",  10x15", 
and  15x1914".  Transparent  and  reflective 
copy,  including  35mm  and  ganged 
paste-ups,  are  accepted  at  the  same  rate 
schedule. 

A  set  of  complete  overlay  color  proofs 
is  furnished  with  each  order.  Customers 
receive  duplicate  hard-dot  negatives. 
There  are  no  extra  charges  for  enlarge¬ 
ments  up  to  2000%. 

Order  forms  and  complete  details  may 
be  obtained  from:  mds  Newscolor,  3133 
Chester  Avenue,  Cleveland,  Ohio  441 14. 

Gladys  Hudson  has  been  appointed 
senior  site  applications  specialist  for  Au¬ 
tomix  Keyboards  Inc.  Hudson  was  for¬ 
merly  director  of  public  relations  for  the 
National  Composition  Association. 

Jerry  T.  Ulbricht  has  been  promoted  to 
national  sales  manager  for  AKI.  He  was 
formerly  central  regional  manager  for  the 
company. 

*  *  * 

Charles  E.  Paries  Jr.,  has  been  elected  a 
vicepresident  of  Boise  Cascade  Corpora¬ 
tion.  Fades  is  responsible  for  the  com¬ 
pany’s  linerboard,  newsprint  and  pulp 
mills. 


Old  plant  donated 
to  city  for  use 

Jamestown  (N.Y.)  Post-Journal  prop¬ 
erty  on  Washington  Street,  between 
Fourth  and  Main  Streets,  in  the  heart  of 
this  city’s  business  district,  has  been  do¬ 
nated  to  the  City  of  Jamestown  for  public 
use. 

The  announcement  was  made  by  Earl 
S.  Champlin,  publisher,  representing 
Ogden  Newspapers,  Inc.,  of  Wheeling, 
W.  Va.,  owner  of  the  Post-Journal. 

It  comprises  of  two  separate  attached 
three-story  buildings  with  useable  base¬ 
ments.  The  Post-Journal  was  published 
there  from  1942  until  August  1975  when 
it  moved  to  its  new  plant  at  Second  and 
Cherry  Streets. 

Jamestown  Mayor  Steven  B.  Carlson 
plans  to  detail  proposals  for  reuse  of  the 
property  to  the  City  Council  in  the  near 
future.  Carlson  said  it  is  likely  that  the 
Jamestown  Urban  Renewal  Agency  will 
accept  responsibility  for  developing  the 
property  for  expanded  off-street  parking. 

^  Hn 

James  J.  Hawkins  has  been  appointed 
director  of  product  management  at 
Graphic  Sciences,  Inc. 

*  ♦  * 

David  W.  Eaton  has  been  appointed 
manager,  sales  training  for  Graphic  Sci¬ 
ences. 


If  you're  looking  for 
profit,  you  should  be 
looking  at  the  Mycro-Comp 
System. 

We've  built  it  to  be  one  of  the  best  VDT 
systems  available  at  a  price  you  can 
afford  to  live  with. 


What  we  offer  is  a  powerful  new  electronic  copy 
management  system  for  entering,  editing, 
storing  and  on-line  typesetting  for  small 
newspapers,  shoppers,  commericol  typesetters 
and  inplont  graphic  departments.  The  low  cost 
Mycro-Comp  system  offers  a  whole  new  stan¬ 
dard  of  performance  and  reliability  plus  many 
sophisticated  features  found  only  on  much  more 
expensive  units.  Let  us  build  a  system  especially 
tailored  to  your  needs. 


THE  MYCRO-COMP  SYSTEM  SERIES 

All  Electronic  Text  Editing 
and  Management  Systems  for 
Phototypesetting  Front  End  Applications. 

MYCRO-TEK,  INC.,  WICHITA,  KANSAS  U.S.A. 
216  North  Washington  316-265-5277 
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Composing/editing  system 
time-shares  peripherals 


Varisystems  corporation  of  Long  Is¬ 
land  has  introduced  a  new  composing 
and  editing  system  called  VariComposer 
Multiple  terminal  system. 

The  new  composing  and  editing  design 
contains  all  the  features  of  the  multi¬ 
processor  VariComposer  1  plus  the  advan¬ 
tages  of  cost  reduction  and  flexibility  re¬ 
sulting  from  combining  common  elec¬ 
tronic  and  programming  functions  in  a 
central  console.  The  basic  VariCom¬ 
poser  System  II  contains  a  CPU  console 
and  2  terminals  which  can  readily  be  ex¬ 
panded.  to  4  VDT  terminals  and  4 
keyboard  terminals,  identified  as  Vari¬ 
Composer  System  IV A.  The  new  sys¬ 
tem  can  run  up  to  four  phototypesetters 
and  can  handle  OCR  input  and  input 
from  other  terminals. 

Versatility  is  achieved  by  time  sharing 
of  peripheral  equipment  such  as  floppy 
disc  drives  and  common  electronic 
equipment  in  a  central  CPU  console. 

Each  intelligent  terminal  in  the  system 
can  perform  up  to  four  different  func;- 
tions  simultaneously — input  to  disc;  out¬ 
put  from  disc;  hyphenation,  justification 
and  editing;  and  hard  copy  printout.  For 
example,  each  terminal  can  output  text 
to  a  phototypesetter,  accept  input  from  a 
paper  tape,  print  copy  on  its  optional 
printer  and  have  an  operator  edit  text 
...  all  at  the  same  time. 

Eight  keyboards  can  be  used  simul¬ 
taneously  in  the  Multiple  Terminal  sys¬ 
tem.  Four  of  the  keyboards  are  “intelli¬ 
gent”  type  with  each  having  64K  of 
memory  and  all  of  the  VariComposer  1 
multiprocessor  capabilities.  Four  addi¬ 
tional  keyboards  are  available  as  original 
input  devices.  Functionally  designed, 
color  coded  keys  provide  single  key  ac¬ 
cess  to  most  common  typesetter  func¬ 
tions. 

The  four  intelligent  terminals  have  15" 
VDT  displays.  Each  display  is  divided 


FOR  REMOTE  NEWS  ENTRY 
N.''/ 

1032  MAMARONECK  AVE.,  MAMARONECK,  N.Y.  10543 
(914)  698-7789 


into  an  18  line  (1800  characters)  segment 
for  display  commands  and  text  and  a  2 
line  (200  characters)  segment  showing 
operational  information. 

Up  to  1,872,000  characters  of  text, 
formats  and  programs  are  stored  on  six 
floppy  discs  with  access  to  three  discs  at 
one  time  available  to  each  intelligent 
terminal.  The  first  track  or  first  ten 
tracks  of  each  disc  lists  the  contents. 

The  display  and  disc  storage  are  com¬ 
pletely  interactive  providing  limitless 
block  scrolling. 

VariComposer  software  programming 
permits  the  operators  to  change,  insert, 
delete  and  move  characters,  words,  lines 
or  blocks  on  the  screen.  Copy  can  be 
moved  to  or  from  any  location  on  the 
floppy  disc. 

Other  capabilities  of  the  system  in¬ 
clude:  global  search;  each  terminal  has 
available  up  to  1,000  characters  of  text 
and  type  format  commands;  compatibil¬ 
ity  with  any  individual  phototypesetter 
or  combination  of  phototypesetters. 

A  broad  range  of  optional  equipment  is 
available  to  expand  the  capabilities  and 
usefulness  of  VariComposer  Multiple 
Terminal  system.  These  include — the 
VariScanner  optical  character  reader,  an 
on-line  disc  processor,  impact  and  mat¬ 
rix  printers,  and  a  mag  cassette  table. 

Wood-Hoe  elects 
officers  at  meeting 

Wood  Industries,  Inc.  announced  that 
the  following  directors  were  re-elected  at 
the  annual  meeting  of  stockholders  held 
on  November  3,  1977,  for  the  ensuing 
year: 

Elmer  J.  Bennett,  Hans  F.  Fischer, 
Philip  B.  Harley,  James  R.  Hutton, 
Daniel  McColley,  Harry  C.  Mills,  Roger 
W.  Sherman,  John  C.  Smaltz. 

At  the  organizational  meeting  of  the 
board  of  directors  held  on  November  18, 
the  following  were  elected  new  officers 
of  the  corporation  for  the  ensuing  year: 

Catharine  Moraller,  secretary; 
Michael  J.  Heldt,  assistant  treasurer  and 
assistant  controller. 

Also,  the  officers  who  were  re-elected 
for  another  year  are: 

Daniel  McColley,  chairman  of  the 
board  and  president;  James  R.  Hutton, 
executive  vicepresident;  William  G. 
Gardner,  vicepresident;  John  A.  Pas- 
carella,  vicepresident;  Burton  C. 
Polglase.  vicepresident;  Thomas  E.  Red¬ 
stone,  vicepresident;  Roger  W.  Sher¬ 
man.  vicepresident;  Edward  R.  Ogden, 
treasurer;  Albert  Boczar.  controller; 
Michael  Strypehuk,  assistant  secretary; 
Julian  A.  Toro,  assistant  secretary. 


Ink-jet 

(Continued  from  page  29) 


was  that  addresses  must  be  accurately 
positioned  on  the  page.  This  also  is  con¬ 
trolled  to  a  precise  degree  by  the  system. 

Ink  jet  addressing  has  since  changed 
the  minds  of  these  authorities  and  accep¬ 
tance  has  been  termed  “an  advancement 
in  technology.” 

Data  processing  manager  of  the 
Rundschau,  K.  Fraese,  explains  some  of 
the  computerized  controls  built  into  the 
system:  “mailed  copies  are  processed  on 
different  mailing  lines,  i.e.,  all  copies  for 
a  specific  post  office  are  addressed  and 
bundled  on  the  same  line.  This  is  done  in 
the  preprogramming  of  the  tape  and  is 
determined  by  the  zip  code  in  the  ad¬ 
dress. 

“The  computer  also  determines  the 
production  plan  to  be  followed.  For 
example,  copies  which  are  to  be  shipped 
to  Berlin  on  a  9:05  p.m.  flight  would  be 
processed  early  enough  to  insure  deliv¬ 
ery  at  that  particular  plane. 

“While  the  computer  determines  the 
appropriate  mailing  line,  a  switchover  to 
another  line  is  within  the  system’s  capa¬ 
bility  should  something  unexpected  hap¬ 
pen. 

“If  a  single  copy  is  lost  or  damaged  the 
particular  address  can  be  recalled  easily 
by  rewinding  the  tape.  A  lost  bundle  is 
handled  in  a  similar  manner. 

“We  think  all  eventualities  are  cov¬ 
ered.” 

Meanwhile,  with  ink  jet  addressing 
now  an  ongoing  operation,  Fleissig  is  in¬ 
volved  in  yet  another  major  project.  His 
sizeable  plant,  which  already  accommo¬ 
dates  letterpress  and  rotogravure 
facilities,  by  1979  will  be  expanded  to 
include  web  offset.  The  new  capability 
will  be  used  for  printing  1 .200,000  copies 
of  the  daily  Bild,  a  national  newspaper. 

Asked  about  the  main  features  of  the 
new  addition,  he  answers,  “One  of  them 
will  be  its  layout.  We’ll  print  at  street 
level,  insert  on  the  second  floor,  and 
bundle  on  the  third  floor. 

“The  workflow  will  be  up,  across,  and 
down.  It’s  the  shortest  route  I  know.” 

Such  logic  exemplifies  why  this  man 
has  successfully  harnessed  some  of  the 
newest  technology  and  why  he  can  be 
compared  with  the  great  Gutenberg. 

^  Hfi  :(ti 

William  E.  Sherman  has  been  elected 
an  assistant  vicepresident  of  Eastman 
Kodak  and  will  become  effective  Feb.  I. 
general  manager  of  the  graphics  markets 
division,  U.S.  and  Canadian  Photo¬ 
graphic  divismn. 

Frank  E.  Benham  has  been  appointed 
assistant  to  the  director,  marketing  plan¬ 
ning,  national  trade  relations.  Graphics 
Markets  division  of  Eastman  Kodak. 
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DiLitho  users  see 
drop  in  waste 

Newsprint  waste  is  dropping  and  print 
quality  is  improving.  These  were  the  two 
main  comments  made  at  the  DiLitho 
Users  meeting  held  in  October  at  Des 
Moines,  Iowa. 

Eugene  McDowell,  pressroom  fore¬ 
man  at  the  Des  Moines  Register  and 
Tribune,  said  spoil  copies  had  been  re¬ 
duced  to  about  3.5  percent  from  4.5  per¬ 
cent  at  the  outset.  With  straight  letter- 
press,  the  figure  averaged  2.5  percent. 
The  paper  went  to  DiLitho  printing  in 
April  1976. 

After  switching  to  DiLitho  most  users 
indicated  increase  use  of  color.  Color 
problems  are  being  resolved  as  users  learn 
more  about  ink  to  water  ratios  and  press 
adjustment. 

Newsprint  compressibility  and  uni¬ 
form  smoothness,  according  to  a  study 
conducted  with  four  newspapers,  were 
the  most  desirable  characteristics  for 
DiLitho.  The  study  included  papers  with 
circulations  between  18,000  and  600,000. 

Charles  George,  vicepresident  produc¬ 
tion  Kansas  City  Star,  said  print  qualtiy 
improved  “By  getting  people  to  think 
offset  rather  than  letterpress  and  by  es¬ 
tablishing  positive  controls  each  step  of 
the  way.” 

George  also  said,  “We  had  to  find  the 
values  we  wanted  and  determine  what 


PRODUCTION  DIRECTOR/Roger 
Small,  production  director  of  the  Hous¬ 
ton  Post,  has  been  promoted  to  vice- 
president  and  production  director. 
Small,  47,  who  came  to  the  Post  in 
1957  from  the  aviation  gas  turbine  di¬ 
vision  of  Westinghouse  Electric  in 
Kansas  City,  has  been  in  charge  of 
Post  production  since  1962. 

we  could  hold  to  make  our  product  look 
good.” 

The  Star  through  experimentation 
changed  dampness  rotation  on  its  press¬ 
es.  Instead  of  coming  straight  out  of 
the  pan,  the  water  now  comes  from  the 
backside  of  the  roller. 


SanDiego  papers  sign 
five-system  contract 

Digital  Equipment  Corporation  (DEC) 
announced  the  signing  of  a  contract  with 
the  Union-Tribune  Publishing  Co.  of  San 
Diego,  Calif.,  for  supply  and  installation 
of  computer  systems  and  terminals  to 
handle  editorial,  circulation,  classified 
advertising  and  production  tasks. 

Dwayne  C.  Lowry,  manager  of  DEC’S 
graphics  arts  product  group,  said  it  was 
the  “largest  single  contract  DEC  has 
ever  signed  with  a  newspaper.” 

The  agreement  calls  for  installation  of 
five  PDP-11/70  computer  systems  and 
137  visual  keyboard  terminals.  One 
PDP-11/70  system  and  a  complement  of 
terminals  will  be  assigned  to  each  of  the 
morning  San  Diego  Union  and  the  Even¬ 
ing  Tribune,  whose  combined  daily  cir¬ 
culation  totals  308,279  (Sunday  297,080). 
The  newspapers  will  remain  separate  and 
competitive  in  the  collection  and  editing 
of  news. 

Computer  systems  in  the  editorial  de¬ 
partments  will  enable  high-speed  input  of 
wire  copy.  Editors  will  use  a  total  of  39 
microcomputer-controlled  VT71/t  termi¬ 
nals  for  headline  writing,  editing  and 
routing  of  stories  to  various  desks  and  to 
phototypesetting.  An  additional  12 
VT61/t  terminals  will  also  be  used  for 
editing.  News  copy  will  also  be  prepared 
on  electric  typewriters  for  optical 
character  recognition  (OCR)  input  to  the 
PDP-11/70  systems. 

The  classified  advertising  department 
will  use  two  PDP-11/70  systems  and  70 
VT61/t  terminals  for  on-line  entry  and 
editing  of  classified  ads.  The  systems  will 
use  Digital’s  CMS- 11  (Classified  Man¬ 
agement  System)  software  package  that 
performs  automatic  pricing,  credit 
checking,  ad  routing  and  contract  ac¬ 
count  information  for  each  ad. 

The  circulation  department  will  use 
the  fifth  system  with  16  video  display 
terminals  and  proprietary  software  to 
enhance  the  processing  of  subscription 
starts  and  stops,  billing  and  paid-in¬ 
advance. 

Four  VT20  entry  and  editing  terminals 
currently  in  editorial  and  eight  more 
VT20s  in  the  production  department  will 
be  retained  with  the  new  system,  bring¬ 
ing  the  total  of  on-line  video  terminals  to 
149. 

The  two  editorial  systems  will  be  in¬ 
terconnected  by  DTMS  (Distributive 
Text  Management  System),  an  inter¬ 
processor  link  enabling  either  system  to 
act  as  a  backup  in  case  one  processor 
malfunctions.  The  classified  systems  will 
be  similarly  interconnected. 

First  installations  under  the  two-year 
contract  will  commence  during  the  first 
quarter  of  1978  in  the  editorial  depart¬ 
ments  of  the  two  daily  newspapers.  The 
PDP-11 /70s  will  replace  an  older  com¬ 
puterized  system  in  use  since  1973. 


The  price  of  not  seniding 
for  this  free  sample 
may  he  more  than 
3roa  can  afford. 
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E&P’s  color  ad  winners 
featured  in  sales  drive 


Newspaper  Advertising  Sales  Associa¬ 
tion,  with  cooperation  from  the  Mil¬ 
waukee  Journal  and  Milwaukee  Sentinel, 
is  promoting  the  sale  of  color  advertising 
in  newspapers  through  distribution  of  re¬ 
prints  of  top  newspaper  color  advertis¬ 
ing. 

The  reprints  include  10  color  ads 
judged  outstanding  in  Editor  &  Pub¬ 
lisher  1977  newspaper  color  awards 
competition. 

NASA  implemented  the  project  and 
through  their  regional  chapters,  is  dis¬ 
tributing  6,000  copies  of  the  full  page  re¬ 
prints  to  advertising  agencies  across  the 
country. 

Copies  of  the  color  package  will  be 
delivered  personally  to  creative  directors 
and  other  key  agency  staff  members. 

The  Journal  and  Sentinel  donated  the 
paper,  facilities  and  time  to  produce  the 
reprints. 

According  to  Ted  Rathbone,  national 
president  of  NASA,  the  reprints  will  be 
useful  in  selling  newspaper  color  to  na¬ 
tional  advertisers,  since  ads  for  a  variety 
of  national  products  and  retail  stores  are 
included. 

“We  wanted  to  demonstrate  how  ef¬ 
fective  color  in  newspaper  advertising 
can  be,”  commented  Joseph  Buell,  an 
officer  and  board  member  of  NASA  who 
helped  coordinate  the  project.  “And  the 
Milwaukee  Journal,  a  pioneer  in  ROP 
color  reproduction,  was  able  to  provide 
the  high  quality  reprints  needed  to  make 
this  a  really  convincing  sales  tool.” 

Added  Joseph  Flanagan,  Journal 
Company  senior  vicepresident  in  charge 
of  marketing;  “The  Milwaukee  Journal/ 
Sentinel  knows  that  color  ads,  when 
done  correctly,  move  more  merchandise 
than  black  and  white.  We're  happy  to 
contribute  to  a  project  that  gets  that  mes¬ 
sage  across  to  more  national 
advertisers.” 

Copies  of  the  color  ad  package  can  be 
obtained  from  Ted  Rathbone,  national 
president  of  the  Newspaper  Advertising 
Sales  Association  (NASA),  do  Landon 


Watkins  promoted 

O.  T.  Watkins  was  promoted  from 
New  York  manager  to  vicepresident/ 
sales  for  Gannett  Newspaper  Advertis¬ 
ing  Sales. 

William  Shannon,  GNAS  president, 
said  that  Watkins'  new  role,  effective 
December  1,  will  give  him  the  added  re¬ 
sponsibility  of  coordinating  the  nation¬ 
wide  sales  operations  through  the  seven 
GNAS  offices  in  New  York  City,  At¬ 
lanta,  Chicago,  Dallas,  Detroit,  Los 
Angeles  and  San  Francisco. 


Associates,  750  Third  Avenue,  New 
York,  New  York  10017. 

NASA  is  a  group  of  national  news¬ 
paper  sales  agencies,  representing  major 
newspapers  across  the  country.  Mem- 


17%  gain  in  ad 
revenues  reported 

Advertising  revenues  for  Times  Mir¬ 
ror's  newspaper  publishing  group  for  the 
four  weeks  ended  October  30, 1977,  were 
up  20. 59^  to  $33,707,000  from 
$27,978,000  for  the  same  period  in  1976. 
For  the  1 1  accounting  periods,  January  1 
through  October  30,  1977,  total  advertis¬ 
ing  revenues  for  the  group  were 
$317,711,000  compared  with  $271,149,- 
000  for  the  same  period  last  year,  an  in¬ 
crease  of  17.29f. 

The  group  is  comprised  of  the  Los 
Angeles  Times,  Dallas  Times  Herald, 
Newsdax  and  Dailx  Pilot. 


bers  include  Branham  Newspaper  Sales; 
Chicago  Sun  Times  and  Daily  News; 
Chicago  Tribune;  C.W.O.  &  O.;  Gannett 
Newspaper  Advertising  Sales;  Hearst 
Advertising  Service  Inc.;  Knight-Ridder 
Newspaper  Sales;  Landon  Associates; 
Los  Angeles  Times;  Million  Market 
Newspapers  Inc.;  Newhouse  Newspa¬ 
pers  Inc.;  New  York  News;  New  York 
Times;  Sawyer-Ferguson-Walker  Com¬ 
pany  Inc.;  Story  &  Kelly-Smith;  and  the 
Texas  Daily  Press  League. 


FCB  opens  pr 
office  in  N.Y. 

Lorillard,  Division  of  Loews,  Inc.,  has 
appointed  Foote,  Cone  &  Belding  Public 
Relations  as  public  relations  counsel,  ac¬ 
cording  to  Sara  R.  Ridgway,  Lorillard 
director  of  public  relations.  FCB/PR  will 
open  a  New  York  division  with  Lorillard 
as  its  first  account.  Thomas  L.  Harris, 
FCB/PR  president  said.  He  announced 
that  Thomas  M.  Little  will  join  the 
agency  as  vicepresident  and  general 
manager  of  FCB/PR,  New  York.  Little 
has  been  vicepresident  and  Group 
Supervisor,  Burson-Marsteller,  New 
York. 


NEWSPAPERS' 
PLUS  DIMENSION 


COLOR 


Th  Newspaper  Advertising  Sales  Association 
Presents: 

The  advertising  classifications  winners 

of  the  21st  Editor  &  Publisher 
Newspaper  Color  Awards  Competition 

COLOR  SALES  SECTION — Newspaper  advertising  representatives  will  distrib¬ 
ute  this  24-page  broadsheet  section  to  buyers  of  advertising.  The  section, 
printed  on  newsprint,  shows  10  prize-winning  ROP  color  ads.  The  full-page  ads 
are  printed  on  one  side  of  the  paper,  allowing  for  display  on  a  board. 
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NIE  exercises 
used  in  weekiy 
chiidren’s  page 

Frederick  (Md.)  News  and  Post  re¬ 
ports  it  has  been  getting  enthusiastic  re¬ 
sponses  to  a  special  “Kid’s  Page”  that 
has  published  each  week  since  July  13. 

Each  week  the  newspapers  offer  at 
least  one  typical  Newspaper-in- 
Education  exercise  designed  to  be  done 
at  home,  sometimes  with  a  parent’s  help. 
Most  involve  using  the  newspaper. 

Also  included  are  games,  puzzles,  and 
riddles  (using  local  names  and  per¬ 
sonalities  as  often  as  possible),  as  well  as 
sketches  of  children  in  the  news. 

The  papers  run  a  weekly  calendar  of 
events  which  would  interest  children  on 
the  page,  and  lately  has  been  including 
original  writing  and  art  contributed  by 
readers. 

To  date,  several  elementary  school 
teachers  have  told  the  publisher  that  they 
use  this  page  in  their  teaching  regularly, 
and  one  afternoon  church  school  group  is 
now  subscribing  to  that  day’s  News- 
Post. 

While  it  has  been  trying  to  aim  the 
page  at  grade  four  and  below,  a  recent 
Halloween  contest  drew  141  entries  from 
children  up  to  age  14.  Some  “Feeling 
Forum”  questions — an  occasional  fea¬ 
ture  of  the  page  asking  for  responses  to 
current  topics — have  drawn  adult  reac¬ 
tions,  even  from  neighboring  states  and 
counties. 

The  section  is  put  together  by  an 
editor,  Linda  Gregory,  with  staff  mem¬ 
bers  offering  ideas  and  assistance  as 
needed — and  several  of  the  staff  who 
cover  daily  news  beats  have  shown  real 
interest. 


Copley  editor 
designs  popular 
reading  series 

A  team  of  researchers  at  the  Univer¬ 
sity  of  Texas  said: 

More  than  23  million  Americans — one 
of  every  five  adults — cannot  read,  write 
or  compute  well  enough  to  function  ef¬ 
fectively  in  today’s  world. 

As  many  as  39  million  Americans  may 
not  be  literate  enough  to  read  a  grocery 
ad. 

Dave  Stamps,  managing  editor  of  the 
Daily  Courier-News,  thought  something 
should  be  done  about  this,  and  he  de¬ 
cided  to  do  it  in  the  city  in  which  his 
newspaper  was  published,  Elgin,  Illinois. 

Associated  Press  was  offering  a  series, 
but  Dave  wondered  if  he  couldn’t  do  bet¬ 
ter  with  local  people. 

With  the  aid  of  Northeastern  Illinois 
reading  experts,  Dave  developed  a  six- 
week  summer  reading  series  centered  on 
30  articles  containing  little  known  facts 
about  famous  people,  places  and  things 
written  at  beginning  levels  of  reading  and 
increasing  in  difficulty  over  the  run  of  the 
series. 

Discussions  with  school  officials  and 
reading  experts  convinced  Dave  that  it 
would  be  too  difficult  to  attempt  to  teach 
a  particular  reading  method  through  the 
newspaper  alone,  but  that  reading  im¬ 
provement  could  be  encouraged  through 
a  series  such  as  the  Courier-News  ulti¬ 
mately  ran. 

The  series  stressed  vocabulary  de¬ 
velopment  and  the  use  of  words  in  con¬ 
text.  The  articles  were  boxed  and  an¬ 
chored  opposite  the  editorial  page  Mon¬ 
day  through  Friday. 

Several  elementary  questions  accom¬ 
panied  each  article  to  test  comprehen¬ 
sion.  By  working  through  the  series,  per¬ 
sons  experiencing  reading  difficulties 
would  go  from  third  grade  to  fifth  grade 
levels  solely  with  the  newspaper  as  a 
guide. 

For  this  reason,  Dave  said  the  series 
was  judged  of  unusual  benefit  to  adults 
as  well  as  youngsters  with  reading  prob¬ 
lems.  The  newspaper  could  be  obtained 
inexpensively  and  did  not  carry  the 
stigma  sometimes  associated  with  liter¬ 
acy  programs. 

Those  interested  in  obtaining  more 
exercises  to  aid  them  with  the  series 
could  obtain  a  supplementary  study 
guide  written  by  the  consultants  and 
made  available  by  the  Courier  for  25 
cents  each. 

In  addition,  the  series  was  coordinated 
with  local  libraries  which  posted  each 
day's  selection  along  with  books  chosen 
for  their  similar  content  and  level  of  dif¬ 
ficulty. 

Reaction  to  the  series  is  still  coming  in, 
said  Dave.  The  American  Library  As¬ 


sociation  and  the  federal  Right  to  Read 
agency  have  expressed  interest  in  seeing 
the  program  standardized  and  offered 
nationwide  as  a  joint  newspaper-library 
project. 

“The  entire  newspaper  could  easily  be 
made  a  reading  tool,”  according  to  one 
of  the  consultants  working  on  the  proj¬ 
ect.  “You  could  have  exercise  books 
asking  people  to  find  examples  of  num¬ 
bers  spelled  out  in  the  paper,  or  nouns, 
or  verbs  and  so  forth.” 

Presently  Dave  is  meeting  with  the 
consultants  and  Courier-News  publisher 
Ray  Wilson  on  the  future  of  the  program. 
More  than  1500  articles  similar  to  the 
ones  published  by  the  Courier  exist  and 
are  available  for  an  expanded  series. 


BOOST — San  Diego  Evening  Tribune 
has  a  new  look,  which  is  aimed  at 
25-35  group.  The  new  format  leans  to 
extensive  use  of  color,  and  daily  front 
page  layouts  offer  highlights  of  local 
news  and  features  and  announce  up¬ 
coming  stories.  According  to  Fred 
Kinne,  editor,  the  new  appearance 
and  a  circulation  campaign  have  re¬ 
sulted  in  a  boost  of  3,000  home  de¬ 
liveries  over  the  same  time  last  year. 
There  have  been  47%  more  voluntary 
call-ins  for  newspaper  starts  than  any 
time  during  the  last  two  years. 


Back  to  Landon 

Souf/t  Middlesex  News,  Framingham, 
Mass.,  has  re-appointed  Landon  As¬ 
sociates,  Inc.  as  their  national  sales  rep¬ 
resentatives  effective  December  I,  1977. 

Ayer  picked 

Greater  Los  Angeles  Visitors  and 
Convention  Bureau  has  selected  Ayer 
Jorgensen  MacDonald.  Los  Angeles,  as 
its  first  advertising  agency. 
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Retailer  rates  newspaper 
over  tv  in  comparison 


Television  has  not  directed  enough  of 
its  attention  toward  meeting  the  needs  of 
retailers,  James  R.  Williams,  president  of 
the  National  Retail  Merchants  Associa¬ 
tion,  told  attendees  of  the  recent  Televi¬ 
sion  Bureau  of  Advertising  annual  meet¬ 
ing  in  San  Francisco. 

Williams  suggested  that  television  ad 
sales  people  watch  newspapers  to  “see 
the  many  ways  they  have  traditionally 
treated  retailers”  as  “clues  to  a  course  of 
action  you  (television)  might  adapt  to  in¬ 
crease  your  retail  sales.” 

“Newspapers  give  prominent  retailers 
‘prime  time'  positioning,”  said  Williams. 
“Up  front,  first  section,  back  pages. 
Merchants  are  accustomed  to  this  V.I.P. 
treatment  and  being  consistent  print  ad¬ 
vertisers,  they  deserve  it.  Yet,  tv  sta¬ 
tions  have  continued  to  push  retail  ad¬ 
vertising  into  daytime  and  fringe  time. 
There's  nothing  totally  wrong  with  these 
times,  but  stores  need  and  deserve  some 
of  the  ‘up  front'  spots.” 

Williams  also  praised  newspapers  for 
giving  retailers  low  local  rates.  “To  regu¬ 
lar.  continual  space-users,  newspapers 
grant  a  rate  well  under  the  national,”  he 
said.  “Newspapers  have  always  felt  that 
the  repeat  big  space-user  should  be 
treated  with  special  care.  Of  course  some 
tv  stations  have  local  rates,  but  these  are 
still  the  exception  today.” 

Williams  said  newspapers,  “in  market 
after  market,”  have  sales  personnel  with 
retail  background  and  knowledge.  “This 
seems  to  be  the  exception  at  tv  stations. 
People  who  know  and  speak  the  retail 
language  could  not  help  but  be  better 
salesmen  for  tv,”  he  said. 

“Newspapers  have  no  built  in  re¬ 
quirements  that  ads  run  13  weeks,”  Wil¬ 
liams  said.  “When  a  store  runs  a  print 
ad.  it  rarely  repeats  it.  When  a  store  runs 
on  tv,  the  commercials  are  perishable 
and  rarely  repeated  after  an  event  is 
over.  Yet,  there  are  union  regulations 
which  require  a  13  week  talent  fee,”  Wil¬ 
liams  complained. 

“It  might  be  a  suggestion  for  tv  sta¬ 
tions  to  give  local  retail  advertisers, 
using  commercials  over  a  period  of  a 
week  or  two,  some  kind  of  break  in  talent 
fees,  recognizing  the  short  life  of  their 
commercials.” 

Williams  also  rapped  tv  stations  for 
not  having  creative  departments. 

“Newspapers  in  many  markets  have 
creative  departments  to  help  their  local 
advertisers  prepare  promotional  in¬ 
serts.”  he  said.  “Many  interested  retail¬ 
ers  do  not  have  the  skills  or  creative  staff 
to  produce  their  own  tv  spots.  Yet.  with 
only  some  exceptions,  most  tv  stations 
do  not  have  creative  departments  to  help 
stores. 


“There's  a  big  potential  in  retailing  for 
television.”  said  Williams.  “Yet,  it  ap¬ 
pears  to  us — retailers — that  tv  has  not 
directed  enough  attention  our  way.” 

Matthew  and  Luke 
relied  on  Mark 

“Mark  was  such  a  good  reporter  that 
he  made  Matthew  and  Luke  look  like 
rewrite  men.” 

This  was  the  assertion  the  Rev. 
Samuel  Lafferty,  who  spent  most  of  his 
life  in  newsrooms,  made  in  a  recent  ser¬ 
mon  in  Stanley  Memorial  Congregational 
Church,  New  Britain,  Conn.,  where  he  is 
interim  minister. 

Backing  up  the  claim,  he  pointed  out 
that  Matthew  used  600  of  Mark's  661 
verses  and  Luke  350. 

Lafferty  worked  on  the  Washington 
Post,  Philadelphia  Bulletin  and  the  New 
Britain  (Conn.)  Herald  before  he  entered 
Bangor  Theological  Seminary  to  study 
for  the  ministry. 


Film  wins  prize 

The  International  Film  and  tv  Festival 
of  New  York  has  announced  the  award 
of  a  gold  medal,  the  top  prize  in  its 
category  to  the  multi-media  film,  “Bos¬ 
ton  Sees  Itself,”  sponsored  by  the  Bos¬ 
ton  Globe. 

“Boston  Sees  Itself'  runs  22  minutes, 
and  presents  more  than  800  images  on  a 
double  screen  utilizing  12  carousel  pro¬ 
jectors.  It  has  been  shown  to  advertising 
groups  in  Boston,  New  York  City,  Min¬ 
neapolis.  Chicago,  Detroit,  San  Fran¬ 
cisco  and  Los  Angeles.  In  all.  more  than 
2,500  people  have  seen  the  film  at  the 
meetings  hosted  by  William  O.  Taylor, 
president  of  the  Globe,  and  coordinated 
by  Million  Market  Newspapers,  the 
Globe's  national  advertising  representa¬ 
tives. 


Studying  management 

Richard  G.  High,  managing  editor. 
Twin  Palls  (Ida.)  Tinies-News  is  the  only 
newspaper  person  in  a  class  of  42  mid¬ 
career  executives  who  are  currently  en¬ 
rolled  in  the  Stanford  Sloan  Program,  a 
nine-month  general  management  course 
at  Stanford  University's  graduate  school 
of  business.  Upon  completion  of  the  pro¬ 
gram.  graduates  receive  a  Master  of  Sci¬ 
ence  degree  in  management.  At  the 
newspaper.  High  is  director  of  recruit¬ 
ing.  hiring,  and  training. 


Gov’t  PIOs 
rate  media 
news  coverage 

Wall  Street  Journal  was  rated  best  of 
25  major  Washington  news  media  in  pro¬ 
viding  “fair  and  accurate  reporting”  of 
news  of  federal  departments,  as  the  re¬ 
sults  of  a  survey  of  171  press  officers  of 
the  U.S.  government. 

United  Press  International  was  rated 
slightly  better  than  the  Associated  Press 
among  the  wire  services,  U.S.  News  and 
World  Report  best  among  news 
magazines,  and  the  Columbia  Broadcast¬ 
ing  System  best  among  the  broadcast 
networks. 

Seventy-five  percent  of  the  informa¬ 
tion  officers  surveyed  regarded  news 
coverage  of  their  departments  as  suffi¬ 
cient,  and  46  percent  said  that,  if  the 
salary  level  was  equal  to  their  present 
salary,  they  would  rather  work  for  the 
news  media  than  for  the  government. 

Asked  which  branch  of  the  media 
“most  often  covers  events  in  your 
agency,”  67%  said  newspapers,  13% 
radio,  11%  trade  press,  5%  television, 
and  3%  national  magazines. 

Twenty-nine  percent  of  the  press  of¬ 
ficers  said  they  never  were  compelled  to 
“withhold  information  and  use  subter¬ 
fuge  in  statements  to  the  press”  because 
of  either  policy  or  sensitivity.  Eleven 
percent  admitted  they  did  it  sometimes, 
and  60  %  admitted  doing  it  “rarely”. 

In  handling  of  inquiries,  56%  said  they 
spent  most  time  with  media,  18%  with 
other  organizations  and  26%  with  the 
general  public. 

The  survey,  made  by  Washington 
Researchers,  a  professional  information 
service,  announced  the  following  order 
for  the  25  news  media  on  the  score  of 
fairness  and  accuracy: 

1.  Wall  Street  Journal. 

2.  Christian  Science  Monitor. 

3.  New  York  Times. 

4.  Los  Angeles  Times. 

5.  U.S.  News  and  World  Report. 

6.  United  Press  International. 

7.  Associated  Press. 

8.  Washington  Post. 

9.  Washington  Star. 

10.  New.sweek. 

1 1 .  Baltimore  Sun. 

12.  Time. 

13.  Chicago  Tribune. 

14.  CBS. 

14.  Knight  Newspapers. 

16.  Newhouse  News  Service. 

17.  NBC. 

18.  Newsday. 

19.  Gannett  News  Service. 

20.  ABC. 

21.  Cox  Newspapers. 

22.  Thomson  Newspapers. 

23.  Boston  Globe. 

24.  Metromedia. 

25.  Hearst  Newspapers. 
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Fewer  job  turnovers 
found  on  newspapers 


By  David  R.  Bowers 

Retirement  plans  are  tending  to  bring 
more  stability  to  newsroom  staffs  but  the 
1974  pension  reform  laws  may  make  a 
difference  in  a  few  years. 

This  was  among  the  trends  revealed  in 
a  study  done  at  Texas  A&M  University 
on  newsroom  staff  retirement,  an  area 
seldom  if  ever  explored.  The  results  ob¬ 
tained  are  not  definitive  but  at  least 
should  improve  on  the  current  lack  of 
information. 

Of  the  225  dailies  questioned,  only  54 
responded.  Twenty-four  percent  was 
much  below  the  expected  return  and 
many  who  replied  did  not  fully  complete 
the  brief  questionnaire. 

Managing  editors  of  75  dailies  each  in 
the  1  to  14,999  circulation  category, 
15,000  to  74,999  category,  and  75,000 
and  over  were  queried.  Sixteen  of  the 
small  dailies,  20  of  the  medium  dailies, 
and  18  of  the  large  dailies  replied.  They 
approached  the  national  average  of 
group  ownership  with  28  owned  by 
groups  and  25  being  independent  opera¬ 
tions.  One  did  not  respond  to  the  ques¬ 
tion. 

Tremendous  turnover  rather  than  re¬ 
tirement  still  seems  to  be  the  practice  in 
newspaper  employment  with  almost  all 
dailies  reporting  most  newsmen  and 
women  leave  rather  than  stay  and  retire. 
However,  retirements  increase  as  the 
size  of  circulation — and  presumably  pay 
scales  and  retirement  benefits — increase. 
Only  7  of  the  smaller  dailies  reported 
retirees,  16  of  the  medium  dailies  re¬ 
ported  them,  while  15  of  the  large  dailies 
had  them. 

Eighty-nine  percent  of  the  managing 
editors  responding  felt  pension  plans 
contributed  to  stability  of  news  staffs. 
One  managing  editor  commented  that  he 
found  the  break  line  at  35 — with  those 
older  staying  around  to  receive  a  pension 
while  those  under  were  more  apt  to 
move. 

However,  the  reform  laws  passed  by 
Congress  in  late  1974  might  affect  this 
within  a  few  years.  Several  managing 
editors  pointed  out  that  as  the  result  of 
an  employe  now  gaining  vested  retire¬ 
ment  benefits  after  a  prescribed  period  of 
time,  he  will  be  more  mobile  because  he 
can  retain  pension  rights  with  one 
employer  even  though  he  goes  on  to 
another. 

The  federal  government  in  its  1974  re¬ 
form  of  pension  laws  specified  three  op- 

Dr.  David  R.  Bowers  is  a  professor  in 
the  Department  of  Communication  at 
Texas  A&M  University,  College  Station, 
Texas.) 
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tions  open  to  management.  Of  the  total 
reporting,  21  dailies  chose  the  plan 
whereby  the  employe  retains  100  percent 
of  the  pension  after  10  years,  none  before 
this  date.  Thirteen  chose  the  plan  in 
which  the  employe  retains  25  percent 
after  five  years,  increasing  to  100  percent 
after  15.  Five  chose  the  plan  in  which  the 
amount  is  at  least  50  percent  when  age 
and  years  of  service  (which  must  be  at 
least  5)  total  45,  increasing  10  percent  for 
each  of  the  next  five  years.  Four  dailies 
reported  they  had  other  plans  which  pre¬ 
sumably  they  feel  meet  the  federal 
government’s  requirements. 

Most  of  the  large  and  medium  dailies 
favored  the  plan  whereby  100  percent  is 
vested  after  10  years  while  most  of  the 
small  dailies  favored  the  plan  calling  for 
25  percent  after  five  years  increasing  to 
100  percent  after  15. 

All  18  of  the  large  dailies  and  all  20  of 
the  medium  dailies  had  retirement  plans 
while  only  8  of  the  small  dailies  reported 
them,  7  saying  they  did  not  and  one  not 
responding  to  this  question.  One  of  the  7 
said  it  permitted  withholding  from  an 
employe’s  salary  for  an  Individual  Re¬ 
tirement  Account  (IRA). 

A  noticeable  difference  in  amount  of 
the  average  pension  (above  Social  Sec¬ 
urity)  was  noticed,  with  the  small  dailies 
reporting  an  average  of  $162.50  a  month, 
the  medium  $268  a  month,  and  the  large 
$444  a  month. 

A  noticeable  difference  between  small 
and  large  newspapers  was  noted  on  the 
policy  of  mandatory  retirement.  Almost 
all  of  the  dailies  responding  said  the  av¬ 
erage  age  of  retirement  was  65  with  an 
occasional  paper  going  to  67  or  having  no 
limit.  Of  those  answering,  13  of  the  small 
dailies  said  retirement  was  not  compul¬ 
sory  and  only  two  said  it  was.  By  con- 
tiast,  the  medium-sized  dailies  split  10-10 
on  compulsory  retirement  and  the  large 
dailies  required  compulsory  retirement 
1 1-6  (one  failed  to  answer). 

What  do  newsroom  staffers  do  when 
they  retire?  Fourteen  of  the  54  dailies 
said  that  some  of  their  retired  staffers 
take  full-time  jobs  and  26  reported  they 
have  retirees  working  at  part-time  jobs. 
Thirteen  reported  their  retired  staffers 
get  involved  in  some  type  of  volunteer 
work,  apparently  some  utilizing  their 
writing  talents  in  publicity.  Twenty-six 
of  the  dailies  said  their  retirees  do  no¬ 
thing  but  relax. 

Do  retired  staffers  continue  to  assist  or 
participate  in  their  newspapers’  activities 
or  are  they  forgotten  once  they  walk  out 
of  the  newsroom  for  the  last  time?  Ap¬ 
parently  the  nose  for  news  continues  to 
sniff  as  29  of  the  dailies  reported  that 


retirees  continue  to  suggest  stories  or 
provide  news  tips. 

In  addition,  21  of  the  dailies  reported 
that  their  retirees  continue  to  receive  the 
employe  publication  and  14  said  they 
contribute  to  this  publication  by  writing 
or  editing. 

Nine  papers  said  retirees  take  part  in  a 
retirement  club  or  association,  8  re¬ 
ported  they  serve  as  correspondents 
from  area  communities,  9  dailies  have 
them  serve  as  vacation  replacements,  6 
have  them  working  on  special  editions,  6 
also  have  them  perform  duties  in 
emergencies,  and  6  have  them  doing 
miscellaneous  assignments  such  as  writ¬ 
ing  columns. 

Would  managing  editors  hire  retirees 
from  other  papers?  The  small  dailies  said 
14  to  2  that  they  would,  while  7  of  the 
medium  dailies  would  with  12  saying  no 
and  one  having  no  opinion.  Seven  large 
dailies  would  but  10  would  not,  with  1 
having  no  opinion.  A  number  of  manag¬ 
ing  editors  pointed  that  that  many  re¬ 
tirees  would  be  65  or  older  and  they 
would  not  be  eligible  under  present  pol¬ 
icy  although  pending  federal  legislation 
may  change  this.  However,  1  medium 
daily  managing  editor  felt  there  are  excel¬ 
lent  prospects  among  those  who  leave 
larger  papers  with  early  retirement  plans. 

PM  daily  to  convert 
to  AM  on  January  3 

Tallahassee  (Fla.)  Democrat  will 
change  to  morning  publication  seven 
days  a  week  beginning  January  3,  in¬ 
crease  its  staff  and  bring  readers  a 
sharply  expanded  news  report. 

The  announcement  was  made  by  Gus 
Harwell,  general  manager  and  president; 
Malcolm  Johnson,  editor  and  vicepresi¬ 
dent;  and  Rich  Oppel,  executive  editor 
and  vicepresident. 

On  the  same  day,  the  Democrat  will 
begin  publication  of  a  new  edition — the 
Sunrise  Final — which  will  be  available  in 
news  racks  and  stores  by  7  a.m. 

The  news  and  editorial  staff,  which 
now  includes  47  full  and  part-time 
employes,  will  be  expanded  by  six,  in¬ 
cluding  one  reporter,  an  assistant  city 
editor,  a  food  and  special  sections  editor, 
an  assistant  editor  for  TV  Week  magazine 
and  a  part-time  artist. 

The  Democrat  also  will  place  its  first 
correspondent  in  Washington,  adding 
that  position  to  the  Knight-Ridder 
bureau.  The  correspondent  also  will 
serve  the  Bradenton  Herald  and  Boca 
Raton  News,  two  Florida  papers  also  in 
the  Knight-Ridder  group. 

The  Democrat  will  be  the  fourth  U.S. 
daily  since  October  1976  to  convert  to 
morning  publication.  The  first  was  the 
Modesto  (Calif.)  Bee,  followed  by  the 
Fresno  (Calif.)  Bee  (a  sister  paper  in  the 
McClatchy  group)  in  December,  1976, 
and  the  Gainesville  (Fla.)  Sun  in  Sep¬ 
tember  1977. 
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Good  news  along  the  by-roads 
merits  top  AP  reporting  award 

By  Lenora  Williamson 


In  just  eleven  months  since  Jules  Loh 
launched  his  Associated  Press  column 
about  non-celebrity  people  in  towns  and 
villages  across  the  country,  he  has  won 
the  annual  AP  “top  performance”  award 
for  reporting  on  “Elsewhere  in 
America.” 

And  Jules  Loh  accepts  the  award  with 
extra  relish  because  he  remembers  how 
newspaper  friends  kept  needling  him 
after  the  column  began  with  some  such 
remark  as,  “What’s  it  like,  being  out  of 
the  mainstream?” — a  reference  to  for¬ 
mer  assignments  to  big  page  one  stuff. 

He  answered  those  friends  rather 
tartly,  “At  last  1  am  in  the  main¬ 
stream — with  people  who  read  news¬ 
papers.” 

The  AP  special  correspondent  is  based 
in  New  York  and  lives  in  a  suburban 
New  Jersey  community  with  his  wife  and 
children  but  roams  the  country  searching 
for  places  and  people  off  the  beaten 
track. 

There  is  this  foolishness  in  the  news 
business  about  good  news  not  being 
news,  observes  Jules  with  a  flash  of  in¬ 
dignation.  He  contends  that  good  news  is 
news — that  decency,  integrity,  and 


hardwork  life  style  of  most  Americans  is 
a  big  story;  that  this  is  a  profile  of  the 
country  and  a  story  going  largely  uncov¬ 
ered. 

This  is  the  kind  of  news  he  liked  when 
he  started  back  in  Waco,  Texas  covering 
13  counties.  “It  fascinated  me  then  and  it 
still  does.” 

How  does  he  find  the  subjects, 
schedule  his  trips  and  plan  ahead  for  his 
Thursday  and  Sunday  “Elsewhere  in 
America”  column?  Jules’  organization 
includes  a  pin-studded  map  on  the  wall  at 
home  denoting  locale  of  potential  stories. 
Then  friends  from  all  those  16  years  of 
travel  as  an  AP  feature  writer  and  bureau 
chiefs  mention  possible  stories.  And 
Jules  is  an  avid  reader  of  the  paper  ex¬ 
change  at  AP  headquarters.  He  has  files 
by  every  state  and  also  each  month  to 
keep  a  line  on  some  of  those  annual  off¬ 
beat  type  events. 

He  usually  plans  a  trip  of  about  10 
days  to  two  weeks  and  starts  with  one 
story  certain  to  be  solid  and  then  goes 
out  to  find  more  on  the  scene.  The  bat¬ 
ting  average  is  getting  better.  Most  of  the 
phone  and  mail  suggestions  are  good,  but 
he  has  to  sort  them  out — “I  know  what  I 


Jules  Loh 


can  do  and  what  1  can’t  do.” 

A  tape  recorder  goes  along  but  Jules 
rarely  uses  it  except  while  spending  so 
much  time  in  rented  cars  he  dictates 
notes  to  himself.  He  will  tape  an  inter¬ 
view  if  need  be  for  flavor  or  accent  or 
idiom. 

Otherwise,  what  is  required  for  the 
care  and  feeding  of  a  traveling  colum¬ 
nist? 

“I  need  a  clean  bed,  a  dial  telephone 
and  a  shower  that  works.”  He  travels 
with  one  bag,  a  typewriter,  and  a  bottle 
of  bourbon.  Such  a  columnist  also  has  to 
have  a  “pretty  damn  good  wife  who 
takes  care  of  things  at  home.” 

Oh,  he  does  fatherly  duties  such  as 
signing  report  cards.  There  are  eight 
children  ranging  from  two  marrieds 
down  to  a  second  grader.  Jules,  again 
paring  office  organization  down  to  travel 
size,  keeps  all  the  family  birthdays  listed 
on  the  back  of  a  U.S.  Supreme  Court 
1964  press  section  pass — along  with  his 
wife  Jean’s  birthday  and  wedding  an¬ 
niversary  date. 

Now,  he  can  recite  all  the  names  and 
vital  statistics  of  his  immediate  family 
and  relatives  via  verse — but  the  inter¬ 
viewer’s  shorthand  can  not  reproduce  a 
Southern  lilt  that  goes  with  that. 

Jules  personally  hates  to  hang  a  press 
pass  around  his  neck,  but  hastens  to  add 
he  does  not  indulge  in  entrapment  and 
never  fails  to  identify  himself  as  an  AP 
reporter.  More  often  than  not  he  has  to 
explain.  The  conversation  can  go: 

“Nol  1  don’t  sack  groceries.” 

“Well,  what  paper  do  you  write  for?” 

“All  of  them.” 

“But  what  paper  will  it  be  in?” 

“I  don’t  know — but  all  the  enlightened 
ones.” 

Jules  Loh,  Macon,  Georgia-born  and 
schooled  in  Washington,  D.C.  considers 
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himself  one  of  the  lucky  ones — those 
who  early  on  know  what  their  career  is  to 
be.  “I  always  knew  what  1  wanted  to  be 
was  a  reporter  from  the  first  day  of  high 
school.” 

That  was  the  day  Bob  Considine,  a 
graduate  of  the  same  high  school  in 
Washington,  came  back  to  talk  to  the 
kids.  Jules  made  irrevocable  decision  at 
the  hour. 

He’s  been  a  member  of  the  AP  News- 
features  staff  since  1%0  and  got  an  As¬ 
sociated  Press  special  correspondent 
title  last  January.  Of  writing  technique, 
Jules  ruminates  that  the  twice  weekly 
deadline,  which  he  meets  with  “miracul¬ 
ous  regularity”  has  sharpened  his  writ¬ 
ing.  “1  write  better  .  .  .  some  say  writing 
is  fun,  and  it  isn't  fun.  Writing  is  break¬ 
ing  rocks.” 

Now  Jules  tends  to  think  in  700-word 
segments  whereas  he  used  to  write  2,500 
words  in  earlier  newsfeature  work,  but 
thinks  this  has  been  the  right  progres¬ 
sion.  He  fortunately  developed  the  habit 
of  thorough  features  and  so  still  does  the 
same  amount  of  reporting  as  for  the 
'onger  story.  “Keep  at  it  and  get  the 
nugget  in  the  notebook.” 

He  admits  to  a  compulsion  to  inter¬ 
view  and  AP  gives  him  elbow  room. 
“I’m  in  the  story  more  often  but  not 
more  than  AP  objectives.”  He  adds  as 
personal  profile:  “I’m  an  AP  man,  a 
good  citizen.  My  mother  taught  me  man¬ 
ners.  I’m  not  a  rude  buffoon  but  neither 
am  1  some  sort  of  reporter  who  won’t  ask 
the  tough  questions. 

“I’m  a  tough,  digging  reporter  and 
never  understand  ‘investigative  repor¬ 
ter’.” 

Reporters  are  Jules’  favorite  people. 

He  thinks  they  are  more  candid  than 
most  professional  types.  But  he’d  rather 
not  travel  with  photographers.  They,  he 
says  by  way  of  reason,  take  over  the 
bathroom  for  a  darkroom  and  worse, 
take  over  the  phone  too  with  some  plug¬ 
ged  in  gadget.  So  much  for  his  apprecia¬ 
tion  of  electronic  news  gathering/ 
disseminating  equipment.  He  will  add  he 
doesn’t  understand  any  of  the  “ma¬ 
chinery”  at  the  Associated  Press.  “I’m 
told  it’s  good — but  1 ,200  words  a  minute! 

I  want  that  machine  to  labor  a  little  over 
my  story — not  just  p-s-t-t-  and  it’s 
done!” 

And  about  that  other  necessity  of 
being  a  special  correspondent  and  col¬ 
umnist:  the  expense  account.  It  is  told 
around  the  halls  of  AP  New  York  that  an 
irate  accountant  once  demanded  of  Jules 
Loh,  “How  can  you  possibly  spend  $29  a 
day  on  food?”  Jules  explained  to  the 
man:  “Skip  breakfast.” 

Jules  can’t  settle  down  to  turn  in  ex¬ 
pense  reports  on  time  but  has  promised 
to  do  better.  For  editors  last  spring  who 
got  a  note  there  would  be  no  “Elsewhere 
in  America”  for  a  week  because  Jules 
Loh  was  on  vacation:  not  so.  Jules  Loh 
was  ordered  to  sit  down  and  do  his  ex- 
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pense  accounting  for  January  to  May.  He 
sat  down.  After  the  week’s  chore  he 
swore  never  to  let  them  pile  up  again. 

“But  how  do  you  get  a  receipt  for  $20 
for  the  use  of  a  mule?”  he  asks  plain¬ 
tively.  The  mule  was  a  necessity  for 
some  such  journey  as  following  the 
Lewis  and  Clark  journals — seeing  what 
they  saw  of  America  and  what  they 
would  see  now.  Jules  would  like  his 
readers  to  think  about  such  things. 

And  he  suggests  that  when  the  tricen¬ 
tennial  comes  along  and  people  look 
back  at  old  newspapers  to  see  what  life 
was  like  in  bicentennial  days  the  kind  of 
writing  he  does  will  be  more  valuable 
than  what  is  being  written  out  of  the 
White  House. 

That’s  what  he  means  by  finally  being 
in  the  mainstream. 

*  ♦  ♦ 

Donald  F.  Graff,  managing  editor  of 
Newspaper  Enterprise  Association  since 
1%5,  has  been  named  chief  editorial  col¬ 
umnist  for  the  news  service.  He  will  re¬ 
tain  his  title  and  general  supervision  of 
NEA’s  daily  service  with  his  new  edito¬ 
rial  column  to  appear  four  times  each 
week. 

Graff  began  as  a  newsman  with  U  nited 
Press  in  1954  and  worked  in  Los 
Angeles,  Pittsburgh,  and  Newark 
bureaus.  From  1957  to  1963,  he  was  with 
Radio  Free  Europe,  first  as  an  editor  in 


Munich  and  then  as  chief  of  the  Stock¬ 
holm  and  Vienna  bureaus. 

*  sk  * 

Financial  columnist  and  author  Sylvia 
Porter  will  receive  the  1978  Award  for 
Journalistic  Merit  from  the  William  Allen 
White  Foundation  at  the  University  of 
Kansas  in  luncheon  ceremonies  Feb¬ 
ruary  10. 

Porter  is  the  29th  recipient  of  the  cita¬ 
tion  given  annually  to  a  journalist  who 
“exemplifies  William  Allen  White  in 
service  to  .  .  .  profession  and  .  .  .  coun¬ 
try.” 

Stuart  Awbrey  of  the  Hutchinson 
(Kans.)  News,  president  of  the  Founda¬ 
tion,  in  announcing  the  award  said  White 
would  have  admired  Sylvia  Porter  as  an 
independent  thinker  and  as  a  pioneer. 
“She  is  live  evidence  of  what  journalism 
is  about — communicating  with  others  to 
increase  our  understanding  of  the  com¬ 
plexities  of  living.  Something  also  can  be 
made  of  her  success  as  a  woman  in  a  field 
dorninated  by  men,  but  she  is  the  last  to 
consider  this  as  unusual  .  .  .” 

ik  3k  »k 

Veteran  Washington  reporter  and 
editor  Robert  J.  Donovan  is  represented 
in  Los  Angeles  Times  Syndicate 
serialization  with  a  six-part  excerpt  from 
his  new  book  “Conflict  and  Crisis:  The 
Presidency  of  Harry  S.  Truman 
1945-1948.”  The  series  opens  the 
President’s  atomic  bomb  decision. 


(  StellaWilder ) 
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(212)  557-2333 
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Metro  dailies 
knocked  by 
suburban  rep 

Representatives  of  the  suburban  and 
major  metro  press  had  a  show-down  of 
sorts  at  an  American  Association  of  Ad¬ 
vertising  Agencies  conference  in  New 
York. 


more  than  20%  coverage,”  he  said. 

Also  raised  at  the  conference,  held  in 
New  York,  November  29,  was  the  im¬ 
pact  on  circulation  of  special  sections. 
Frank  Flood,  general  advertising  man¬ 
ager  of  the  New  York  News,  said  the 
News’  Friday  section  was  developing  a 
profile  of  readers  age  18-34.  The  News, 
he  added,  has  not  actually  undergone 
sectionalization,  since  the  Friday  section 
is  incorporated  into  the  regular  edition. 

The  Times,  which  now  has  food,  home 


units  to  advertisers;  according  to  Bon- 
nani,  they  “make  the  Times  easier  to 
buy.”  Advertisers  and  newspapers 
should  “spend  less  time  debating  the 
problem  of  formats  and  more  time  work¬ 
ing  together  to  solve  the  problem,”  he 
suggested. 

Finally,  Flood  said  the  News’  new 
modified  single  rate  plan  for  national  ad¬ 
vertisers  was  “very  successful.”  The 
paper’s  objective  for  1977,  development 
of  $2.5  million  in  new  business,  was 


Jim  Marson,  president  of  U.S.  Subur¬ 
ban  Press,  Inc.,  said  the  metro  newspap¬ 
ers  were  “inflexible”  in  rates,  sizes,  and 
mechanicals.  Claiming  it  is  “too  late  for 
the  major  metros  to  do  a  turnabout,”  he 
further  charged  urban  dailies  with  carry¬ 
ing  information  on  center  cities  that  the 
reader  “15  miles  away  can’t  relate  to.” 

Peter  Bonanni,  general  manager,  na¬ 
tional  advertising,  for  New  York  Times, 
said:  “1  think  it  is  glib  for  Marson  to 
suggest  that  merely  because  (the  reader) 
lives  20  miles  away  and  that  an  enterpris¬ 
ing  (suburban)  publisher  gets  a  news¬ 
paper  to  him  it  is  magic,”  he  asserted. 
He  also  said  it  was  glib  for  Marson  “to 
suggest  that  the  major  metro  is  effete.” 

The  Times’  market  research,  Bonnani 
stated,  has  uncovered  some  people  in  the 
New  York  ADI  who  identify  with  New 
York  City  and  others  who  do  not.  “We 
do  not  force  the  newspaper  down  (the 
latter’s)  throat,”  he  declared,  adding  that 
the  Times’  Sunday  New  Jersey,  Long 
Island  and  Westchester/Fairfield  sec¬ 
tions  “are  doing  a  great  deal  to  further 
serve  the  interests  of  the  suburban  com¬ 
munity.”  He  also  stated  that  the  Times, 
unlike  many  controlled  circulation  sub¬ 
urban  papers,  does  not  consider  itself  a 
TMC  vehicle.  “We  don’t  hope  to  deliver 


and  entertainment  sections  on  Wednes¬ 
day,  Thursday  and  Friday,  has  had  circu¬ 
lation  jumps  of  20,0(X)-40,(XX)  on  the  days 
these  sections  run,  reported  Bonanni. 
Although  readers  complain  that  the 
four-section  paper  on  these  three  days  is 
cumbersome,  they  also  say  they  are  “de¬ 
lighted  with  (the  sections’)  additional  in¬ 
formation,”  Bonanni  stated.  The  Times, 
he  added,  has  seen  no  diminishment  of 
reader  interest  Wednesday  through  Fri¬ 
day  in  parts  of  the  paper  other  than  the 
special  sections. 

Questioned  about  the  incursion  of 
television  into  the  retail  advertising  field, 
Mac  Morris  of  the  Newspaper  Advertis¬ 
ing  Bureau,  said  the  “newspaper  indus¬ 
try  feels  strong  it  will  retain  the  retail 
business  it  has  been  carrying  in  the  same 
heavy  shares.”  Tv  volumes  are  still 
“fairly  marginal,”  he  stated,  adding  that 
K-Mart,  the  fastest  growing  retail  chain, 
devotes  more  than  90%  of  its  budget  to 
newspaper  advertising,  while  Sears  and 
Montgomery  Ward  allocate  more  than 
70%. 

Morris  also  said  he  believed  the  trend 
toward  modular  ad  sales,  begun  during 
the  paper  shortage  several  years  ago, 
would  continue.  Both  Flood  and 
Bonanni  said  their  papers  offer  modular 


reached  by  October,  he  reported,  and  the 
plan  will  continue,  with  certain  modifica¬ 
tions,  next  year. 
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Deaths 


Richard  A.  Tompkins,  81,  general  as¬ 
signment  and  education  news  reporter 
for  the  New  York  Times  and  later  with 
the  Associated  Press  in  British  Isles  and 
the  Netherlands;  from  1949  to  1961 
editor  of  AP  coverage  in  New  York  and 
New  Jersey;  November  18. 

♦  ♦  ♦ 

Demetria  Taylor.  74,  food  editor  of 
Parade  since  1947,  and  cookbook  author 
under  her  name  and  pen  name,  Beth 
Merriman;  November  18. 

*  *  * 

John  Rigney,  49,  assistant  production 
manager,  labor  negotiator  and  former 
mailroom  foreman  of  the  Tacoma  News 
Tribune,  November  11. 

9k  * 

A.  Matt  Werner,  83,  editor  and  pub¬ 
lisher  of  the  Sheboygan  (Wise.)  Press  for 
13  years  and  chairman  of  the  Board  of 
the  Press  Publishing  Co.  since  1964; 
November  3. 

*  *  sk 

Henry  F.  Cauthen,  76,  former  editor 
of  the  The  State  and  Columbia  (S.C.) 
Record',  only  person  ever  to  serve  as 
editor  of  both  Columbia  newspapers; 
newspaper  career  covered  44  years,  be¬ 
ginning  as  a  reporter  for  the  Charleston 
(S.C.)  News  and  Courier;  October  23. 

Janet  L.  B  URNS,  50,  advertising  direc¬ 
tor  of  the  Wyandotte  (Mich.)  News- 
Herald;  earlier  in  advertising  depart¬ 
ments  of  the  Toledo  Times,  Detroit  News 
and  Monroe  (Mich.)  Evening  News; 
November  3. 

*  9k  * 

Ben  F.  Weir,  Sr.,  64,  publisher  of  the 
Nevada  (Mo.)  Daily  Mail  and  Sunday 
Herald  since  1943,  excepting  1%8-1972 
when  he  became  publisher  of  the  Inde¬ 
pendence  (Mo.)  Examiner;  November  8. 

9k  ♦  9k 

Kenneth  Kingston,  59,  former  editor 
and  publisher  of  the  Campbellford  (Ont.) 
Herald,  a  newspaper  owned  by  the 
Kingston  family  for  73  years  until  its  sale 
in  July;  September  21. 
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ples,  low  rates.  CA$HCO,  2232  Arrow¬ 
head  Ave.,  Brooksville,  Fla.  33512. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera 
ready.  Cineman  Syndicate.  7  Charles 
Court,  Middletown,  N.Y.  10940. 


OUTDOOR  FEATURES 


WILDERNESS  WISDOM.  Weekly  outdoor 
feature.  Question  and  answer.  Widely 
read.  Mass  appeal.  Samples,  rates:  Mal¬ 
lard  East,  P.O.  Box  237,  Pittsville,  Md. 
21850. 


PLAN  NOW  for  the  full  Senate  debate 
and  vote  on  the  new  Panama  Canal 
treaties.  William  F.  Wright,  former  UPl 
foreign  correspondent  and  special  proj¬ 
ects  writer,  has  returned  to  his 
hometown  in  the  Canal  Zone  for  a 
searching  look  at  the  issues  behind  the 
treaties.  Build  your  spot  coverage  of  the 
debate  and  vote  (expected  in  late 
January  or  early  February)  around  the 
indeptn  features  he  can  provide  with  art. 
Write,  cable  or  phone  your  needs  to  him. 
Box  1120,  Balboa,  Canal  Zone,  tel:  52- 
2163. 


PROBLEMS 


HEALTH-CARE  POTPOURRI— Knowl¬ 
edgeable  professional  explores  contem¬ 
porary  health  care.  Hard-hitting  Weekly. 
Samples/rates:  Box  3015,  Editor  & 
Publisher. 


PUZZLES 


WORD  PUZZLES  that  challenge,  intrigue 
everyone — 2  types  now.  Samples,  de¬ 
tails,  50#  postage.  Dickson,  23500  Old 
Road  23.  Newhall,  Calif.  91321. 


SCIENCE  FICTION 


FUTURETHINK.  Clear,  clean,  imagina¬ 
tive  750  word  weekly  column  on  the 
future — What  will  the  world  be  like:  in¬ 
ventions,  medicine,  daily  living,  cities? 
Interviews  with  future  thinkers,  reports, 
and  essays.  Peter  Menkin,  3724  Kerner 
Blvd.,  San  Rafael,  CA  M901. 


SKI  COLUMN,  live  news,  not  canned 
“tips,”  for  Thursday  or  Friday  publica¬ 
tion.  Also  Sunday  features  on  ski  areas, 
mostly  East,  some  West  and  Europe.  Tap 
the  ski  ad  market.  Write,  phone  for  sam¬ 
ples:  try  column  20  weeks  FREE.  Bob 
Hollingsworth.  11  Riverside  Dr.,  12FE, 
New  York,  N.Y.  10023.  (212)877-1950. 


STAMPS 


STAMP  SCENE — Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  Box  131,  Rego  Park,  N.Y.  11374. 


YOUR  TAXES,  popular  farm  tax  column 
since  1975.  Over  150,000  read  this 
weekly  feature  by  leading  expert.  Send 
today  for  samples  and  prices  tO:  Cricket, 
Box  527,  Ardmore,  Penn.  19003. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


WE  CAN  HELP  you  start  your  own  news¬ 
paper  or  shopping  news  in  best  West  Coast 
area.  We  print  about  50  other  publisher 
friends'  daily,  weekly  and  other  deadline 
periodicals.  We  can  get  you  off  to  a  good 
start  anywhere  in  smog  free  northern 
California.  Box  3092,  Editor  &  Publisher. 


TYPESETTERS,  PRINTERS, 
PUBLISHERS 

Completely  automated  computerized 
phototypesetting  plant  is  interested  in 
merger,  partnership,  etc.  with  larger  com¬ 
pany  that  has  advertising  or  publishing 
clients.  The  best  in  new,  up  to  date  equip¬ 
ment  less  than  one  year  old.  Company 
currently  grossing  $175,(XX)/year  with  un¬ 
limited  potential,  capabilities  for  rapid 
turnaround  in  both  display  and  straight 
matter — ability  to  handle  work  through 
negatives.  Located  in  Denver,  a  rapidly 
growing  metro  area,  one  of  the  most  desir¬ 
able  living  areas  in  the  US  Good  labor 
market.  Write  to  Box  3145,  Editor  & 
Publisher  or  call  (303)  761-1317  week 
days  only. 


IF  YOU  CAN  HELP  us  build  sales  of  our 
free  distribution  subsidia^  in  Ohio,  it  can 
lead  to  eventual  ownership  for  you.  (We'll 
put  that  in  writing.)  This  is  an  excellent 
chance  to  work  into  your  own  profitable 
business.  Send  resume,  salary  require¬ 
ments  to  Box  3205,  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  Loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Vvinchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 


IT’S  A  CLASSIFIED  SECRET! 

We've  got  a  secret— and  it's  strictly  classified  information!  We'll  never  reveal 
the  identity  of  an  E&P  Box  Holder,  however  if  you  want  to  answer  a  Box 
Number  ad,  but  don't  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  put  your  mind  at  ease! 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder.  Attach 
a  note  telling  us  what  newspapers,  groups  or  companies  you  don't  want 
the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an  envelope  addressed 
to  E&P  Classifieds.  If  the  Box  Number  you're  answering  is  on  your  list, 
we'll  discard  your  reply. 


NEWSPAPER  BROKERS 


IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper — it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
da^ime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 

MEL  HODELL,  Newspaper  Broker, 

P.  0.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  4(X),  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


ALAN  G.  LEWIS 
Media  Broker 

On  file— over  3(X)  active  qualified  buyers 
for  you  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick,  Mass.  01037.  Phone 
(413)  477-6009. 

LET  US  HELP  YOU  get  top  price  for  your 
newspaper.  Newspaper  Service  Co..  P.  0. 
Dr.  12428,  Panama  City,  Fla. 


SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile.  Ala.  (205)  666-0893 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office," 
P.O.  ^x  88.  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO.  “Kansas  City  Of¬ 
fice.”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


NEWSPAPERS  FOR  SALE 


UNOPPOSED  WEEKLY  (gross  doubled  in 
1977)  in  booming  market,  sports  and 
tourist  publications  with  unlimited,  na¬ 
tional  future.  Valuable  mailing  lists.  1977 
gross  about  $400,000.  29%  down,  10-year 
payout.  7%  interest.  Broker  inquiries  wel¬ 
come.  Box  3129,  Editor  &  Publisher. 


STRONG  WEEKLY  tabloid  in  ideal  growth 
area  (Northern  Zone  9).  Projected  1977 
gross  $180,000  with  $70,(XX)  profit  target. 
Priced  at  $250,000  with  29%  down  and 
Seller  banking  balance  at  10%.  Broker: 
William  A.  Exline,  31  Carroll  Ct.,  San 
Rafael,  CA  94903. 


THE  PIEDMONT  North  Carolina,  good 
weekly— will  gross  $60,000.  Paid  circula¬ 
tion  perfect  fbr  man-wife  team. 

Price  1  times  gross.  20%  down— easy 
terms  on  balance.  Box  3110,  Editor  & 
Publisher. 


ESTABLISHED  SUBURBAN  WEEKLY. 
41st  year,  paid  circulation,  gross  $100M 
plus,  exciting  area  3  growth  location.  Box 
3061,  Editor  &  Publisher. 


PERIODICAL  covering  rapidly  growing  par¬ 
ticipant  sport.  $61 ,000  gross  tor  1977  with 
net  of  about  $21,CI00.  $20,000  down,  can 
be  operated  on  part-time  basis.  1977 
gross:  20%  above  1976.  Snyder  News¬ 
paper  Brokers,  136  E.  Honolulu,  Lindsay, 
Calif.  93247. 


WESTERN  DAILY.  $75,000  down.  Buyer 
should  be  financially  able  to  build  into 
daily  serving  15.000-home  field.  Qualified 
buyers,  please.  SNYDER  NEWSPAPER 
BROKERS,  136  E.  Honolulu.  Lindsay. 
Calif.  93247. 


ZONE  II — Sophisticated  weekly  TV  Shop¬ 
per  complete  with  columns,  features,  etc., 
within  35  miles  of  Philadelphia,  estab¬ 
lished  6  years.  Ideal  husband-wife  team, 
unique  distribution  system,  exciting  po¬ 
tential  with  continued  development.  1976 
gross— $150M.  Owner  will  cooperate  and 
stay  on.  $107,(X)0,  20%  down,  balance 
over  10  years.  Financially  qualified  princi¬ 
pals  only.  Box  3065.  Editor  &  Publisher. 


FLORIDA  WEEKLY,  5  years  old  and  grow¬ 
ing.  Gross  $55M.  Net  $22M.  Priced  at 

tross,  $25M  cash  required.  Box  2069, 
ditor  &  Publisher. 


SUCCESSFUL  Weekly  in  growing,  charm¬ 
ing  eastern  Long  Island  resort  area.  2500* 
circulation.  $83,000  r  gross;  must  assume 
mortgage.  Terms.  Made  for  husband/wife 
team.  Box  3185,  Editor  &  Publisher,  or 
phone  (516)  749-1000. 


ATLANTIC  CITY— only  legal  weekly  in 
casino  city  East.  Second  class  mailing 
permit.  Established  1940.  Superb  growth 
potential.  (609)  266-7436  between  1-5 
PM. 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


$75,000  available  as  down  payment  for 
unopposed  paid  weekly  newspaper.  Will 
reply  to  all  letters  that  give  full  details.  Am 
able  to  visit  your  plant  as  soon  as  I  hear 
from  you.  Prefer  newspaper  without  its 
own  press.  Confidence  respected.  Please 
write  to  Box  3143,  Editor  &  Publisher. 


WILL  PURCHASE  profitable,  established 
weekly  newspapers  and  shoppers  in  Cen¬ 
tral  New  York  area.  We  are  embarking  on 
an  acquisition  program  and  assure  a  quick 
response  and  prompt  action.  Box  3050, 
Editor  &  Publisher. 


PUBUCATlONS  FOR  SALE 


CITY  MAGAZINE  IN  SOUTHEAST 
Great  potential  in  area  showing  high 
growth  rates  in  business,  tourism,  year 
round  resort  living.  Consider  buy-in 
suggestions.  Box  3206,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


BUSINESS  SYSTEMS 


COMPLETE  Business  System  for  news¬ 
papers  from  10,000-50,000  circulation. 
Accounts  receivable  including  billing,  ac¬ 
counts  payable,  circulation  mailing,  circu¬ 
lation  carrier,  payroll,  general  ledger  and 
reporter  story  count.  The  hardware  AND 
software  starting  at  $28,000.  Call  Paul 
Zindell  (518)  828-1616. 


CAMERA  &  DARKROOM 


AGFA  OR-70  film  dryer.  Takes  up  to  20x24. 
$750.  Dries  negatives  in  30  seconds.  Call 
Skip  (203)  567-8789. 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMARAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801 


PROFLEX  REPROPORTIONING  SYS¬ 
TEMS— 2  demonstration  models,  excellent 
condition.  Reproportion  18"x24".  enlarge¬ 
ments,  reductions,  S0-2(X)°o  in  one  di¬ 
mension,  italics,  backslants,  circles,  wavy 
lines,  arches  and  drop  shadows.  For  new 
and  demo  units,  call  collect.  Sales  De¬ 
partment,  Combined  Services,  1414 
Laurel  Ave.,  Minneapolis,  MN  55403. 
(612)  339-7770. 


COMPOSING  ROOM 


ELECTRO-SET  430  tape  punch  by  Fair- 
child.  Good  condition.  In  use. 

Neal  Cadieu,  (919)  997-3111. 


COMPUTER  SOFTWARE 


ADVERTISING-CIRCULATION  Program 
packages  for  sale  for  IBM  Computer  Sys¬ 
tems  3.  32  or  34.  Including  ad  sales,  inch 
and  money  analysis  reports  anytime,  also 
monthly  billing  reports.  Extensive  year  ago 
history  for  all  ad  inches  and  money. 
CIRCULATION— draw  sheet,  all  ABC  re¬ 
ports  anytime  and  at  end  of  month.  Ad¬ 
vance  or  arrears  billing.  PIA,  Mail.  R.  C. 
Zollinger,  The  Gallup  Independent,  P.  0. 
Box  1210,  Gallup,  N.M.  87301,  (505) 
863-6811. 


AUTOMATED 

NEWSPAPER 

ACCOUNTING 

General  Ledger 
Payroll 

Accounts  Payable 
Accounts  Receivable 
Statistical  Sales  Analysis 
Circulation 

Written  in  RPG  II  and  fully  docu¬ 
mented.  For  complete  details  and 
installations  contact: 

Mr.  Frank  Pitts,  Vice-Pres. 
American  Resource  Systems,  Inc. 
2670  Union  Extd.  Suite  532 
Memphis,  Tn.  38112 
(901)  458-4905 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


USED  STA-HI  251  STACKER 
IN  EXCELLENT  CONDITION.  CONTACT 
Box  3108,  Editor  &  Publisher. 


CUTLER-HAMMER  MARK  III  COUNTER¬ 
STACKER.  Available  immediately.  Box 
3148,  Editor  &  Publisher. 


SAXMEYER  TYING  MACHINE,  Serial 
#4830  .Model  SRB.  Purchased  1973.  Price 
$15(^.  Excellent  condition.  Contact  Loren 
Dyer,  The  Bulletin.  1526  NW  Hill  St.. 
Bend,  OR  97701.  (503)  382-1811. 


SHERIDAN  24P  INSERTER.  VERY  GOOD 
CONDITION.  Available  immediately.  Con¬ 
tact  Box  3147,  Editor  &  Publisher. 


CLASS  1900  Series  Addressograph  with 
automatic  feed,  graphotype,  and  plenty  of 
file  cabinets  and  trays.  Includes  plate 
frames.  $1100.  Call  Skip  (203)  567-8789. 


SAXMAYER  tying  machine:  model  SR2B. 
Can  be  used  with  or  without  bundle  com- 
pacter.  3  years  old.  Works  like  new!  Con¬ 
tact  Danny  Wroblewski,  The  Alliance  Re¬ 
view,  Alliance,  OH.  Phone  (216)821-1200. 


CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Helsley,  P.O.  Box  22083,  Dal¬ 
las  Tx.  75222.  (214)  357-01%. 


SHERIDAN  48P  INSERTER  VERY  GOOD 
CONDITION.  Available  February,  1978. 
Box  3214,  Editor  &  Publisher. 


DIDDE-GLASSER  model  320  inserter. 
Good  condition.  3  station  comes  with 
compressor.  Price  negotiable.  Call  (607) 
277-4200. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


PASTEUP  SUPPUES 


McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 
54- 14th  Street 
Wheeling,  W.  Va.  26003 
Ph.  (3M)  233-5211 


PHOTOTYPESEUING 


ONE  Compugraphic  ACM  9000  with  con¬ 
sole,  8  filmstrips,  one  Compugraphic  2961 
HS  and  3  Compuperfs.  Sold  together  or 
separately  best  offer.  Call  Trentlyon:  (212) 
989-4096. 


PHOTON  200B  ADMASTER  WITH  SPARE 
PARTS.  CALL  (215)  567-6324- 
8AM-4PM.  BEST  OFFER 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2%1— $2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614, 


TWO  LINOTRON  505C's  12  pt.  Cora  6 
Phototypesetters  with  54  fontsof  type,  4.5 
pts.  to  96  pt.  type,  65  pica  measure.  3  AKI 
keyboards.  $50,000  or  make  offer.  For 
more  details  contact  Joe  Brooks, (904) 
252-1511. 


MARK  I,  Pacesetter,  8  by  11  P-16  Control¬ 
ler,  5-72  pt.  size.  Rebuilt  by  Dymo  at  fac¬ 
tory  6  months  ago.  New  reader  just  in¬ 
stalled.  $8,(XX).  Call  Frank  Parchman  at 
(503)  838-3467,  or  write  Sun- Enterprises 
Newspapers,  P.O.  Box  26,  Monmouth,  OR 
97338. 


FOR  SALE— 7  Beehive  model-3,  video  ter¬ 
minals  with  interfaces,  modem  controls 
and  related  equipment,  designed  for  CSI- 
Digital  PDP8-E  system.  Call  or  write  John 
Browning.  Columbia  Daily  Tribune.  P.O, 
Box  798,  Columbia.  MO  65201.  (314) 
449-3811. 


COMPUGRAPHIC  model  4962,  new  in 
crate.  List  $4,995,  first  $1,500  buys  it. 
Action  Advertising,  Fond  Du  Lac.  Wl  (414) 
922-8640. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


DIGITAL  PDP-8-1  Computer,  4  tape  decks, 
2  readers,  2  Burpe  punches,  1  ASR  tele¬ 
type,  4-K  memory,  fixed  head  disc.  News 
and  Classified  sort  and  merge  program  for 
4962  Compugraphics.  Disc  drive  model 
DF-32,  TCOl  controller  for  tape  drive, 
tapes  TU-55.  Also  2 — 4962  Compugraph¬ 
ics  with  6  film  strips.  Will  sell  as  package  or 
separate.  Call  F.  M.  Aull  or  R.  B.  Burriss, 
Salisbury,  NC  Post,  (704)  636-4231. 


PLATEMAKING 


TWO  NAPP  Satellite  plate  processors  with 
stretch  units.  Spare  parts  kit  plus  others. 
Two  Master  flat  cold  light  printers.  Model 
2435  with  Integrators:  call  Arnold 
McDonald,  Production  Manager,  Pitts¬ 
burgh  Press.  (412)  263-1691. 


DRAW  YOUR  OWN  CONCLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 


EQUIPMENT  &  SUPPLIES 


PRESSES 


FOUR  UNIT  Community  press-grease  un¬ 
its,  one  with  side  lay.  Community  folder. 
Good  condition,  now  printing  10.000  circu¬ 
lation  daily.  Will  sell  two  or  three  units  if 
buyer  desires.  Can  be  seen  at  The  Union, 
Box  1025,  Grass  Valley,  CA  95945  or  call 
Jack  Moorhead,  publisher  (916)  273-9561. 


GOSS  COMMUNITY 

We  currently  offer  two  Community  presses 
for  sale.  A  3  unit  press  with  Community 
folder  is  available  immediately.  A  6  unit 
press  with  S/C  folder  is  available  mid- 
January.  These  presses  are  in  above  aver¬ 
age  mechanical  condition  and  represent 
sound  value  for  the  press  customer  want¬ 
ing  quick  delivery. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Industrial  Ct. 
Atlanta,  GA  30329  (404)  321-3992 


GOSS  COMMUNITY  6  units  SC  folder  new 
1973.  IPEC,  Inc.,  401  N.  Leavitt  St.. 
Chicago,  III.  60612.  Ph;  (312)  738-1200: 
Telex  25-4388. 


2-COTTRELL  845  Roll  Stands,  2  high,  40" 
diameter,  complete  with  brakes.  Contact 
Dave  Lanford,  Niles  Daily  Star,  (616)  683- 
2100. 


and  you’ll  get  the  picture! 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payable  with  order) 

4-weeks  —  $1.35  per  line,  per  issue 

3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 

Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


OTHER  CLASSIFICATIONS 

(Remittattce  should  accompany 
copy  unless  credit  established). 

4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 

Add  $1.25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


Air-mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line— $64.40 
per  column  inch  minimum  space. 

Classified  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

575  Lexington  Ave.,  N.Y.,  N  Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name 

Address 

City  State  Zip 

Phone 

Authorized  by 

□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:  Weeks  Till  Forbidden 

Classification 

(Please  indicate  exact  classification  in  which  ad  is  to  appear) 

Copy:  Print  or  type  copy  on  separate  sheet  of  paper 
and  attach  to  this  order  blank. 

Mail  to:  editor  L  publisher  •  575  Leimgton  Ave.  •  New  York.  N  Y.  10022 
(212)  752-70S0  ext  307 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  URBANITE  4  black  units  new  1970, 
Urbanite  folder  with  Va  fold  SU  folder  75 
HP  drive,  2-8  position  roll  stands,  press 
new  1970.  Will  sell  as  complete  press  or 
components.  IPEC  Inc.,  401  N.  Leavitt  St., 
Chicago,  III.  60612.  Ph:  (312)  738-1200; 
Telex  25-4388. 


GOSS  COMMUNITY,  7  units,  2  folders 
Goss  Community  units  for  add-on,  1970 
Goss  Community  folders 
Goss  Suburban,  2  units 
Goss  Suburban,  6  units,  1966 
Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
(3oss  Urbanite  4  units,  new  1963 
Color  King  2:1  folder.  Model  790 
Gregg  flying  imprinter  22%" 

Urbanite  (4  folder 
Color  King,  5  units  folder  1965 
Fincor  motor  and  control  40-60-75-100HP 
Baldwin  countoveyors  model  108 
Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


GOSS  COMMUNITY,  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former.  Community  folder,  2  drives 
and  all  accessories.  We  will  sell  complete 
press  or  components.  IPEC  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  60612.  Ph;  (312) 
738-1200;  Telex  25-4388. 


VDTs 


FOR  SALE:  4  Hendrix  57(X)  VDT  terminals. 
Will  attach  to  any  Hendrix  6100,  6200, 
6400,  6500  front  end  system.  Purchased 
new  in  1974-75  for  $5,900,  now  $3,750 
each  or  $3,500  each  if  purchased  to¬ 
gether.  In  daily  news-advertising  usage 
presently.  Available  February  1,  1978. 
Phone  immediately  Marc  W.  Anthony,  pub¬ 
lisher,  Star-Herald,  Scottsbiuff,  NE.  (308) 
632-0760. 


WANTED  TO  BUY 


GOSS  SUBURBAN  4-6  UNITS  OR 
GOSS  URBANITE  3-5  UNITS. 
Box  3077,  Editor  &  Publisher. 


WILL  PAY  $500  for  12"xl8"  Graphic  Elec¬ 
tronics  Photo-Lathes  in  good  operating 
condition.  Contact  Franklin  Greenway,  196 
14th  St,  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


SHERIDAN  72  P  INSERTER 
IN  GOOD  CONDITION. 

BOX  1718,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  INSERTER. 
MUST  SEE  IN  OPERATION. 
BOX  1754,  EDITOR  &  PUBLISHER. 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


WANTED  TO  BUY. 
MULLER  227  INSERTER. 

BOX  1781,  EDITOR  &  PUBLISHER. 


GOSS  Headliner  22%"  cut-off  or  23  9/16" 
cut-off  with  or  without  stereotype  equip¬ 
ment.  Would  prefer  6  units  and  up;  would 
consider  4.  Gus  Izurieta,  Bell  Camp  Inc., 
P.O.  Box  97,  Elmwood  Park,  NJ  07407 
(201)  796-8442. 


WANTED  TO  BUY— Font  or  sorts  of  12pt. 
Linotype  Scotch  with  italics  number 
12,10.  Also  6  pt.  Ideal  with  bold  Roman 
(Intertype)  number  2053,  or  Italic  or 
Corona  type  face.  Contact  Centralia  Sen¬ 
tinel,  232  E.  Broadway,  Centralia,  IL 
62801,  (618)  532-5604,  Att:  K.  Kapp. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS  I 

TWO  AIDS  for  your  circulation  department! 
CIRCULATOR'S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for  pro¬ 
motion  campaigns,  all  ready  for  reproduc¬ 
tion.  Ask  for  details.  Berkley-Small  Inc., 
P.O.  Box  6526,  Mobile,  Ala.  36606. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2. 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


JOB  LEADS 


RADIO-TV  Jobs— Stations  hiring  nation¬ 
wide!  Free  samples:  “Job  Leads  Newslet¬ 
ter,”  1680-0M  Vine,  Hollywood.  Calif. 
90028. 


NEWSPAPER  CONSULTANTS 


WHEELER  ASSOCIATES,  INC. 
Management  Consultants 
Productivity  Improvements 
Cost  Analysis  and  Control 
Manpower  Utilization  Studies 
Labor  Negotiation  Assistance 
Preventive  Maintenance  Programs 
System  Design  and  Sophistication 
Four-Day  Workweek  Studies  and  Schedules 
Special  Programs  for  Smaller  Newspapers 
Nine  Central  Street -Lowell,  Mass.  01852 
(617)  457-7549 


IF  YOU  WANT  TO  SELL  your  daily  news¬ 
paper  in  the  next  5  years  I  can  probably 
double  your  receiving  price.  I  am  not  a 
buyer,  group  or  broker.  I  happen  to  work 
for  a  group  and  have  acquir^  some  know 
how.  Box  3202,  Editor  &  Publisher. 


TELEPHONE  CONSULTANTS 


YOU  CAN  REDUCE  telephone  costs  by 
putting  expert  knowledge  of  telephone 
systems  and  rates  on  your  side  of  the  ta¬ 
ble.  We  supply  that  expertise.  We  are  a 
consulting  firm  specializing  in  designing 
telephone  systems  for  newspapers.  We 
have  helped  over  50  newspapers  reduce 
telephone  costs.  We  can  help  you  too.  If 
you  are  considering  the  purchase  of  a  tele¬ 
phone  system,  send  for  our  free  check  list 
on  how  to  decide  whether  you  should  buy  a 
phone  system.  Com-Co  Communication 
Consultants.  Inc.,  521  Wall  Street,  Suite 
340,  Seattle.  Washington  98121,  (206) 
622-6430. 


Help 


Wanted... 


ACADEMIC 


NEWS-EDITORIAL  FACULTY:  An  Assistant 
or  Associate  Professor  in  an  accredited 
News-Editorial  sequence,  experienced  in 
undergraduate  teaching  and  media- 
related  research.  Requirement:  Three  to 
five  years’  professional  news  experience; 
PhD  preferred,  MA  required;  teaching  and 
research  experience.  Competitive  salary. 
Deadline:  January  23,  1978.  Send  letter 
and  resume  to  Elden  Rawlings,  (Chairman. 
Department  of  Journalism.  Texas  Christian 
University,  Fort  Worth.  TX  76129.  TCU 
does  not  discriminate  on  the  basis  of  sex, 
religion,  handicap,  race  or  ethnic  origin. 


HELP  WANTED 


ACADEMIC 


DEAN'S  POSITION  IS  OPEN  at  the  School 
of  Journalism,  University  of  Colorado  at 
Boulder. 

The  person  we  are  seeking  must  provide 
the  administrative  leadership  necessary 
for  the  school  to  attain  its  teaching,  re¬ 
search  and  service  goals.  The  Dean  must: 

1 — Supervise  the  day-to-day  administra¬ 
tion  of  the  school.  2— Promote  the  school's 
relationship  with  the  university  adminis¬ 
tration  and  other  academic  units. 
3 — Promote  the  school's  relations  with  ex¬ 
ternal  constituencies,  particularly  those  in 
the  mass  media.  4— Encourage  scholarly 
and  research  activity  within  the  school. 
The  person  we  are  seeking  must  have  ap¬ 
propriate  teaching,  research,  administra¬ 
tive  and  educational  backgrounds  to  work 
effectively  with  faculty,  students  and 
other  groups  within  the  university.  The 
Dean  also  must  have  sufficient  mass 
media  experience  to  appreciate  the  needs 
of  the  journalistic  profession  and  to  serve 
as  the  effective  representative  of  the 
school.  Therefore,  the  following  qualifica¬ 
tions  are  necessary: 

1 —  Academic  administrative  experience. 

2 —  Work  experience  in  the  mass  media. 

3 —  Demonstrated  competence  in  re¬ 
search.  4 — Full-time  university  teaching 
experience.  5— Earned  PhD  (or  equiva¬ 
lent). 

The  school  particularly  invites  applications 
from  women  and  minorities.  The  University 
of  Colorado  is  an  Affirmative  Action/Equal 
Opportunity  Employer.  Deadline  for  re¬ 
ceipt  of  applications  is  January  31,  1978. 
Appointment  will  be  effective  July  1, 1978. 
Please  send  resumes  and  letters  to  the 
Search  Committee  chairman: 

Malcolm  A.  Deans, 

Senior  Instructor, 

School  of  Journalism, 

University  of  Colorado, 

Boulder.  CO  80309. 


ASSISTANT  PROFESSOR  of  Journalism, 
MA  or  PhD,  experience  in  print  journalism, 
available  August  1978.  Summer  teaching 
usually  available.  Write  Professor  Seraphia 
Leyda,  English  Department,  University  of 
New  Orleans,  New  Orleans,  LA  70122. 
Equal  Opportunity  Employer. 


JOURNALISM  faculty  member  to  serve  as 
editorial  advisor  to  student  newspaper 
starting  Fall  1978.  Oversee  newspaper’s 
editorial  operation,  teach  one  course  per 
semester.  Appointment  at  assistant  pro¬ 
fessor  level,  salary  contingent  on  qualifica¬ 
tions.  PhD  preferred  with  at  least  three 
years  full-time  newspaper  work;  some 
teaching  helpful.  Send  letter  and  resume 
to  John  Kaufman,  Communications  De¬ 
partment,  California  State  University,  Ful¬ 
lerton,  CA  92634.  Affirmative  Action, 
Equal  Opportunity,  Title  IX  Employer.  Clos¬ 
ing  date  February  15. 


JOURNALISM.  Wanted:  teacher  of  photo¬ 
journalism.  MA  required.  PhD  preferred, 
but  must  have  significant  professional 
and/or  teaching  experience.  Salary  and 
r,  k  open,  dependent  on  qualifications. 
Would  teach  courses  in  photojournalism 
with  possibility  of  developing  new  courses; 
creative  and  innovative  spirit  essential.  Ef¬ 
fective  fall,  1978.  Send  resume  and  list  of 
references  to  Dean,  College  of  Journalism, 
University  of  South  Carolina,  Columbia,  SCI 
29208.  use  is  an  Affirmative  Action/Equal 
Opportunity  Employer. 


LAW  OF  COMMUNICATIONS  PROFESSOR 
The  University  of  Southern  California 
School  of  Journalism  will  replace  a  faculty 
member  whose  specialty  is  law  of  com¬ 
munications.  We  seek  a  person  who  has 
taught  the  subject  and  has  published  in 
the  field.  An  earned  doctorate  is  preferred. 
Previous  professional  media  experience  is 
desirable.  Rank  and  salary  will  be  deter¬ 
mined  by  the  qualifications  of  the  success¬ 
ful  applicant.  Nominations  and  applica¬ 
tions  should  be  mailed  on  or  before  Feb¬ 
ruary  1,  1978: 

Director 

School  of  Journalism 
University  of  Southern  California 
University  Park 
Los  Angeles,  CA  90(X)7 
The  ppsition  will  open  September  1,  1978. 
use  is  an  Equal  Opportunity/Atfirmative 
Action  Employer. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


HELP  WANTED 


ACADEMIC 


TWO  FACULTY  POSITIONS  OPEN  FOR 
1978-79.  Deadline  for  applying:  February 
1,  1978. 

One  position  will  be  at  the  senior-level.  For 
this  position  the  School  will  need  an  expe¬ 
rienced  teacher  with  a  doctorate  and  sig¬ 
nificant  professional  experience  which 
would  allow  him/her  to  teach  in  one  of  our 
sequences.  In  addition,  the  person  should 
have  the  ability  for  developing  and  over¬ 
seeing  a  graduate  program.  Also,  the  per¬ 
son  should  have  a  good  record  in  research 
and  publication,  which  would  support  his/ 
her  claim  as  a  scholar. 

The  second  position  will  be  at  the  assistant 
professor  level.  Duties  will  include  the 
teaching  of  courses  in  the  news-editorial 
sequence  and  in  introductory  mass  media 
areas.  Professional  experience  will  be  re¬ 
quired.  Ph.D.  in  hand  or  in  process  is  pre¬ 
ferred,  a  master's  degree  is  required. 

The  School  of  Journalism  is  an  equal  op¬ 
portunity  employer.  Minority  members  and 
women  are  urged  to  apply.  Salary  is  com¬ 
petitive. 

Contact  Dr.  John  F.  Pettibone,  Chairman, 
Faculty  Search  Committee,  Bowling  Green 
State  University,  Bowling  Green,  Ohio 
43403. 


ASSISTANT  OR  ASSOCIATE  PROFESSOR 
of  Mass  Communication  starting  Sep¬ 
tember,  1978.  PhD  or  dissertation-stage 
required.  Teach  mass  media  and  society, 
history  of  the  press,  and  other  media  sur¬ 
vey  courses.  Send  resume  to  Professor 
Edward  J.  Pappas,  585  Manoogian  Hall, 
Wayne  State  University,  Detroit,  Michigan 
48202.  An  Equal  Opportunity  Employer. 


THE  UNIVERSITY  of  North  Carolina  seeks 
a  person  to  teach  editing  and  layout  be¬ 
ginning  August  1978.  Ten  years  media  ex¬ 
perience  and  appropriate  educational 
background  expected.  Rank  and  salary 
open,  depending  on  qualifications.  Send 
resumes,  letters  of  recommendation,  and 
salary  requirements  by  March  1,  1978,  to 
Prof.  Thomas  A.  Bowers,  School  of  Jour¬ 
nalism,  Howell  Hall  021-A,  Chapel  Hill,  NC 
27514.  Equal  Opportunity/Affirmative  Ac¬ 
tion  Employer. 


REPORTER/EDITOR/TEACH  ER 
A  major  university  with  a  solid,  accredited 
news-editorial  sequence,  seeks  an  experi¬ 
enced  professional  with  a  strong  commit¬ 
ment  to  teaching  journalistic  fundamen¬ 
tals.  Our  program  has  been  kept  small- 
only  150  majors— and  emphasizes  close 
contact  between  students  and  faculty. 
Preference  given  candidates  with 
minimum  five  years'  news  experience  and 
master's  degree.  Minimum  salary:  $16,500 
for  nine  months.  Rank  open.  Tenure  track. 
Start  August  21. 

Contact  Harold  Fuson  Jr.,  Search  Commit¬ 
tee,  (department  of  Journalism,  University 
of  Illinois,  Urbana  61801.  Phone  (217) 
333-1508.  For  full  consideration,  applica¬ 
tions  must  be  received  by  February  3. 
The  University  of  Illinois  is  an  Affirmative 
Action/Equal  Opportunity  Employer  and 
encourages  applications  from  minorities 
and  women. 


ASSISTANT  or  Associate  Professor  to 
teach  introductory  and  advanced  courses 
in  technical  writing  and  editing;  advise 
students  and  develop  contacts  in  techni¬ 
cal  communication  field;  engage  in  re¬ 
search  or  other  creative  activity.  Profes¬ 
sional  technical  writing  and  communica¬ 
tion  experience  and  Master's  required. 
PhD,  teaching  experience  and  demon¬ 
strated  research  or  service  interest  prefer¬ 
red.  Salary  negotiable  in  mid-teens.  Open¬ 
ing  effective  August  21,  1978.  Submit 
credentials  by  January  15,  1978  to  (Jerry 
Eynon,  Faculty  Search  Committee,  De¬ 
partment  of  Technical  Journalism,  Col¬ 
orado  State  University,  Ft.  Collins,  Col¬ 
orado  80523. 

Colorado  State  University  is  an  Equal  Op¬ 
portunity  Employer  and  complies  with  Title 
IX  requirements.  The  Office  of  Equal  Op¬ 
portunity  is  located  in  314  Student  Ser¬ 
vices  Bldg. 


DIRECTOR  of  Communication  Program 
Specialty,  print  journalism.  Experience 
with  media  and  advocacy  of  public  issues. 
Responsibility  for  leadership  and  de¬ 
velopment,  student  recruitment,  staffing 
and  budget.  Five  years  experience,  PhD 
required.  Apply:  Dr.  Larry  Smith,  Sanga¬ 
mon  State  University,  Shepherd  Road, 
Springfield,  IL  62708. 
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HELP  WANTED 


ACADEMIC 


HELP  WANTED 


CIRCULATION 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


HELP  WANTED 


DISPLAY  ADVERTISING 


TWO  FACULTY  OPENINGS  anticipated  for 
Fall  1978.  University  ot  Iowa  School  ot 
Journalism  invites  applications  tor  two  po¬ 
sitions,  one  at  assistant  or  associate  pro¬ 
fessor  level,  the  other  at  assistant  profes¬ 
sor  level.  Top  priority — ability  to  teach 
news  reporting  and  editing.  Other  teaching 
qualifications  considered,  in  order  of  prior¬ 
ity:  magazine  and  freelance  writing,  visual 
aspects  of  media  with  emphasis  on  one  or 
more  of  the  following— video,  photog¬ 
raphy,  film.  Applicants  should  have  strong 
academic  background  in  the  humanities 
and/or  social  sciences,  and  professional 
experience.  Rank  and  salary  dependent  on 
individual's  qualifications.  PhD  with  ap¬ 
propriate  media  experience  preferred;  MA 
with  exceptional  media  qualifications  wel¬ 
comed.  Both  positions  expect  involvement 
at  graduate  and  undergraduate  levels. 
Send  letter  and  resume  to  John  Erickson, 
Chairperson,  Faculty  Search  Committee, 
School  of  Journalism,  University  of  Iowa, 
Iowa  City,  Iowa,  52242.  Screening  of  ap¬ 
plicants  begins  January  15,  1978.  An 
Equal  Opportunity,  Affirmative  Action 
Employer. 


THE  UNIVERSITY  OF  TULSA  Faculty  of 
Communication  seeks  Assistant  or  Associ¬ 
ate  Professor  for  Mass  Media  News  se¬ 
quence.  teaching  primarily  writing  and 
editing  courses.  Other  teaching  assign¬ 
ments  dependent  on  individual's  expertise 
and  department  needs.  PhD  or  national 
professional  reputation  required;  signific¬ 
ant  research  interests  and  experience  in 
print  and/or  broadcast  journalism  neces¬ 
sary.  Send  applications  tO: 

Dr.  Thomas  W.  Bohn,  Chairman 
Faculty  of  Communication 
Tulsa.  OK  74104 

The  University  of  Tulsa  has  an  Equal  Op¬ 
portunity/Affirmative  Action  Program  for 
Students  and  Employees. 


ADMINISTRATIVE 


I  OWN  A  6,000  circulation  weekly  in  a  rural 
county  seat  in  Indiana.  I  need  someone  to 
become  Business  Manager  and  Publisher. 

I  want  someone  who  will  build  advertising, 
commercial  printing  and  circulation.  Box 
3114,  Editor  &  Publisher. 

ARE  YOU  READY  to  take  full  charge  of  a 
progressive  weekly  in  Zone  5?  We  need  a 
working  manager  to  guide  editorial  con¬ 
tent,  do  some  news  and  sports  writing, 
take  photos,  direct  ad  sales  and  job  print¬ 
ing.  Prefer  married  person.  Send  resume 
and  salary  requirement  to  Box  3134, 
Editor  &  Publisher. 


VICE-PRESIDENT- 

OPERATIONS 

Rapidly  growing  newspaper  group  head¬ 
quartered  in  the  Southeast  needs  aggres¬ 
sive,  hardworking  operations  manager. 
Must  be  willing  to  travel.  Group  expanding 
at  the  rate  of  2-3  acquisitions  per  year. 
Send  resume  to  Box  3181,  Editor  & 
Publisher.  All  replies  kept  in  strictest  con¬ 
fidence. 


CIRCULATION 


SMALL,  RAPIDLY  GROWING  daily  news¬ 
paper  in  one  of  the  most  competitive  mar¬ 
kets  in  the  nation  seeks  experienced  pro  to 
build  circulation.  If  you're  unhappy  as  the 
number  two  or  three  man  where  you  are 
now,  this  is  the  spot  for  you.  Or,  if  you're 
retired  but  want  to  get  back  in  the  saddle 
fora  while,  we'd  be  interested  too.  We're  in 
a  fast  growing  Western  city.  No  snow  or 
ice,  just  sunshine.  Great  opportunity  for  a 
guy  who  will  roll  up  his  sleeves  and  go  to 
work.  Box  3122,  Editor  &  Publisher. 

CIRCULATION  DIRECTOR 
22,000  afternoon  offset  daily  needs  an 
energetic,  objective-oriented  person  who 
can  conceive,  plan,  organize,  implement 
and  manage  effective  promotion,  sales, 
service  and  collection  programs  in  growing 
Zone  4  market.  The  person  we  seek  is 
thoroughly  knowledgeable  of  all  circulation 
aspects,  is  very  strong  in  human  relations 
and  is  able  to  provide  quality  leadership. 
Position  offers  opportunity  for  personal 
and  professional  development,  achieve¬ 
ment-oriented  pay  and  excellent  fringe 
benefits.  If  you  want  to  learn  more  about 
this  challenging  and  rewarding  opportu¬ 
nity,  send  resume  describing  yourself, 
education  and  experience  to  Box  3144, 
Editor  &  Publisher. 


CIRCULATION  MANAGER:  6,850  sun  belt 
daily  needs  shirt  sleeve  manager  who  can 
sell,  service  and  collect.  Experience  re¬ 
quired.  Position  now  open.  (405)  341- 
2289. 

CIRCULATION  MANAGER— Zone  1  morn¬ 
ing,  evening  and  Sunday,  about  100,000 
circulation.  An  opportunity  for  circulation 
sales  promoter,  capable  of  setting  up  TMC 
system,  working  with  latest  data  process¬ 
ing  system.  Ideal  situation  for  highly  moti¬ 
vated  person  to  attain  above  average  earn¬ 
ings  and  benefits  in  college  town  atmo¬ 
sphere.  Box  3138,  Editor  &  Publisher. 


RETAIL  CIRCULATION 
SALES  MANAGER 

New  York  based  publication  is  looking  for 
an  innovative  and  self-starting  individual 
to  oversee  sales  in  prime  area  with  em¬ 
phasis  on  development  of  new  outlets. 
This  exciting  new  venture  offers  good 
growth  potential,  substantial  incentives, 
benefits,  auto  expense  and  a  salary  in  the 
$16,000  range.  Submit  resume  to  Box 
3140,  Editor  &  Publisher. 


CIRCULATION  MANAGER— immediate 
opening  Southern  Michigan  daily.  Good 
salary,  fringes.  Box  3131,  Editor  & 
Publisher. 

SALES  COORDINATOR,  number  2  person 
in  Circulation  Sales  Department,  should  be 
experienced  with  dealers  operations  and 
some  single  copy  sales,  salary  up  to 
$14,000.  Send  complete  resume  to  Box 
3086,  Editor  &  Publisher. 


CIRCULATION  ZONE  MANAGER 
We're  looking  for  a  bright,  aggressive  indi¬ 
vidual  to  manage  one  of  our  circulation 
zones.  The  right  person  must  be  able  to 
motivate  people,  and  handle  all  circulation 
responsibilities  delegated  to  him/her. 
We're  a  young  progressive  department  of  a 
fast-growing  suburban  daily  in  Zone  5.  and 
offer  good  salary  and  fringe  benefits.  Send 
resume  to:  Box  3060,  Editor  &  Publisher. 

DISTRIBUTION  MANAGER 
We've  created  this  new  position  in  our  Cir¬ 
culation  Department  and  now  we're  look¬ 
ing  for  a  bright,  organized,  hard  working 
individual  to  fill  it. 

This  job  requires  previous  circulation  and 
distribution  experience  in  developing  and 
implementing  delivery  systems,  especially 
motor  routes.  You  will  work  directly  with 
our  Circulation  (Director. 

The  position  offers  you  an  exciting  chal¬ 
lenge  to  develop  a  total  distribution  system 
for  a  Zone  5  daily  which  has  great  growth 
potential. 

A  starting  salary  of  $14,C)<X)  with  future 
challenges  and  growth  opportunities  for 
the  right  person.  Along  with  comprehen¬ 
sive  medical,  dental  and  life  insurance 
coverage  and  retirement  plan. 

Our  Circulation  Department  is  fully  com¬ 
puterized  and  ready  to  support  dynamic 
circulation  programs.  If  you  are  willing  to 
work  hard  to  achieve  realistic  goals,  send 
resume  to  Box  3029,  Editor  &  Publisher. 


MANAGER  for  weekly  newspaper  group  in 
Northern  New  Jersey.  For  person  with 
strong  track  record  in  voluntary  pay,  con¬ 
version,  mail  subscription,  paid  and  con¬ 
trolled.  Send  resume  to  Box  3186,  Editor  & 
Publisher. 

CIRCULATION  MANAGER  for  15,000  eve¬ 
ning  and  Sunday  7-day  eastern  North 
Carolina  growing  newspaper.  Applicants 
experience  should  include  all  phases  circu¬ 
lation  operation  including  PIO,  motor 
routes,  little  merchant.  Must  be  strong  in 
promotion  and  collections.  Super  career 
growth  opportunity  for  take-charge  person 
to  build  a  strong  department.  Include  ex¬ 
perience  and  salary  requirements  in  re¬ 
sume.  Box  3197,  Editor  &  Publisher. 


SUNNY  CALIFORNIA  CALLING  FOR 
A  CLASSIFIED  MANAGER 
Abandon  your  snow  tires,  ice  scraper  and 
frigid  trek  to  the  office.  Come  to  Sunny 
California!  If  you  see  yourself  as  a 
"Hands-On"  classified  sales  team  leader 
with  a  yen  to  build  your  own  department, 
this  may  be  your  opportunity. 

We  are  a  17,000  offset  daily  newspaper  in 
the  fastest  growing  city  in  California. 

In  your  reply,  state  salary  requirements 
and  possible  starting  date.  Contact  Adver¬ 
tising  Director,  News  Chronicle,  P.O.  Box 
3129,  Thousand  Oaks,  (DA  91359,  tele¬ 
phone  (805)  495-7401. 


CLASSIFIED  AD  MANAGER— Zone  8, 
18,000  Daily.  Excellent  opportunity  for 
knowledgeable,  experienced  manager  in  a 
healthy,  growing  market.  Write  Box  3117, 
Editor  &  Publisher,  including  resume,  ex¬ 
perience  and  salary  requirements. 

OUTSTANDING  OPPORTUNITY 
AND  NATURE,  TOO. 

Award-winning  40,000*  daily  mid-way  be¬ 
tween  Glacier  and  Yellowstone  National 
Parks  is  seeking  an  aggressive  classified 
advertising  manager  with  promotion  and 
phoneroom  experience.  Successful 
applicant  will  supervise  6  employees  im- 
m^iately  with  the  potential  for  growth 
within  the  department  and  company.  Mail 
complete  resume  and  salary  requirements 
to  Advertising  Director,  The  Great  Falls 
Tribune,  P.O.  Box  2468,  Great  Falls,  MT 
59403. 

CLASSIFIED  MANAGER  position  open 
January  1,  1978.  Must  be  experienced, 
sales  and  promotion  oriented.  Excellent 
salary,  bonus  and  fringes.  7  day  daily  is 
division  of  Harte-Hanks  Communications. 
Send  resume  to  Jim  Barnhill,  Publisher, 
The  Ypsilanti  Press,  P.  0.  Box  280, 
Ypsilanti,  Ml  48197. 

CLASSIFIED  MANAGER  wanted  for 
16,000  ABC  daily  in  North  Central  Texas, 
35  miles  north  of  Dallas-Fort  Worth.  Lake 
area.  Rapidly  expanding  university- 
industrial  and  agricultural  community. 
Need  aggressive,  innovative  salesperson  to 
train  and  manage  staff  ot  6.  Send  resume 
to  Fred  Patterson,  Denton  Record- 
Chronicle,  Box  369,  Denton,  TX  76201. 


CLASSIFIED  ADVERTISING  \ 

CLASSIFIED  ADVERTISING 
MANAGER 

We  are  looking  for  a  sales  leader  for  a 
major  Zone  2  newspaper  with  a  staff  of  60. 
Experience  in  a  competitive  market  is  im¬ 
portant.  Salary  negotiable.  Bonus,  persion 
plan,  hospitalization  and  major  m^ical  in¬ 
surance.  Send  resume  to  Box  3188,  Editor 
&  Publisher. 


REAL  ESTATE 
ADVERTISING 
SALES  MANAGER 

Expansion  of  our  Classified  Advertising 
Department  necessitates  the  creation  of 
this  position.  Individual  we  seek  will  have 
advertising  management  and  sales  experi¬ 
ence  dealing  with  Realtors,  builders  and 
developers.  Experience  in  a  competitive 
market  is  a  definite  plus.  We  offer  good 
starting  salary  plus  bonus  and  attractive 
benefit  program.  Time  Magazine  named  us 
one  of  the  five  best  newspapers  in  the 
South.  We  are  the  Number  One  newspaper 
in  Dallas  and  growing!  Send  your  resume 
and  salary  requirements  in  strict  confi¬ 
dence  to: 

Bob  Sproat 

Classified  Advertising  Director 

DALLAS  TIMES  HERALD 

P.  0.  Box  5445 
Dallas,  TX  75222 
or  call: 

214/744-6400 

Equal  Opportunity  Employer  M/F 

RARE  OPPORTUNITY  FOR  UNIQUE 

SALES  MANAGER:  , 

Successful  6  year  old  publishing  company 
in  metro  San  Jose  is  looking  for  a  special 
sales  manager  to  motivate,  train  and 
stimulate  18  salespeople  in  retail  advertis¬ 
ing  sales.  Must  be  able  to  establish  rapport 
with  this  young,  aggressive,  enthusiastic 
sales  force  as  well  as  communicate  with 
other  department  heads.  3  million  dollars 
in  gross  sales  in  77  and  growing.  Tele¬ 
phone  Jim  Offield  (408)  374-7500  or  write 
Potpourri,  591  W.  Hamilton  Avenue, 
Campbell,  California.  95008.  Attn:  James 
S.  Offield. 

CLASSIFIED  MANAGER  for  Southern 
Georgia  small  daily/weekly  combination.  5 
in  department.  Full  authority.  $13,000 
guaranteed  plus  gain  commission.  Geo¬ 
graphically  ideal.  Plenty  of  cultural  advan¬ 
tages.  Career  opportunity  for  right  man  or 
woman.  Box  3212,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  to  manage 
young  ad  staff  of  a  growing  19,000  PM 
offset  daily,  located  in  pleasant  New  Eng¬ 
land  community.  Long  term  commitment. 
Salary  open.  Send  resume  and  goals  to  Box 
3112,  Editor  &  Publisher. 


SHARP,  ENERGETIC  shirt-sleeve  ad 
salesperson  with  3-5  years  competitive  ex¬ 
perience  in  community  field.  Strong  in 
promotion,  ideas,  layouts  and  sales.  Fast 
growing,  top  weekly.  Beautiful  area,  out¬ 
door  recreation  abounds  year  around.  In¬ 
clude  resume,  references,  salary  history, 
availability  date  first  letter.  Self-starters 
write  Marty,  Verde  Independent,  Box  517, 
Cottonwood  AZ  86326. 

EXPERIENCED  ad  salesman  wanted  by 
Florida  newspaper.  Send  resume  to  Box 
3130,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
National  specialty  publication  has  unusual 
opportunity  if  you  have  sales  experience 
and  are  ready  to  advance.  Your  respon¬ 
sibilities  will  include  budgeting,  planning 
and  directing  sales,  running  department. 
You  report  to  Publisher  and  can  earn 
promotion  in  quality-oriented  publication 
group.  Some  travel.  Ideal  family,  recrea¬ 
tion  location.  Please  send  resume,  current 
salary,  letter  explaining  career  goals  to  Box 
3085,  Editor  &  Publisher.  Equal  Opportun¬ 
ity  Employer. 


ADVERTISING  DIRECTOR 
An  unexpected  opening  has  developed  to 
direct  an  8  person  sales  staff  at  an  active, 
growing— still  independent — 25M  daily 
with  35M  Weekly.  Zone  I.  Successful 
applicant  will  also  assume  over-all  direc¬ 
tion  of  Classified,  Copy  and  Art  section, 
and  Dispatch. 

Applicant  should  be  strong  in  developing 
promotions,  major  account  contacts,  and 
have  proven  ability  to  motivate  young 
staff. 

Potential  for  community  involvement  is 
important.  We  prefer  a  college  graduate, 
but  will  consider  favorably  equivalent  pro¬ 
fessional  experience. 

This  is  a  good  paying  position  offering  fine 
professional  growth  opportunity  along  with 
a  good  benefit  program. 

Interview  by  appointment  only  following 
application  letter  with  full  details  tO:  Gen¬ 
eral  Manager,  The  Bristol  Press,  99  Main 
St.,  Bristol,  (iT  06010. 


COMPETITIVE  SUBURBAN  needs  adver¬ 
tising  salesman/manager.  Up  to  $20,000 
salary  and  profit-sharing.  Excellent  fringe 
benefits,  nice  community.  Sales  ac¬ 
complishments  should  be  described.  State 
present  earnings.  Write  Box  3094,  Editor  & 
Publisher. 


SOUTHERN  IDAHO  DAILY  located  in 
prime  recreational  area  seeks  a  bright, 
self-motivated  individual  who  wants  to 
learn,  sell,  and  grow  in  newspaper  sales. 
Salary  plus  commission  and  benefits. 
Send  confidential  resume  and  salary  his¬ 
tory  to  Tom  Lane,  P.O.  Box  190,  Burley,  ID 
83318. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

AcJdress  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective  in 
the  number  of  clips  submit¬ 
ted  in  response  to  an  ad. 
Include  only  material  which 
can  be  fonwarded  in  a  large 
manila  envelope.  Never  sub¬ 
mit  complete  newspapers  or 
magazines  unless  specific¬ 
ally  called  for. 

Editor  &  Publisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplacable  material. 


EDITOR  &  PUBLISHER  for  December  10, 1977 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


ADVERTISING  DIRECTOR 
Zone  2  chain  of  aggressive  suburban  week¬ 
lies  total  circulation  132,000  needs  ex¬ 
perienced  ad  person  to  lead  all  ad  depart¬ 
ments.  Administrative  and  staff  develop¬ 
ment  skills  are  essential.  A  great  opportun¬ 
ity  for  a  talented  leader.  Write  Box  3139, 
Editor  &  Publisher. 


ADVERTISING  MANAGER 
19,000  Daily  and  Sunday  seeks  a  shirt 
sleeve  Retail  Advertising  Manager.  Prefer 
5-8  years  experience.  We  are  seeking  a 
well-organized  self-starter  who  knows  how 
to  direct  people.  Salary  commensurate 
with  experience.  Excellent  benefits  and 
good  opportunity  for  advancement.  Send 
resume  and  references  to: 

J.  Gene  Chambers 
The  Mining  Journal 
249  W.  Washington  Street 
Marquette,  Michigan  49855 


NEWSPAPER 


RETAIL 


ADVERTISING 


SALES 


The  Erie  Times-News,  retail  advertising 
department,  will  have  an  opening  in 
January  for  the  best  salesperson  we  can 
find. 


We  are  looking  for  a  person  who  has  had 
broadcast  sales  experience  to  back  up 
their  newspaper  background. 

A  strong  knowledge  of  co-op  advertising 
IS  a  definite  plus. 

While  we  have  a  complete  art  department, 
experience  and  facility  with  ad  layout  will 
be  helpful. 

If  you  have  experience  and  a  good  past 
performance  sales  record,  we'd  like  to  talk 
with  you. 

Interviews  will  be  arranged  only  upon  re¬ 
ceipt  of  a  resume,  which  should  include 
your  salary  history.  Please  reply,  in  confi¬ 
dence,  to: 


Owen  Toole 

Display  Advertising  Manager 

ERIE  TIMES-NEWS 

205  W.  12th  St.,  Erie,  PA  16501 


WANTED:  Ad  Director 
Stable,  growing  long  established  Zone  5 
daily  needs  a  working  Ad  Director  to  lead  a 
3  salesperson  staff.  All  benefits  including 
profit  sharing.  Must  have  record  of  stable 
employment  and  desire  to  establish  a  long 
term  association.  Send  resume  with  finan¬ 
cial  requirement  to  Box  3200,  Editor  & 
Publisher. 


DISPLAY  SALESPERSON,  been  selling 
hard  in  small  market?  Strong  in  sales,  lay¬ 
out,  copy,  production  and  community  in¬ 
volvement?  You  may  be  the  person  we 
want.  Good  salary,  insurance,  profit  shar¬ 
ing,  with  hard  working  team  in  top  award 
winning  Illinois  weekly  group.  Resume  to 
Allen  Verachtert,  Ad  Director,  Chronicle 
Newspapers,  2601  E.  Main  St.,  St. 
Charles,  IL  60174. 


RETAIL  ADVERTISING  SALES 
The  Ft.  Lauderdale  News  has  an  opportun¬ 
ity  for  an  ambitious  person  to  move  up  in  a 
career  of  newspaper  advertising  sales.  If 
you  have  2  or  more  years  of  RECENT  ex¬ 
perience  selling  newspaper  retail  display 
advertising,  we  have  a  position  in  which 
you  can  grow.  Send  your  conhdential  re¬ 
sume  and  salary  requirement  to  Personnel 
Dept.,  The  Ft.  Lauderdale  News,  P.O.  Box 
14430,  Ft.  Lauderdale,  FL  33302.  Phone 
(305)  761-4386.  An  Equal  Opportunity 
Employer. 


START  THE  NEW  YEAR 
WITH  A  BRIGHT  FUTURE 

Small  but  aggressive  daily  with  expansion 
plans  needs  energetic  sales  person!  We're 
seeking  someone  with  3-5  years  competi¬ 
tive  experience  to  aid  in  the  management 
of  a  retail/classified  “total  sell”  staff  as 
well  as  handle  and  develop  accounts.  If 
you  feel  your  upward  movement  is  blocked 
and  feel  you're  ready  for  management,  our 
acquisition-minded  company  could  be  the 
answer.  Let's  talk  about  it  now  so  you 
could  move  after  the  holidays.  Send  com¬ 
plete  resume  or  phone  Reid  L.  Christen¬ 
sen,  Daily  Gate  City,  Keokuk,  lA  52632 
(319)  52i83CX). 


NATIONAL  ADVERTISING 
ACCOUNT  EXECUTIVES 
Gannett  is  expanding  its  New  York  Sales 
Staff  effective  January  1,  1978.  We  are 
looking  for  newspaper  career-minded  na¬ 
tional  advertising  professionals  with  solid 
sales  experience. 

Salary  commensurate  with  experience;  ex¬ 
cellent  growth  potential. 

For  an  immediate  appointment,  call  0.  T. 
Watkins,  949-0926,  Gannett  Newspaper 
Advertising  Sales,  NY.  We  will  require  a  full 
resume.  All  applications  in  complete  con¬ 
fidence. 


EDITORIAL 


ZONE  5  SUBURBAN  weekly  seeks  creative 
editor.  Heavy  emphasis  on  local  features 
and  photography.  At  least  2  years  experi¬ 
ence  in  newspapers  essential.  Must  know 
camera,  darkroom,  and  layout.  Looking  for 
management  caliber  professional.  Married 
preferred.  Apply  in  writing  with  salary  re¬ 
quirements  and  resume  to  Box  3096, 
Editor  &  Publisher. 


SPORTS  EDITOR 

We're  an  award  winning  55,000  PM  in  Zone 
2  and  we're  looking  for  a  sports  editor.  The 
person  we  want  should  be  capable  of 
motivating  a  staff  of  15  and  should  have 
polished  managerial  skills.  The  job  is  de 
manding  and  requires  leadership  and  pati 
ence  but  we  pay  well  and  offer  good  bene¬ 
fits.  Send  us  everything  in  the  first  letter;  a 
resume,  clips  and  a  3CiO  word  letter  outlin¬ 
ing  your  philosophy  of  sports  in  a  daily 
newspaper.  Write  Box  3102,  Editor  & 
Publisher. 


MANAGING  EDITOR  for  small  California 
daily  must  be  stable,  mature  and  experi¬ 
enced  in  dealing  with  staff  and  public.  Ex¬ 
cellent  opportunity.  Send  complete  re 
sume  and  salary  requirements  to  Box 
3097,  Editor  &  Publisher. 


AN  OPPORTUNITY  for  a  beginning  edito¬ 
rial  writer  who  is  bright,  writes  clearly, 
thinks  logically  and  wants  to  join  a 
medium-sized  newspaper  in  Ohio.  Must  be 
aware  and  also  community-minded.  Box 
3088,  Editor  &  Publisher. 


STAFF  EXPANSION  around  January  1  will 
create  openings  in  Zone  7.  50,000  PM 
daily.  Positions  available  for  Family  Living 
Section  Editor,  2  enthusiastic,  self¬ 
starting,  aggressive  reporters  with 
minimum  2-3  years  newspaper  experience. 
Include  salary  objective,  clips,  references. 
Box  3104,  Editor  &  Publisher. 


ARE  YOU  READY  to  take  full  charge  of  a 
progressive  weekly  in  Zone  5?  We  need  a 
working  manager  to  guide  editorial  con¬ 
tent,  do  some  news  and  sports  writing, 
take  photos,  direct  ad  sales  and  job  print¬ 
ing.  Prefer  married  person.  Send  resume 
and  salary  requirement  to  Box  3134 
Editor  &  Publisher. 


WANTED:  Editorial  Director  to  research, 
write  and  air  broadcast  editorials.  Capitol 
City  market  and  number  one  station  with 
tradition  of  editorializing.  Credentials 
VTR,  resume  necessary.  Salary  negotiable 
Clark  Edwards,  News  Director,  WSFA-TV, 
10  East  Delano  Ave.,  Montgomery,  AL 
36105.  An  Equal  Opportunity  Employer 


WORKING  EDITOR— with  sharp  editing 
and  layout  skills.  5500  people  oriented 
weekly  covering  single  county.  Staff  of  3. 
Eastern  North  CaroTina.  No  drifters.  Can 
be  career  position.  Box  3119,  Editor  & 
Publisher. 


SENIOR  SCIENCE  AND 


MEDICAL  WRITER 

Major  Voluntary  Health  Agency  has  an  ex¬ 
cellent  opportunity  for  an  experienced 
Medical/Science  Writer.  Must  have  5  years 
experience  in  mass  media,  newspapers 
and  magazines  preferred.  Starting  salary 
commensurate  with  experience  plus  excel 
lent  benefits  at  our  Texas  location. 
Qualified  individuals  should  submit  re 
sume  including  salary  history  in  confi 
dence  to; 


Box  3128,  Editor  &  Publisher 

An  Equal  Opportunity  Employer  M/F 


NIGHT  COPY  EDITOR  experienced  in  copy 
editing,  headline  writing  aqd  layout 
needed  for  this  key  position  in  our  organi¬ 
zation.  We  are  a  medium-sized  daily  and 
Sunday  in  the  New  York  metropolitan  area. 
Reply  to  Box  3123,  Editor  &  Publisher. 


COPY  EDITOR 


Southern  Illinoisan,  33,(X)  Monday-Friday 
publication  with  a  Sunday  edition  located 
in  Carbondale,  Illinois,  has  an  immediate 
opening  in  the  copy  desk  due  to  staff  ex¬ 
pansion.  The  best  candidates  will  have  1-2 
years  desk  experience  and  2-3  years  gen¬ 
eral  reporting  background.  Ability  to  proc¬ 
ess  wire  and  sports  copy  desirable.  Good 
salary,  benefits  and  growth  potential 
through  group  affiliation.  Send  resume 
and  copy  editing  examples  tO:  Keith 
Stewart,  Lindsay-Schaub  Newspapers, 
P.O.  Box  789,  Decatur,  III.  62525. 


JACK  ANDERSON  INTERN  PROGRAM 
Applications  now  being  accepted  from  col¬ 
lege  students  and  recent  graduates  in¬ 
terested  in  learning  investigative  report¬ 
ing.  Send  resume,  newsclips  and  recom¬ 
mendations  to  Jack  Anderson  Intern  Pro¬ 
ram,  1401  16th  St.  NW,  Washington,  D.C. 
0036. 


MANAGING  EDITOR 


We're  still  looking  for  top-notch  individual 
to  fit  into  rapidly  growing  20M  offset  PM 
daily.  Must  know  newsroom  operation  from 
bottom  up.  Particularly  city  desk.  Prize¬ 
winning  product;  up  to  325  pages  per  week 
including  100-page  Sunday  package. 
Modern  plant,  imniediate  plans  for  front- 
end  computerization.  Excellent  retire¬ 
ment,  other  benefits.  Ideal  South  Florida 
Gulf  Coast  area.  Solid  future  for  the  right 
person.  Minimum  experience:  news  editor 
or  city  editor  who  is  ready  to  move  up  to 
managing  editor.  Contact:  Tom  Hayer, 
Executive  Editor,  Naples  Daily  News,  1075 
Central  Ave.,  Naples,  Fla.  33940  or  Phone 
(813)  262-3161. 


COPY  EDITOR 
Two  or  more  years  experience  preferred, 
but  main  consideration  for  this  job  is  abil¬ 
ity  to  move  up  on  50,CXX)  daily  in  growing 
Sun  Belt  city  in  Zone  6.  Should  have  basic 
layout  skills  and  sound  news  judgment, 
combined  with  desire  to  produce  a  lively 
attractive  newspaper.  Box  3057,  Editor  & 
Publisher. 


LAY  MEDICAL  EDITOR  to  produce  tape- 
recorded  summaries  of  m^ical  conven¬ 
tions  for  Southern  California-based  audio 
publication.  Resume  to  P.  0.  Box  712, 
Glendale,  Calif.  91209. 


MAJOR  MORNING  DAILY  seeks  strong 
number  2  in  sports  department.  Layout 
editing  and  administrative  talent  are  es¬ 
sential.  VDT  experience  helpful.  This  is  not 
a  writing  job.  Department  has  strong  em 
phasis  on  high  school,  college  and  outdoor 
coverage.  Located  in  Zone  7.  Send  resume 
and  work  samples  to  Box  3135,  Editor  & 
Publisher. 


WANT  TOUGH  POLITICAL  REPORTER,  wil¬ 
ling  to  learn  politics  from  inside.  Job  in¬ 
cludes  speechwriting,  publications,  media 
liaison,  head-knocking  in  big-state  politics. 
Prefer  urban  background  and  proven 
toughness.  Send  salary,  resume,  clips.  Box 
3124,  Editor  &  Publisher. 


EDITOR 

A  chain  of  11  suburban  weeklies,  circula¬ 
tion  125,000,  needs  a  dynamic  veteran 
editor  for  the  fast-growing  new  town  of  Co¬ 
lumbia,  Maryland.  Future  promotion  po¬ 
tential  to  Managing  Editor  of  all  1 1  papers. 
Leadership  and  ability  to  develop  staff  a 
must.  Write  or  call  James  B.  Shaffer,  Gen¬ 
eral  Manager,  Times  Newspapers,  Box 
312,  Elicott  City,  MD  21143.  (301)  465- 
3333. 


COPY  EDITOR 

If  you  can  edit  tightly  and  like  to  write 
snappy,  concise  headlines,  we  need  you  to 
fill  a  key  position  on  our  copy  desk.  A 
minimum  of  1-3  years  experience  neces¬ 
sary  to  meet  the  demands  of  a  fast-paced 
65,000  daily  and  Sunday  AM  newspaper  in 
the  Hudson  Valley  of  New  York  State.  VDT 
experience  preferred.  Write  or  call  Ginny 
Bull,  Personnel  Director,  The  Times  Her¬ 
ald-Record,  40  Mulberry  St.,  Middletown, 
N.Y.  10940.  (914)  343-3638. 


Circulate  Your  Jobs,  Services,  Taler)ts 
to  the  Largest  Newspaper  Audience 
in  the  World  with  E&P  Classifieds 


EDITOR  &  PUBLISHER  for  December  10. 1977 


PICTURE  EDITOR 

Experienced  person  to  supervise  metro 
staff  of  12  artists  and  photographers. 
Duties  include  selection  of  all  photos  in 
paper,  coordination  of  colors,  equipment 
selection,  etc.  Top  pay  and  lucrative  fringe 
benefits.  Send  resume  and  samples  of 
work  to  Box  3141,  Editor  &  Publisher. 


Are  you  a  potential  .  .  .? 


MANAGING  EDITOR 


OUTSTANDING  OPPORTUNITY 
FOR  THE  RIGHT  PERSON 


Brisk,  concise  stories,  dynamic  layouts: 
crisp  headlines,  story  count,  people  news, 
vivid  photography,  VDT  responsibility,  and 
leadership.  Non-resistance  to  constructive 
changes,  consistent  critique  of  your  news¬ 
paper  and  staff.  Strong  local  ecfitorial  pol¬ 
icy.  Tell  it  like  it  is  with  taste;  no  “cheap 
shots,”  no  “shooting  from  the  hip.”  A  pro¬ 
fessional,  hot  a  journeyman  editor.  RE¬ 
SPECT  of  your  staff  for  leadership,  knowl¬ 
edge,  guidance,  fairness,  discipline  and 
insistence  on  staff  efficiency. 

Atmosphere  ideal  for  a  builder.  Modern 
up-to-date  plant.  Offset,  cold  type  VDT, 
computer  15,500  independent  PM  daily  in 
Zone  2. 

If  you  have  it,  the  publisher  wants  you. 
Write  Box  3149,  Editor  &  Publisher  with 
full  particulars. 


HAVE  A  WAY  WITH  WORDS?  43M  daily  in 
northern  Illinois  needs  capable  experi¬ 
enced  copy  editor.  Send  resume,  samples 
to  Box  3150,  Editor  &  Publisher. 


REPORTERS 
PHOTOGRAPHERS 
COPY  EDITORS 

Expanding  Midwestern  daily  will  create 
several  new  positions  early  in  1978.  Ours  is 
an  exciting  news  area  offering  many  cul¬ 
tural  advantages  and  excellent  living  con¬ 
ditions.  We  seek  well-trained,  talented  in¬ 
dividuals  with  a  minimum  of  2  years  daily 
professional  newspaper  experience  to  aug¬ 
ment  our  90-person  news  staff.  Salary 
and  fringe  benefits  are  excellent.  Send 
complete  resume  with  several  writing 
samples  you  can  spare  in  full  confidence 
to  Box  3116,  Editor  &  Publisher. 


SMALL  FIVE  DAILY  taking  file  applications 
for  ^rts  and  general  assignment  repor¬ 
ter.  Reasonable  starting  pay  plus  excellent 
insurance  program.  Electronic  newsroom, 
i^esume  to  Garner  Allen,  The  Daily  Leader, 
Stuttgart,  AR  72160. 


GRAPHICS  EDITOR— We're  looking  for  a 
special  person  to  oversee  the  visual  prer 
sentation  of  our  46,000  Zone  5  daily.  He  or 
she  will  supervise  an  improving  photo  staff 
and  have  the  major  responsibility  for  photo 
play,  special  graphics,  and  page  design. 
Applicants  should  have  at  least  3  years 
daily  newspaper  experience,  exceptionally 
strong  news  photography  skills,  and  a 
commitment  to  modular  page  design  and 
the  “marriage"  of  words  and  pictures.  The 
abiility  to  work  with  people  is  essential. 
Graphics  training  and  some  desk  experi¬ 
ence  are  very  important  pluses.  We  offer 
the  best  pay  and  fringes  in  the  business, 
an  attractive  community,  and  probably  the 
best  job  opportunity  of  its  kind  in  the 
country  today.  We  want  to  be  the  best,  and 
we  want  the  best.  If  you're  not  among  the 
very  top  people  in  the  field,  please  don't 
waste  our  time  or  yours.  Box  3113,  Editor 
&  Publisher. 


DESK  PERSON;  Immediate  full-time  (five 
days  a  week)  opening  with  85,000  circula¬ 
tion  semi-weekly  in  San  Diego,  California. 
Person  must  be  experienced  in  copy  edit¬ 
ing,  headline  writing  and  makeup.  Must  be 
able  to  work  with  up-and-coming  staff. 
Send  resume  and  salary  requirements  to: 
Editor,  The  Sentinel,  P.O.  Box  9008,  San 
Diego,  CA  92109. 


ALL-AROUND  desk  person  with  slot  poten¬ 
tial.  Should  be  strong  on  layout  and  able  to 
perform  well  under  pressure.  VDT  helpful 
but  not  necessary.  115M  multi-addition 
Pacific  Northwest  PM.  Write  Personnel  Di¬ 
rector,  the  Oregon  Journal,  1320  SW 
Broadway,  Portland,  OR  97201. 
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HELP  WANTED 


EDITORIAL 


FANTASTIC  OPPORTUNITY  with  small  but 
growing  Arizona  paper.  Must  be  experi¬ 
enced  with  community  journalism  as  well 
as  wire  copy.  Responsible  for  entire  news 
content,  staff  reporters,  and  correspon¬ 
dents.  Knowledge  of  Spanish  desirable. 
Send  resume  and  phone  number  to:  Inter¬ 
national  Publishing  Co.,  P.O.  Box  579, 
Nogales,  AZ  85621. 


IMMEDIATE  OPENING  executive  editor  2 
suburban  weeklies  sunny  warm  Arizona. 
Must  be  experienced  community  news¬ 
papers  and  capable  of  doing  it  all  along 
with  supervising  staff  of  6.  Good  starting 
salary,  full  health,  accident.  Will  be  con¬ 
verting  VDT’s  mid-78.  Write  all  with  re¬ 
sume.  Box  3120,  Editor  &  Publisher. 


WASHINGTON  BUREAU  for  a  substantial 
newspaper  group  has  opening  for  a  report¬ 
er  with  2-3  years  experience  to  provide 
regional  coverage  of  nation's  capital.  Box 
3133,  Editor  &  Publisher. 


FEATURE  WRITER  for  Northern  Michigan 
weekly  community  newspaper.  Experience 
preferred.  Photography  background  re¬ 
quired.  Resume  to  Box  3126,  Editor  & 
Publisher. 


AWARD-WINNING  JOURNALIST— reporter 
with  a  record  of  excellence  in  both  hard 
news  and  feature  writing  is  sought  by  one 
of  Florida's  largest  weekly  newspaper 
groups.  Experience  in  layout  and  copy  edit¬ 
ing  also  desirable.  Pay  $1SO-$200  per 
week  depending  upon  skills  and  productiv¬ 
ity.  Send  resume  and  clips  tO:  Louis 
Chestnut,  Managing  Editor,  Naples  Star, 
Swanco  Publishing  Company,  848  7th  Ave. 
N.,  Naples,  Fla.  33940,  or  call:  (813)  262- 
7601. 


SPORTS 

We're  a  major  metro  daily  looking  for  a 
sports  writer/desk  person.  The  person  we 
hire  will  be  able  to  edit  copy  and  write  in¬ 
formative  interesting  headlines  under 
deadline  pressure.  In  addition,  she  or  he 
will  augment  our  coverage  with  a  variety  of 
assignments,  preps  to  pros.  Mostly, 
though,  he  or  she  will  be  an  excellent 
newsperson  with  the  ability  to  help  build  a 
sports  section  that  wants  to  be  the  best.  If 
that's  you,  write  and  tell  us  why.  Include  a 
small  selection  of  clips  and  a  resume. 
Send  tO:  Box  31%,  Editor  &  Publisher.  An 
Equal  Opportunity  Employer. 


EXECUTIVE  EDITOR 

Expanding  Northern  New  Jersey  semi¬ 
weekly  seeks  person  to  manage  new  s  staff 
of  13.  Minimum  of  5  years  experience  in 
weekly  or  daily  newspaper  field  required. 
Successful  candidate  will  have  "come  up 
through  the  chairs,"  with  solid  background 
in  both  reporting  and  editing.  He  or  she 
should  now  be  in  a  position  with  responsi¬ 
bility  for  staff  direction  in  a  local/regional 
news  operation.  The  person  we  seek  must 
have  demonstrated  ability  to  spot  com¬ 
munity  trends  and  plan  coverage  accord¬ 
ingly  and  to  develop  and  train  a  young, 
enthusiastic  staff.  Must  also  feel  at  home 
in  a  largely  rural  but  rapidly  developing 
area.  Send  letter  and  resume  with  salary 
requirements  to  Box  3201,  Editor  & 
Publisher. 


WRITER-REPORTER  needed  in  University 
Information  Office  to  cover  events  and  Col¬ 
leges  of  Agriculture  and  Business  with 
combined  enrollments  of  over  4,000  stu¬ 
dents.  Will  report  on  all  activities  of  col¬ 
leges.  including  research  results.  Must 
have  degree  plus  2  years  newspaper  writ¬ 
ing  experience.  Familiarity  with  agriculture 
and  or  business  would  be  helpful.  Must 
also  be  able  to  work  with  radio-TV  medium. 
Salary  starts  at  $10,032.  Request  applica¬ 
tions  from:  Ann  Weisend,  Personnel  Of¬ 
fice,  Burruss  Hall,  Virginia  Tech, 
Blattsburg,  VA  24061.  Equal  Opportu¬ 
nity/Affirmative  Action  Employer. 


MAKE-UP  EDITOR 

Fast-paced  daily  business  newspaper 
needs  experienced  make-up  editor  to  han¬ 
dle  layout.  Must  have  at  least  3  years  ex¬ 
perience  in  newspaper  layout.  Send  re¬ 
sume  and  salary  requirements  to  Box 
3198,  Editor  &  Publisher. 


HOME  FURNISHINGS  EDITOR.  Regional 
magazine  needs  a  writer/editor  with  a 
strong  background  in  interior  design.  Must 
be  able  to  conceive,  and  develop  copy  and 
coordinate  photography  on  a  variety  of  de¬ 
sign  subjects.  Send  resume  and  samples 
to  Box  3178,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


ASSISTANT  CITY  EDITOR 
We  need  an  all-around  newsperson  with  at 
least  5  years  reporting  and  desk  experi¬ 
ence  to  help  direct  local  news  coverage  for 
our  40,(X)0-  AM  operation.  The  right  per¬ 
son  must  be  able  to:  Help  direct  a  staff  of 
20-30  reporters  and  5  copy  editors;  super¬ 
vise  the  layout  of  local  pages:  help  plan 
photo  coverage  in  a  2-county  area:  and 
quickly  adapt  to  our  electronic  editing  sys¬ 
tem.  It  you  have  great  news  judgment  and 
are  not  afraid  to  use  it  in  a  challenging  but 
demanding  position.  I'd  like  to  hear  from 
you.  Send  pertinent  materials— no  calls 
please— to:  Roger  Capettini,  City  Editor, 
The  Sun-Sentinel,  P.O.  Box  4430,  Ft. 
Lauderdale,  FL  33302.  Equal  Opportunity 
Employer. 


EXPANDING  STAFF 

Zone  4  AM  needs  general  assignment,  fea¬ 
ture  and  courthouse  reporters  to  round  out 
our  expanding  staff  .  .  .  We're  looking  for 
hustlers  who  know  good  stories,  know  how 
to  get  them  and  how  to  write  them. 
Minimum  4-5  years  experience  on  a  daily. 
Send  clips,  resume,  salary  requirements 
and  estimate  of  date  available  to  Box 
3184,  Editor  &  Publisher.  An  Equal  Oppor¬ 
tunity  Employer. 


IMMEDIATE  OPENING  at  the  Lexington 
Herald-Leader  for  a  sports  slot  person. 
Must  be  able  to  do  page  layout,  copy¬ 
reading,  editing  and  have  the  ability  to 
work  under  deadline  pressure.  Knowl^ge 
VDT  a  must.  Hours  are  Friday-Tuesday 
4:30  PM-1:30  AM.  College  degree  and  3 
years  experience  preferred.  Excellent 
fringe  benefits  available.  Please  send  re¬ 
sume  tO:  Susan  Ehrman  or  Stuart  Warner, 
Lexington  Herald-Leader,  239  W.  Short 
St.,  Lexington,  KY  40507. 


DIRECTOR  OF  NEWS  SERVICES 
(search  reopened) 

Experienced  copy  editor/writer  as  working 
supervisor  of  news  bureau.  Bachelor's  de- 
ree  and  5  years  experience  required. 
adio/TV  newswriting  ability  helpful. 
Maximum  salary  $14.()00.  Position  open. 
Letter  of  application  and  resume  to:  Keith 
Kappes,  Director  of  Public  Information. 
Morehead  State  University,  Morehead,  KY 
40351.  MSU  IS  an  Equal  Opportunity/Af¬ 
firmative  Action  Employer. 


SPORTS  DESK  PERSON/WRITER 
Eastern  PM  metro  (above  2b0,000)  needs 
talented,  versatile  person.  Mostly  editing, 
layout,  makeup:  some  general  writing. 
Tops  in  wages,  benefits.  Box  3209,  Editor 
&  Publisher. 

An  Equal  Opportunity  Employer. 


J-SCHOOL  grad  with  2-5  years  experience 
for  night  beat  on  medium  Midwest  PMs 
daily.  Good  pay,  fringes,  working  condi¬ 
tion.  Reply  Box  3189,  Editor  &  Publisher. 


TEXAS  PM  paper,  40,000  circulation, 
seeks  news  editor  to  take  charge  of  news¬ 
room.  The  person  we  want  will  have  proven 
record  as  quality  newsperson  able  to  bring 
out  the  best  in  young  reporters  and  will  be 
satisfied  with  nothing  less  than  excellence 
in  writing  and  editing.  Will  answer  to 
editor.  Good  opportunity  and  real  chal¬ 
lenge  for  right  person.  Apply  to  Box  3211, 
Editor  &  Publisher. 


NEWSPERSON  with  5  or  more  years  com¬ 
bination  experience  reporting  and  desk. 
Must  be  quick,  terse  writer  and  conscious 
of  quality  makeup  and  headline.  Lower 
Great  Lakes  afternoon  daily  of  36,000* 
circulation.  Good  place  to  work  and  live. 
Box  3174,  Editor  &  Publisher. 


WRITER  NEEDED 
The  Buffalo  Evening  News  seeks  a  Spring- 
ville-area  correspondent  to  report  on  the 
Concord  Town  Board,  Springville  Village 
Board  and  Springville-Griffith  Institute 
Board,  along  with  other  community  events. 
Substantial  compensation.  Write  to  The 
News,  Buffalo,  NY  14240. 

An  Equal  Opportunity  Employer 


EDITORIAL  PAGE  EDITOR 
SAN  FRANCISCO  Bay  Area  group  has 
opening  for  person  skilled  in  editorial  writ¬ 
ing  and  page  makeup  to  handle  opinion 
pages  of  40M  daily  and  coordinate  edito¬ 
rial  pages  of  2  smaller  associated  dailies. 
We're  independent,  conservative  and  de¬ 
manding.  First  rate  pay  and  fringes.  Send 
resume  with  brief  outline  of  your  main 
strengths  and  weaknesses  (if  any)  to  Box 
3210,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

We're  a  Zone  5  63,000  AM  daily  looking  for 
an  experienced  copy  editor  to  fill  a  key 
position  on  our  desk.  The  position  requires 
several  years  of  experience  in  handling 
wires,  substantial  design  and  layout  skills, 
perceptive  news  judgment  and  ability  to 
coordinate  a  desk  operation.  Our  emphasis 
is  on  sharp  editing  and  design  and  we  have 
several  awards  for  our  efforts.  VDT  experi¬ 
ence  is  preferable.  Send  resume  and  sal¬ 
ary  requirements  to  Box  3066,  Editor  & 
Publisher. 


NEED  PEOPLE  SECTION 
EDITOR  NOW 

One  who  is  creative  and  can  produce  good 
crisp  writing  and  handle  a  three  person 
staff  that  is  waiting  for  good  leadership. 
70-year-old  daily  adjacent  to  Los  Angeles. 
Our  symphony  orchestra  is  nationally  rec¬ 
ognized.  Excellent  benefits  and  pleasant 
working  conditions.  If  you  want  to  work  in 
California,  send  resume,  samples  of  your 
work  and  salary  requirements  to  me— Bert 
Stoipe,  executive  VP,  Glendale  News- 
Press,  111  N.  Isabel.  Glendale,  CA  11209. 


AGGRESSIVE  6,000  circulation  North 
Florida  daily  has  need  for  top-notch  Man¬ 
aging  Editor.  Excellent  starting  salary  and 
fringe  benefits.  This  is  an  excellent  oppor¬ 
tunity  for  an  individual  looking  for  long 
term  position  on  a  newspaper  with  clout. 
Contact:  Don  Caldwell,  publisher.  Lake 
City  Reporter,  P.O.  Box  1709,  Lake  City, 
FL  32055  or  phone  (904)  752-1293, 


SPORTS  WRITER 

Opening  on  Midwestern  daily  in  metro  re¬ 
gion.  Applicants  should  have  daily  sports 
writing  experience  and  be  ready  for  chance 
to  provide  competitive  coverage  of  major 
sports  events,  professional  football, 
baseball,  etc.  We  are  looking  for  top-flight 
reporter/writer.  Excellent  pay,  fringe  bene¬ 
fits  and  ability  to  grow  in  expanding  daily 
operation.  Send  resume  in  complete  con¬ 
fidence  to  Box  3213,  Editor  &  Publisher. 


WANTED;  Aggressive  reporters  with  de¬ 
gree  and  some  experience  to  join  expand¬ 
ing  AM  newspaper  in  Zone  2.  Good  starting 
salary,  good  fringes,  challenging  work.  All 
replies  confidential.  Box  3199,  Editor  & 
Publisher. 


PRESSROOM 


OFFSET  PRESSMAN-for  24-page  V-25. 
Experience  necessary.  Top  salary  for  qual¬ 
ified  person.  Profit-sharing,  medical  insur¬ 
ance,  other  benefits.  Send  resume  to  Box 
3074,  Editor  &  Publisher. 


PRESSMAN  for  24-page  Cottrell  V-22.  All 
fringes  paid.  Profit  sharing.  Excellent  op¬ 
portunity  for  two-thirder.  Call  or  write 
Robert  Myres.  El  Dorado  Times,  El  Dorado, 
Kans.  (3)^6)  321-1120. 


PRODUCTION 


PRODUCTION  FOREMAN— 6-day  daily 
with  outside  printing  contracts.  24-page 
V-25.  Must  know  entire  backshop  opera¬ 
tion,  Salary  open.  Profit  sharing,  paid  med¬ 
ical  insurance.  Send  resume  to  Box  3089, 
Editor  &  Publisher. 


COMPOSING  ROOM  FOREMAN 
A  Zone  5,  38.(X)0  circulation  PM  daily,  has 
an  immediate  opening  for  a  Composing 
Room  Foreman.  We  are  a  6-day  publication 
in  the  process  of  conversion  from  hot 
metal  to  photo-composition.  We  seek  an 
individual  with  broad  supervisory  experi¬ 
ence.  In  return,  we  offer  liberal  benefits 
and  a  salary  commensurate  with  experi¬ 
ence.  Send  resume,  salary  history  tO:  Box 
2079,  Editor  &  Publisher. 


PRODUCTION  SUPERINTENDENT 
Position  open  for  qualified  person  with  hot 
metal  background,  and  one  who  possesses 
the  thorough  knowledge  and  experience  to 
make  the  transition  to  photocomposition. 
Must  be  management  oriented  and  a  per¬ 
son  of  strong  convictions.  Excellent  salary 
and  fringe  t^nefits. 

Eastern  newspaper — continuous  operation 
for  three  quarters  of  a  century.  Send  com¬ 
plete  resume  to  Box  3183,  Editor  & 
Publisher. 


HELP  WANTED 


PRODUCTION 


MAKE-UP  EDITOR 

National  business  newspaper  is  moving  its 
printing  operation  to  the  Des  Plaines,  II- 
linios  area  and  needs  an  experienced 
make-up.  production  person  to  oversee 
layout  and  proofreading  at  printing  plant. 
Must  be  experienced  in  the  mechanical 
production  of  a  newspaper  and  be  able  to 
operate  under  pressure  of  daily  deadlines. 
Send  resume  and  salary  requirements  to 
Box  3204,  Editor  &  Publisher. 


COMPOSING  ROOM  supervisor  or  Produc¬ 
tion  Manager  for  central  plant  web  offset 
operation.  Modern  coldtype  equipment — 
New  8  unit  V-15  A,  other  modern  equip¬ 
ment.  2  small  morning  dailies,  4  weeklies. 
Located  fast-growing.  Southeastern 
United  States.  Good  salary,  fringe  bene¬ 
fits.  Write  Box  3194,  Editor  &  Publisher. 
State  experience,  salary  expected. 


PROMOTION 


PROMOTION  COPYWRITER 

Can  you  put  words  to  work? 

Here  is  an  opportunity  to  join  the  promo¬ 
tion  staff  of  Florida's  best  newspapers. 

We  are  looking  for  a  person  who  can  create 
compelling  copy  to  better  acquaint  our 
readers  and  advertisers  with  the  editorial 
and  advertising  vitality  of  the  St.  Peters¬ 
burg  Times  and  Evening  Independent. 
Someone  who  thinks  in  terms  of  form  and 
function  and  has  the  resolve  to  follow 
through. 

You  will  join  a  prize-winning  team  dedi¬ 
cated  to  selling  the  advertising  effective¬ 
ness,  editorial  boldness  and  circulation 
penetration  of  these  newspapers.  Your  as¬ 
signments  will  include  copy  writing  for 
promotion  brochures,  in-paper  advertis¬ 
ing,  point-of-purchase  cards  and  sales 
presentations.  Experience  in  promoting 
newspaper  classified  advertising  espe¬ 
cially  beneficial. 

In  addition  to  a  good  starting  salary,  you 
will  benefit  from  participation  in  one  of  the 
industry's  most  liberal  earned  dividend 
programs. 

If  you  have  a  way  with  words,  a  gift  for 
graphics,  a  sense  of  salesmanship  and  an 
ability  to  get  along  with  others,  then  write 
us!  Send  resume,  copy  samples  and  salary 
requirements  to: 

Personnel  Office 
Times  Publishing  Co. 

P.  0.  Box  1121 
St.  Petersburg,  Fla.  33731 


SALES 


PRINTING 

Web  offset  printing  salesperson  to  assist 
general  manager  in  metro  New  York  area. 
Minimum  2  years  experience  necessary. 
Salary  open.  Send  resume  to  Box  3090, 
Editor  &  Publisher. 


Positions 


Wanted  .  .  . 


ADMINISTRATIVE 


ASSISTANT  GENERAL  MANAGER  or  Cor¬ 
porate  Staff— substantial  boardroom, 
production,  labor  and  advertising  back¬ 
ground  in  highly  competitive  daily  news¬ 
paper  market  with  union  environment. 
Profit,  task  and  people  oriented  generalist, 
47.  wants  tough  challenge  with  growing 
organization.  Box  3099,  Editor  & 
Publisher, 


AD  DIRECTOR-GENERAL  MANAGER 
Proven  problem  solver,  strong  track  record 
in  suburbans  and  metros.  MBO  trained, 
bottom  line  sales  executive  just  under  40 
seeks  challenge,  growth.  Currently 
employed.  Box  3020,  Editor  &  Publisher. 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE  _ EDITORIAL _ 1  _ EDITORIAL _ 1  _ EDITORIAL 


COMMUNITY  journalism  publisher/edi-  ; 
tor/manager.  Solid  background  all  phases.  . 
Built  own  newspaper  from  ground  up. 
Good  organizer,  appreciate  necessity  for 
profit.  Can  work  with  people  yet  maintain 
no-nonsense  approach.  Interested  in  re-  ' 
sponsible  position  with  weekly  chain  or  i 
large  community  Journalism  publication  in  ! 
metropolitan  suburb.  Box  3127,  Editor  & 
Publisher. 


TALENTED,  hard-working  young  executive 
with  8  years  management  experience  in 
daily  group  operation  looking  for  new 
career  challenge.  Experience  in  advertis-  i 
ing,  promotion,  research,  and  general  ad¬ 
ministrative.  MBA.  Box  3195,  Editor  &  j 
Publisher. 


A  MONEY-MAKING  publisher.  Top  qualifi-  ] 
cations  and  recommendations  in  adminis¬ 
tration,  P  &  L  responsibility,  news,  adver¬ 
tising,  circulation,  production,  latx)r  rela-  ! 
tions.  Outstanding  record  through  good  | 
years  and  recessions.  Gain  pro  for  job  you 
need  done  most.  Experience:  Weeklies, 
medium  and  larger  dailies.  Just  the  man  I 
you  have  been  hunting  for  years.  Box  [ 
3192,  Editor  &  Publisher. 


CIRCULATION 


MATURE  CIRCULATOR,  head  of  small 
daily,  looking  for  medium  size  publication. 
10  years  experience  all  areas  with  proven 
track  record.  Box  3036,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 


START  OUT  1978  RIGHT!  Ad  Director.  10 
years  retail,  15  classified  management. 
MBO  believer,  training  and  motivation  ex¬ 
pertise.  Heavy  suburban  experience.  Box 
3190,  Editor  &  Publisher. 


AGGRESSIVE  Ad  Salesman  with  morning 
daily,  looking  for  similar  position  in  Zones 
1,2,4,5,9.  Contact  L.  Grant,  P.O.  Box  311, 
New  Haven,  CT  06502. 


EDITORIAL 


EDITOR;  Proven  circulation  builder  and 
staff  leader.  Innovative.  Columns  and 
editorials  stir  community  action.  Under¬ 
stands  cost  control.  Editor  experience 
small  and  large  papers;  also  publisher  ex¬ 
perience.  Very  best  personal  and  profes¬ 
sional  references.  Seeks  position  with 
greater  challenge  and  growth  potential. 
Box  3045,  Editor  &  Publisher. 


REPORTER  with  5  years  experience  look¬ 
ing  west  to  Zone  9.  BA-J,  MA-Communlca- 
tions.  VDT  and  photography  experience. 
Clips,  references,  resume  on  request.  Box 
3137,  Editor  &  Publisher. 


SPORTS  are  much  more  than  stats  and 
weekend  obituaries.  Color,  depth,  imagi¬ 
nation  should  figure  in,  along  with 
thoroughness.  Am  looking  for  advance¬ 
ment  to  a  larger  daily  with  my  own  staff  to 
work  with.  Box  3118,  Editor  &  Publisher. 


ACTION  SPORTS  from  a  journalist  who 
brings  a  wide  range  of  experience  to  the 
press  box.  An  excellent  writer  with  im¬ 
aginative  and  thorough  editing  skills,  I 
would  like  to  move  up  to  a  larger  daily  with 
better  pay.  Box  3115,  Editor  &  Publisher. 


I  CAN  DO  IT.  Sharp,  young  pro  wants  re¬ 
porter,  wire  editor  post.  Give  me  a  break. 
Write  Jeff  Baenen,  Box  1421,  Jamestown, 
ND  58401. 


TALENTED,  ambitious  young  reporter, 
J-school  grad,  experienced  in  daily  and 
weekly  newspapers,  seeks  better  position 
with  dailies.  Zones  1,2,  Box  3125,  Editor  & 
Publisher. 


NEED  A  TALENTED  FEMALE  MEDICAL 
WRITER?  4  years  on  major  Zone  2  daily  as 
feature  writer,  and  resume  full  of  health- 
related  stories.  Now  seeking  post  as  your 
medical  reoorter.  Box  3075,  Editor  & 
Publisher. 


EXPERIENCED  journalist  in  Washington, 
D.C. — newspaper/wire  service  background 
seeks  permanent  position  on  daily  as  copy 
editor  or  writing  features,  human  interest 
stories  or  women's  news  in  Washington 
area  or  Southeastern  United  States  only. 
Box  3098,  Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR,  25,000  AM 
seeks  challenging  writing  job  at  50,000  + 
daily,  any  Zone.  Box  3087,  Editor  & 
Publisher. 


MUSIC/ARTS  CRITIC,  GENERAL  ENTER¬ 
TAINMENT  AND  FEATURES  WRITER,  7 
years  experience  include  layout  and  edit¬ 
ing,  J-school  teaching,  national  magazine 
freelancing.  Prefer  daily  in  Zones  9,  1  or  2. 
Resume,  references  and  clippings  avail¬ 
able.  Box  3078,  Editor  &  Publisher. 


AWARD  WINNING  sportswriter  for  weekly 
chain  seeks  position  on  small  to  medium 
size  daily.  Available  immediately.  Photo 
experience  with  camera.  Will  relocate.  Age 
25,  write  or  call  David  G.  Eubank,  114  Col¬ 
lins  St.,  Snow  Hill,  MD  21863.  (301)  632- 
3456. 


35-YEAR-OLD  Managing  Editor  weary  of 
small  town  journalism  seeks  newsroom  po¬ 
sition  on  metro  of  20M  and  up.  Have  done 
it  all  on  small  dailies;  eager  to  learn  more, 
earn  more.  Box  3076,  Editor  &  Publisher. 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


FORMER  weekly  and  small  (17,000)  daily 
editor  now  with  large  daily  group,  seeks 
return  to  community  involvement  as  take- 
charge  editor  of  small  daily  or  weekly, 
Totafly-qualified  non-drinker.  Zones  4,  9. 
Box  2070,  Editor  &  Publisher. 


REPORTER,  3Vz  years  at  medium-sized 
daily,  hunting  challenging  new  city  hall  or 
feature  beat.  I  have  covered  city  halls, 
police,  courts,  consumer  news.  (Jlips  to 
show  it.  Looking  for  university  community. 
Box  3018,  Editor  &  Publisher. 


WOMAN  JOURNALIST,  currently 
Washington-based  network  radio  reporter, 
seeks  to  move  to  newspaper.  Award¬ 
winning  clips  from  college,  community 
newspapers.  Washington  political  con¬ 
tacts.  Prefer  Zones  2,3,4.  Box  3182, 
Editor  &  Publisher. 


FORMER  SPORTSWRITER,  working  as  a 
manual  writer-editor  for  a  major  corpora¬ 
tion,  desires  work  with  a  sports  depart¬ 
ment  once  again.  Ambitious,  dedicated 
and  cooperative.  Willing  to  work  with  any 
size  paper  in  any  Zone.  Please  contact  Box 
318(5,  Editor  &  Publisher. 


FORMER  editor  of  18,000  daily  wants  to 
get  back  into  profession.  Presently  in 
community  service.  Will  consider  any  area, 
any  size  newspaper.  Box  3203,  Editor  & 
Publisher. 


GLUB  .  .  .  GLUB  .  .  .  GLUB.  Don’t  banish 
me  to  J-Grad  School!  Ivy  League  Magna 
Cum  Laude,  23,  very  canny,  seeks  report¬ 
ing  spot.  College  Editor;  Washington,  D.C. 
legman  for  syndicated  columnist;  National 
magazine  freelance  clips.  Will  Greyhound 
any  Zone  for  good  interview.  Box  3193, 
Editor  &  Publisher. 


MULTILINGUAL  WRITER/EDITOR  seeks 
domestic  or  overseas  post  where  cross  cul¬ 
tural  sensitivity  and  superb  writing/editing 
skills  are  key  prerequisites.  Top  J-school,  4 
years  experience  abroad  including  editor's 
chair  for  leading  international  business 
publication.  Call  (512)  722-0450  or  write 
Box  3187,  Editor  &  Publisher. 


HAVE  BRAINS — will  travel.  21,  hardwork¬ 
ing  newswoman  seeking  repprter’s  position 
on  paper  in  university  town  in  Zone  5  or  7. 
3  years  plus  VDT  experience  on  70,000 
paper  in  capital  city.  Box  3176,  Editor  & 
Publisher. 


CLIMAXING  30-YEAR  top  performance 
editor  leading  energy  and  general  business 
magazines.  Now  seek  weekly  newspaper, 
energy  periodical  or  public  relations.  Box 
3191,  Editor  &  Publisher. 


HAVE  EDITED  copy,  laid  out  pages  7  years. 
Like  to  write,  use  camera.  Seek  varied  job. 
Travel  a  plus.  Box  3175,  Editor  & 
Publisher. 


AFTER  TRYING  BRILLIANCE,  investiga¬ 
tive  mediocrity.  Colorless,  shiftless 
editor-writer,  all  of  25,  has  delusions  of 
being  a  publisher  in  another  25  years. 
Weak  layouts  and  incoherent  writing  are 
only  two  examples  of  his  lack  of  talent.  His 
bland  headlines  are  known  to  creep  uphill. 
Unreasonably  high-priced,  he  wants  to 
stay  in  drab  New  England  although  he  is 
wishy-washy  enough  to  reconsider.  Box 
3207,  Editor  &  Publisher. 


PHOTOJOURNALISM 


INVOLVED  AND  EXPERIENCED  big  city 
photmournalist  seeks  position  on  daily  in 
any  Tone.  Hard  worker  with  best  refer¬ 
ences.  Box  3035,  Editor  &  Publisher. 


PRESSROOM 


WEB  OFFSET  PRESSMAN  from  a  large 
metropolitan  daily.  Proven  ability  with 
strong  leadership  and  experience  in  all 
pressroom  procedures,  including  multiunit 
Goss  Metro  operation. 

Quality  conscious  with  top  technical  skills 
and  strong  preventative  press  mainte¬ 
nance.  Seeks  challenging  position  as  a 
working  foreman  or  head  pressman  posi¬ 
tion  with  advancement.  Will  relocate  any¬ 
where.  Box  3011,  Editor  &  Publisher. 


OFFSET  WEB  PRESSMAN— 6  years  ex¬ 
perience.  Goss  Urbanite — 4  color  process 
work.  Area  3, 4, 6, 8  or  9.  Phone;  (716) 
372-3696. 


PRODUCTION 


REPORTER — 4  years  experience  on 
25,000  Zone  2  daily  and  1  year  on  28,000 
Zone  3  daily  wants  top  beat  on  larger  pa¬ 
per.  Experience  in  all  beats  and  features. 
Box  3034,  Editor  &  Publisher. 


SPORTSWRITER,  27,  with  4  years  writing 
experience.  Preps  to  pros  and  desk  experi¬ 
ence,  wants  to  relocate.  Write  Box  3046, 
Editor  &  Publisher. 


COLUMNIST  (EMPLOYED)  IN  NEED  OF  A 
NEW  NEWSPAPER.  Nationally  known 
writer  whose  special  fields  are  all  sports 
and  all  outdoors  is  ready  to  make  a  change. 
Money  is  second  to  an  opportuniw  for  writ¬ 
ing  freedom.  Box  3030,  Editor  &  Publisher. 


UNIVERSAL  desk  chief/news  editor,  29, 
seeks  return  to  reporting  position  with  me¬ 
dium  or  large  Zone  5  daily.  Strong  back¬ 
ground  in  government,  redevelopment, 
education,  courts,  arts.  Box  3028,  Editor  & 
Publisher. 


FRUSTRATED  sports  writer,  4  years  ex¬ 
perience  and  J-school  grad,  desires  job  in 
news.  Clips  will  prove  ability.  Good  desk 
man  and  VDT  operator.  Currently  in  PR 
working  for  pro  team.  Willing  to  move  any¬ 
where  and  start  at  bottom  for  right  offer. 

I  Box  3019,  Editor  &  Publisher. 

METRO  DAILY  feature  writer  wants  to 
move.  4  years  experience  including  rock 
music  criticism  for  3  dailies.  Write  Box 
3041,  Editor  &  Publisher. 


GUNSLINGER  WANTS  OUT  OF  DODGE. 
Marshal  wants  me  tor  dirty  work  but  won't 
let  me  run  town.  Editor,  27,  will  run  ci'y  or 
wire  desk,  feature  section  or  wt  ole 
shebang.  Box  3208,  Editor  &  Publisher. 


MULTI-TALENTED,  AGGRESSIVEWOMAN 
seeks  job  on  daily  or  weekly  in  Zones  l,2or 
9.  December  J-grad  with  2  years  experi- 
I  ence  on  award-winning  campus  daily  as 
'  reporter,  critic  and  copyeditor.  Internship 
I  on  San  Francisco  paper  and  free-lance 
I  photographer.  Arts  commentator  on 
I  PBS- Tv  station.  Would  like  to  be  art  and 
I  drama  critic  along  with  general  assignment 
I  or  feature  writing.  Sandra  Weiss,  205  E. 
Green,  Champaign,  IL  (217)  344-2347. 


$140  BILLION  spent  yearly  on  health  care 
in  United  States.  National  health  insur¬ 
ance,  pSROs,  HSAs,  provider  roles,  health 
costs  are  only  a  few  aspects.  Cover  these 
issues  with  a  health  reporter.  2  years  ex¬ 
perience  on  national  health  care  publica¬ 
tion,  5  years  general  assignment  on  big 
city  daily.  Photo  expertise.  Box  3177, 
Editor  &  Publisher. 


PRIZEWINNING  FEATURE  WRITER,  4Vz 
years  experience.  Trends,  humor,  human 
interest,  TV  and  other  commentary.  Clips. 
Box  3215,  Editor  &  Publisher. 


GOOD  REPORTER  with  pizazz,  super  story 
ideas.  Ivy  League,  1  year  experience — city 
hall,  features,  columns.  My  fresh  approach 
can  be  yours.  Box  3179,  Editor  & 
Publisher. 


OPERATIONS  OR  PRODUCTION  DIREC¬ 
TOR — Talented  individual  with  proven  abil¬ 
ity  and  diversified  background  from  divi¬ 
sion  budgetary  responsibility  to  a  shirt 
sleeve  trainer.  Experienced  in  coldtype 
conversion.  Outstanding  references.  Vifill 
consider  any  location  with  the  right  posi¬ 
tion.  Box  3132,  Editor  &  Publisher, 


SALES  REP 


PRESENTLY  EMPLOYED  circulation  man¬ 
ager  seeks  position  as  a  sales  representa¬ 
tive  with  newspaper  suppliers.  Personable 
and  I  enjoy  the  industry  but  not  the  office. 
All  replies  strictly  confidential.  Box  3095, 
Editor  &  Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown  New  daily 

( Continued  from  pufte  1 1 ) 


Panama  treaties 


A  five-day  visit  to  Panama  has  not 
only  confirmed  our  view  that  the  pro¬ 
posed  treaties  should  be  ratified  but 
amazed  us  with  the  amount  of  misinfor¬ 
mation  about  them  being  circulated  in 
the  U.S.,  some  of  it  appearing  in  the 
press. 

About  20  U.S.  Senators  have  visited 
Panama  and  another  20  are  expected  to 
go  there  in  the  next  few  weeks.  Not  all  of 
them  will  return  home  persuaded  to  sup¬ 
port  the  treaties  but,  up  until  now,  it  is 
about  the  only  way  they  will  get  an  accu¬ 
rate  picture  of  what  the  treaties  say  and 
what  they  will  do. 

The  energy  debate  and  Middle  East 
developments  seem  to  have  pushed 
Panama  news  aside  so  it  has  not  been 
widely  reported  that  effects  of  the 
treaties,  signed  but  not  ratified,  are  al¬ 
ready  being  felt  in  Panama. 

*  *  * 

Senator  Richard  Byrd,  and  the  other 
Senators  in  his  group,  during  their  visit 
there  several  weeks  ago  extracted  a 
commitment  from  General  Torrijos,  the 
chief  of  government,  that  he  would 
eliminate  or  liberalize  some  restrictive 
laws  including  the  press  law. 

Our  group  last  week,  formed  as  the 
Latin  American  subcommittee  of  the  Na¬ 
tional  Committee  on  American  Foreign 
Policy,  was  scheduled  to  meet  with  Tor¬ 
rijos  for  a  couple  of  hours  at  his  seaside 
home  a  half-hour  flight  from  Panama 
City.  He  “kidnapped”  us  for  the  day 
flying  us  another  half-hour  to  the  city  of 
Santiago  where  he  officiated  at  an 
awards  ceremony  for  teachers  at  a  sec¬ 
ondary  school,  allowed  himself  to  be 
kidnapped  by  the  children  and  pushed 
into  a  swimming  pool  fully  clothed.  After 
luncheon  we  flew  back  to  his  home  where 
we  stayed  until  after  five  p.m. 

During  that  period  individually  and  as 
a  group  we  had  several  opportunities  to 
discuss  Panama  and  the  treaties  with 
him.  His  moods  changed  from  one  of 
petulance  at  the  probing  questions  being 
asked  by  us  and  others,  resentment  at 
being  asked  to  do  some  things  as  a  qual¬ 
ification  for  ratification,  to  a  mood  of  the 
quiet  philosopher  talking  about  the  fu¬ 
ture  of  his  people  and  his  country.  It  was 
almost  an  “Academy  Award  perfor¬ 
mance.” 

This  reporter  asked  him  about  the 
commitments  he  had  made  to  Sen.  Byrd 
about  the  press  law  asking  him  what  he 
was  going  to  do  and  when  he  was  going 
to  do  it.  That  sparked  his  comment  of 
resentment  at  being  asked,  or  told,  that 
he  had  to  do  certain  things. 

Nevertheless,  the  probing  has  had 
some  effect. 
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Within  24  hours  the  State  Council  an¬ 
nounced  the  abrogation  of  Law  341 
declaring  martial  law  and  limiting  free¬ 
dom  of  assembly  and  Law  342  providing 
for  summary  trial  of  prisoners.  It  said 
revisions  of  the  press  law  will  be  taken 
up  with  the  journalists’  union  within  the 
week. 

*  *  * 

The  General  had  told  us  he  had  tried  to 
meet  with  representatives  of  the  union 
but  they  had  not  kept  their  date.  Previ¬ 
ously,  we  had  been  told  by  local  news¬ 
men  that  the  General  had  made  a  date 
with  them  but  stood  them  up. 

The  General’s  personal  interpreter, 
Jorge  Carasco,  a  former  newspaper 
editor,  promised  to  deliver  to  my  hotel 
room  copies  of  the  press  law  and 
suggested  changes,  but  they  were  not 
forthcoming. 

We  share  the  optimism  of  some  local 
editors,  however,  that  something  will  be 
done.  In  recent  years,  the  Panama  press 
has  operated  under  what  it  politely  calls 
“post-publication  surveillance.”  Pres¬ 
ently,  the  two  dailies  still  independently 
owned  seem  to  report  the  news  freely. 
Other  dialies  are  government  controlled. 

Our  group  spent  part  of  one  morning 
with  four  representatives  of  the  opposi¬ 
tion  party  whose  leader,  former  Presi¬ 
dent  Amulfo  Arias  was  ousted  nine  years 
ago  and  is  in  Miami.  They  were  not  re¬ 
luctant  to  express  their  views  and  their 
meeting  with  us  was  known  to  many 
people. 

After  meeting  with  the  Panamanian 
Foreign  Minister  and  the  Minister  of 
Economics,  we  met  with  U.S.  Ambas¬ 
sador  William  J.  Jordan  and  his  staff. 
Governor  of  the  Canal  Zone  H.  R.  Parfitt 
and  his  staff,  and  others. 

Our  final  session  was  with  Lt.  Gen.  D. 
P.  McAuliffe,  commander  in  chief  of  the 
Southern  Command,  and  the  officers  in 
charge  of  army,  navy  and  air  forces 
there.  It  was  that  morning  that  Senator 
Goldwater  was  quoted  as  saying  if  the 
treaties  are  approved  the  U.S.  might  not 
even  be  able  to  run  routine  military  exer¬ 
cises  at  its  bases  in  the  Canal  Zone. 

The  general  politely  commented  that 
Goldwater  had  not  been  fully  informed, 
explaining  the  U.S.  will  retain  under  the 
treaty  until  the  year  2000  nearly  all  train¬ 
ing  areas  the  only  difference  being  they 
will  be  shared  with  the  Panamanian 
forces.  General  Anson  added  the  training 
will  be  even  better  because  Panama  is 
receptive  to  combined  exercises. 

It  is  our  conclusion  that  too  many 
people  have  not  been  fully  informed  on 
details  of  the  treaty. 


has  been  named  managing  editor,  and 
William  Keller  has  been  named  produc¬ 
tion  supervisor. 

Arrangements  for  printing  of  the  Jour¬ 
nal  have  also  been  completed,  Peladeau 
stated.  Composition  of  the  newspaper 
will  be  by  the  Philadelphia  Bulletin.  The 
Journal  will  be  printed  at  three  suburban 
Philadelphia  printing  plants  in  Chester, 
Vineland  and  Trenton.  Peladeau  indi¬ 
cated  the  paper  will  have  a  press  run  that 
will  hit  200,000  after  all  distribution  pro¬ 
grams  have  beem  completed. 

Peladeau  is  president  of  Quebecor, 
Inc.,  a  publicly-held  corporation  head¬ 
quartered  in  Montreal  and  of  which  the 
Journal  is  a  subsidiary.  The  company’s 
stock  is  traded  on  the  American  Stock 
Exchange  and  the  Montreal  Stock  Ex¬ 
change.  Quebecor  now  publishes  two 
French  language  dailies  and  the  Journal 
de  Montreal,  launched  in  1964,  now  with 
a  circulation  of  apprximately  300,000, 
Canada’s  second  largest  daily;  Journal 
de  Quebec,  launched  in  1967,  has 
reached  a  circulation  in  excess  of 
100,000;  an  English  language  Sunday 
weekly,  a  French  language  magazine, 
seven  weeklies  and  10  regional  weeklies, 
all  in  Canada.  The  company  also  pub¬ 
lishes  several  English  language 
magazines  distributed  in  the  U.S. 

Quebecor  also  owns  the  largest  publi¬ 
cation  and  record  distribution  firms  in 
the  Province  of  Quebec,  eight  printing 
plants,  a  graphic  ink  manufacturing  facil¬ 
ity  and  a  photo  film  processing  facility. 
Recently,  the  company  launched  a  book 
publishing  division. 
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former  newspaper  ad  sales  representa¬ 
tive  at  Moloney,  Regan  &  Schmidt  and 
Branham/Moloney. 

Morrell  said  the  41  papers  now  com¬ 
mitted  to  distribute  will  receive  the  sec¬ 
tion  at  no  charge.  New  papers  signed  up 
after  January  22  will  be  charged  $5  per 
1000.  The  papers  will  get  two  free  pages 
to  fill  each  week  with  local  ads  or  edito¬ 
rial  material  of  their  choosing,  he  said. 
The  publisher  will  keep  the  revenue  from 
the  local  ads  of  these  pages,  he  said. 

He  said  publishers  see  the  section 
primarily  as  a  circulation  builder. 

AMC  drops  C&W 

Cunningham  &  Walsh  has  been  drop¬ 
ped  by  American  Motors  Corp.  as  its 
passenger  car  agency.  Compton,  which 
handles  the  Jeep  account  for  AMC,  was 
seen  as  having  an  inside  track  on  getting 
the  $30,000,000  account. 
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'WHEN  WE  CONVERTED 
WE  GOT  WHAT  WE  . 
HAD  TO  HAVE...  I 
^  A  TOTAL  J 
3  SYSTEM,  TOTAL  ^ 
J  SERVICE  AND 
i  TOTAL  SUPPLY" 


TOM  TAYLOR 
GENERAL  FOREMAN 
New  York  Times 


"We  knew  the  changeover  was  goifig  to  be  a 
mammoth  job.  We  had  to  have  spmeone  that 
could  quickly  set  up  a  plateroonij,'  train  our 
people  and  supply  us  with  whatever  it  takes  to 
go  offset.  Western  did  all  of  it— What  a  relief." 

Tom  Taylor,  of  the  New  York  Times, 
didn't  have  to  worry  about  a  thing.  And  still 
doesn't . . .  for  Western's  continual  follow-up 
service  and  quality  products  assure  a 
smooth  operation. 

Are  you  converting  to  offset  or  Di-Litho? 

If  so,  consider  Western's  complete  plateroom 
conversion  package.  We'll  lay  out  and  design 
your  plateroom— train  your  people  and  supply 
you  with  everything  you  need— machinery, 

plates  and  chemistry - and  follow-up 

service,  too— continual  follow-up  service  to 
keep  you  operating  smoothly. 

Remember  WESTERN— fully  experienced  in 
all  areas  of  plateroom  set-up  and  supply. 

For  more  information,  write  Hugh 
McGaughy— he'll  give  you  the  good  news,  or 
call  Hugh  at  our  toll-free  number 
800/325-3310.  We  will  also  send  you  a 
package  of  literature— and  have  a  Technical 
Representative  call  if  you  wish. 


Tom  Taylor  and  assistant  Mac  Russell  check  quality. 
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Memphis  newspapers  have  moved  and  .  .  . 

Everything  is  new 
except  the 
address.  / 


Yes,  we're  now  serving  Memphis  and  the 
Mid-South  from  bright,  new,  modem 
facilities,  .‘^.nd  through  the  latest 
technology  in  the  newspaper 
industry  we're  serving  both  our 
readers  and  our  advertisers  better. 

For  more  information  about  how  k 

our  new  capabilities  can  better  t 

serve  you  in  the  Mid-South  i  1 

write  our  Marketing  ^ At 

Department  today.  ^ Jmwt. 
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